Department of Management Studies

MBA Curriculum

FIRST SEMESTER

Sl. No Sub. Code Subject L-T-P Credits
1 MS1001 Organizational Management and Behavioral Theory 3-0-0 3
2 MS1002 Marketing Management 4-0-0 4
3 MS1003 Quantitative Techniques 3-0-0 3
4 MS1004 Management Accounting 4-0-0 4
5 MS1005 Managerial Economics 4-0-0 4
6 MS1007 Statistical Techniques for Business 3-0-0 3
7 MS1051 Business Communication - 1 0-0-3 2
8 MS1052 Systems Lab 0-0-3 2

TOTAL 25
SECOND SEMESTER

Sl. No Sub. Code Subject L-T-P Credits
1 MS2001 Human Resource Management 3-0-0 3
2 MS2002 Research Methodology 4-0-0 4
3 MS2003 Operations Research 3-0-0 3
4 MS2004 Operations Management 3-0-0 3
5 MS2005 Indian Business Environment 3-0-0 3
6 MS2006 Information Systems for Business 3-0-0 3
7 MS2007 Financial Management 4-0-0 4
8 MS2052 Business Communication — 2 0-0-3 2

TOTAL 25




THIRD SEMESTER

SI. No Sub. Code Subject L-T-P Credits
1 MS3001 International Business and E - Commerce 3-0-0 3
2 MS3002 Business Ethics and Corporate Governance 3-0-0 3
3 MS3003 Supply Chain Management 3-0-0 3
4 MS3004 Project Management & Entrepreneurship 3-0-0 3
5 Elective | 3-0-0 3
6 Elective 1l 3-0-0 3
7 Elective Il 3-0-0 3
8 MS3051 Summer Internship Project 0-0-4 4
TOTAL 25
FOURTH SEMESTER
SI. No Sub. Code Subiject L-T-P Credits
1 MS4001 Strategic Management 4-0-0 4
2 MS4002 Business Law and Corporate Taxation 4-0-0 4
3 Elective IV 3-0-0 3
4 Elective V 3-0-0 3
5 MS4051 Project and Seminar Presentation 0-0-11 11
TOTAL 25




SUMMARY OF COURSES

Sub Discipline: DEPARTMENTAL CORE

SUBJECT SUBJECT L-T-P CR DEVELOPER
CODE ED
IT
MS1001 Organizational Management and 3-0-0 3 Dr. D Pal
Behavioral Theory
MS1002 Marketing Management 4-0-0 4 Dr. K Mandal
MS1003 Quantitative Techniques 3-0-0 3 Dr. G
Bandyopadhyay
MS1004 Management Accounting 4-0-0 4 Dr. A De
MS1005 Managerial Economics 4-0-0 4 Prof. M Roy
MS1007 Statistical Techniques for Business 3-0-0 3 Dr. G
Bandyopadhyay
MS2001 Human Resource Management 3-0-0 3 Dr. D Pal
MS2002 Research Methodology 4-0-0 4 Dr. G
Bandyopadhyay &
Dr. K Mandal
MS2003 Operations Research 3-0-0 3 Dr.G
Bandyopadhyay
MS2004 Operations Management 3-0-0 3 Mr. S Sarkar
MS2005 Indian Business Environment 3-0-0 3 Prof. M Roy
MS2006 Information Systems for Business 3-0-0 3 Dr. N Banerjee
MS2007 Financial Management 4-0-0 4 Dr. A Dutta
MS3001 International Business and E - Commerce 3-0-0 3 Prof. M Roy
MS3002 Business Ethics and Corporate Governance 3-0-0 3 Dr. A Ghosh
MS3003 Supply Chain Management 3-0-0 3 Mr. S Sarkar
MS3004 Project Management & Entrepreneurship 3-0-0 3 Dr. A Dutta
MS4001 Strategic Management 4-0-0 4 | Dr. N Banerjee & Dr.
A Ghosh
MS4002 Business Law and Corporate Taxation 4-0-0 4 Dr. A De
Sub Discipline: DEPARTMENTAL ELECTIVES
SEMESTER IlI
SUBJEC SUBJECT L-T-P | CREDI DEVELOPER
T CODE T
MS9011 Brand and Product Management 3-0-0 3 Dr. K Mandal
MS9012 Consumer Behaviour 3-0-0 3 Dr. N Banerjee &
Dr. K Mandal
MS9013 Marketing Communication 3-0-0 3 Dr. N Banerjee
MS9014 Advanced Marketing Research 3-0-0 3 Dr. K Mandal
MS9015 International Marketing 3-0-0 3 Dr. N Banerjee
MS9016 B2B Marketing 3-0-0 3 Dr. K Mandal
MS9017 Data Analysis using Application Software 3-0-0 3 Dr. Gautam
Bandyopadhyay




MS9018 OR in Marketing 3-0-0 3 Dr. Gautam
Bandyopadhyay
MS9019 Environmental Economics 3-0-0 3 Prof. M Roy
MS9020 Economics of Growth & Development 3-0-0 3 Prof. M Roy
MS9021 Logistics Management 3-0-0 3 Mr. S Sarkar
MS9022 Financial reporting, Analysis & 3-0-0 3 Dr. A De
Accounting Standards
MS9023 Advanced Accounting & Costing 3-0-0 3 Dr. A De
MS9024 Decision Modeling 3-0-0 3 Mr. S Sarkar
MS9025 System Dynamics 3-0-0 3 Mr. S Sarkar
MS9026 Investment & Portfolio Management 3-0-0 3 Dr. A Dutta
MS9027 Risk management 3-0-0 3 Dr. A Dutta
MS9028 Optimization Techniques using 3-0-0 3 Dr. Gautam
Application Software Bandyopadhyay
MS9029 Computer Network & Information Security 3-0-0 3
MS9030 Globalization & International 3-0-0 3 Prof. M Roy
Monetary Economics
MS9031 Managerial Psychology 3-0-0 3 Dr. D Pal
MS9032 Dynamics of Organizational Effectiveness 3-0-0 3 Dr. D Pal
MS9033 HR Selection & Recruitment 3-0-0 3 Dr. N Banerjee
MS9034 Environmental Marketing 3-0-0 3 Prof. M Roy
MS9035 Banking Management 3-0-0 3 Dr. A Ghosh
SEMESTER IV
SUBJEC SUBJECT L-T-P | CRED DEVELOPER
T CODE IT
MS9050 Economic Analysis For Sustainable 3-0-0 3 Prof. M Roy
Industrialization
MS9051 Strategic Marketing & Rural Marketing 3-0-0 3 Dr. N Banerjee & Dr. K
Mandal
MS9052 Service Marketing & Retail Marketing 3-0-0 3 Dr. N Banerjee
MS9053 Sales and Distribution Management 3-0-0 3 Dr. K Mandal
MS9054 Forecasting in Finance 3-0-0 3 Dr. A Dutta
MS9056 Sustainable Development 3-0-0 3 Prof. M Roy
MS9057 Selected Aspects of Macroeconomics 3-0-0 3 Prof. M Roy
And their Application in Business Strategies
MS9058 Merger & Acquisition 3-0-0 3 Dr. A De
MS9059 Corporate Finance 3-0-0 3 Dr. A De
MS9060 Advance Production and Inventory Control 3-0-0 3 Mr. S Sarkar
MS9061 Maintenance Management 3-0-0 3 Mr. S Sarkar
MS9062 Financial Services and Market 3-0-0 3 Dr. A Dutta
MS9063 International Finance 3-0-0 3 Dr. A Ghosh
MS9064 On-line Branding & Advertising 3-0-0 3 Dr. N Banerjee
MS9065 Strategic Implementation and Business 3-0-0 3 Prof. M Roy
Transformation
MS9066 Organisational Leadership, Power& Politics 3-0-0 3 Dr. D Pal
MS9067 Positive Organizational Behaviour & 3-0-0 3 Dr. D Pal

Values in Management




MS9068 Managing Transition: Organizational 3-0-0 3 Dr. D Pal
Change & Development
MS9069 Training & Development 3-0-0 3 Dr. N Banerjee
MS9070 Marketing in International Environment 3-0-0 3 Prof. M Roy
MS9071 Quantitative Marketing 3-0-0 3 Dr. K Mandal
MS9072 Human Resource Development and 3-0-0 3 Prof. M Roy
Knowledge management
Sub Discipline: NON-DEPARTMENTAL CORE
SUBJECT SUBJECT L-T- | CREDIT DEVELOPER
CODE P
MS1006 Statistical and Numerical Methods 3-1- 4 Mr. S Sarkar
0
MS1008 Financial Management 3-1- 4 Dr. A Ghosh
0
MS3005 Optimization Technique 3-1- 4 Dr. G Bandyopadhyay
0
Sub Discipline: OPEN ELECTIVES (Not offered to students of MBA)
SUBJECT SUBJECT L-T- | CREDIT DEVELOPER
CODE P
Sub Discipline: LABORATORY & SESSIONAL COURSES
MS1051 Business Communication - 1 0-0-3 2
MS1052 Systems Lab 0-0-3 2
MS2052 Business Communication — 2 0-0-3 2
Sub Discipline: PROJECT, SEMINAR etc.
MS3051 Summer Internship Project 0-0-4 4
MS4051 Project and Seminar Presentation 0-0-11 11




DETAILED SYLLABI OF COURSES

SEMESTER- | [MBA]

SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 1001 Organizational Management and 3-0-0 3 Dr. D Pal
Behavioral Theory

Module 1:

Organizations and Management: Concept, Features, Approaches: socio-technical systems, Machine-
based; perspectives, work, process of organizations; Organizational Behaviour: Nature(Features,
Levels, Contributing disciplines), Integrative Model of OB, People-centered practices, Human &
Social Capital, Positive Organizational Behaviour.

Approaches to Management Practice: Classical School of management; Behavioural School of
management; Other management perspectives: Contingency, TQM, Systems, McKinsey 7-S
framework, The Theory Z perspective [6]

Module 2:

Managerial functions, Levels of management, Types of managers; Managerial roles(Mintzberg’s),
skills, Skill profile, Managerial competencies, Variations in the manager’s jobs; Changing nature of
organizations: Challenges for managers: Diversified workforce(Demographics, women, culture);
ethics; globalization; technological innovation, Managers of contemporary organizations.
Organizational Structure: Concept, Elements, Types & characteristics (Mechanistic & Organic),
Organizational Design, Basic parts of an organization, Common Organizational Forms (Functional,
Divisional, Matrix), Team, Network-based structures, Boundary less organizations. [5]

Module 3:

Perception: Concept; perceptual process; Factors (External & internal), Gestalt Principles of
Perceptual organization, Social perception in organizations: Model, Elements, theories of perception
in organizations, Managerial implications; Perceptual Biases/errors (nature & types); Strategies of
improving perceptions, Perception mapping.

Impression Management: Concept, Process; empirical framework; techniques.

Personality: Nature, Determinants; Important theories, their application in organizations; Concept of
core self-evaluation and its components (locus of control, self-esteem, self-efficacy, emotional
stability-Type A, Type B); Measurement of Personality (Different Questionnaires, Projective Tests)
& application in organizations. [9]

Module 4:

Work Motivation: Concept, Nature; Theories & their managerial applications (Different types of
Content & Process theories).

Work Attitudes: Components, characteristics, Cognitive Dissonance, Shaping-changing employee
attitudes; work related attitudes: Job satisfaction: perspectives, genesis; Theories & their implications,
Measurement, Antecedents, Consequences; Organizational Commitment: Concept, Types,
Withdrawal behaviours (nature, different models), Task performance & Organizational Commitment,




Trends & application in organizations. [8]
Module 5:

Emotions at Work: nature and types; managing emotions in organizations; Emotional Labour,
Emotional intelligence- Nature, Components of EI, Models, Measurement Tools of El, Relevance in
organizations.

Stress in the workplace: Concept, Stress Response Pattern, Types of stress, Theory of work stress;
organizational stress- Stressors and causes, Consequences; Burnout; Coping strategies and stress
management at individual and organizational levels. [7]

Note: Case studies will be discussed.

TEXT BOOKS:
1. Robbins, S. P., Judge, T.A. & Sanghi, S. (2010). Organizational Behaviour. New Delhi:
Prentice- Hall of India.
2. Pierce, J.L & Gardner, D.G. (2010). Management & Organizational Behaviour: An Integrated
Perspective. New Delhi: Cengage Learning.

REFERENCE BOOKS:
1. Luthans, F. (2014). Organizational Behaviour: An Evidence-Based Approach. New Delhi:
McGraw-Hill Education (India).




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 1002 MARKETING MANAGEMENT 4-0-0 4 Dr. K Mandal

1. BASIC MARKETING UNDERSTANDING: Importance and scope of marketing, Core marketing
Concepts & Fundamental Models of Marketing, Various Marketing Orientation 4Ps & 4Cs of
Marketing. [6LH]

2.SEGMENTATION, TARGETING AND POSITIONING: Levels of marketing segmentation, Bases
for segmentation consumer marketing ,Effecting segmentation principles, Different ways of selecting
market segment, Basic concept of positioning, POP, POD. [10LH]

3. ANALYZING CONSUMER MARKET: Understanding the role of macro & micro environment in
marketing Factor influence consumer behavior Buying Decision Process: The five stage model
Consumer Involvement. [8 LH]

4. MARKETING PRODUCT AND SERVICE: Product Level- The customer value Hierarchy
Classification of product, Product life cycle — Stages & strategies, Basic concept of branding,
Difference between product and service, Classification of Services & Special 3Ps of services, Service
differentiation, service productivity, Internal marketing Service Quality gap model. [7 LH]

5. DEVELOPING PRICING STRATEGIES FOR MARKETING OF AN ORGANIZATION:
Understanding pricing and its roles & importance Setting the price - a six step method Special
Emphasis on different methods of pricing Price Discounts & allowances, promotional Differential
pricing. [4 LH]

6. MARKETING CHANNELS & PHYSICAL DISTRIBUTION: Physical Distribution system
(Special emphasis on FMCG & SMCG), Different Channel partners & there function, Channel
typology with emphasis on VMS, Factor responsible channel Design. [4 LH]

7. MARKETING COMMUNICATION: Understanding Intergraded Marketing Communication,
Developing effective communication, Marketing communication mix & comparative evaluation of
various means of Communication. [4 LH]

8. CONTEMPORARY ISSUES IN MARKETING: Rural marketing, Cause related marketing, Social
networking sites based marketing. [2 LH]

TEXT BOOKS:
1. Philip, K.: Marketing Management (Millenium Ed.)
2. Kotlar,P., LaneK.,& Koshy, A. & Jha,M. : Marketing Management (Twelfth Ed.) Publishe
by-Pearson Prentice hall.

REFERENCE BOOKS:
1. Ramaswamy, V.S., & Namakumari, S.: Marketing management (Third Ed.)-. Published
byMacmillan.
2. Saxena, R.: Marketing management (Third Ed.)-. Published by-Tata McGraw hill.
3. Baines, P., Chris Fill & Kelly: Marketing Management- Page. Published by- Oxford




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 1003 QUANTITATIVE TECHNIQUES 3-0-0 3 Dr. G Bandyopadhyay

1. Mathematical Preliminaries- Numbers, Sequences and Series, Progressions (Arithmetic, Geometric and
Harmonic), Set, Sub- sets and functions. (Students should be familiar with the concepts but there will be no
questions from preliminaries in the examination). [4]

2. Sets and Functions: Venn diagram and its applications, Operations on sets, Cartesian product of sets,
applications. Functions - Algebraic functions (polynomial - linear, quadratic and rational), transcendental
functions (exponential, log and trigonometric functions with identities).Examples of Business Applications.

[6]
3. Limits and Continuity of Functions: Introduction, Limit of a variable and a function, Implications of Limit
of Functions, Continuity of a function of one variable. [4]

4. Differentiation concepts: Derivatives of different function, 2" order differenciation and partial derivatives
,applications of differentiation in economic and managerial problems like marginal analysis, elasticity, Maxima

and Minima- Concept and uses. [6]

5. Integration Concepts: Elementary integration, Integration by parts, Simple definite integrals, economic
application, consumer surplus and producer surplus. [6]

6. Difference Equation [ linear and non linear homogeneous and non homogeneous functions with real life
cases] [4]

7. Vectors, Matrices and Determinants with Business application: Vectors, Operations on Vectors, Matrices
Types of matrices, operations on matrices, adjoint of matrix, inverse of a matrix, elementary row operations.

Solution of simultaneous linear equations using matrices/ determinants, input/output analysis. [5]
TEXT BOOKS:
1. JX. Sharma, “Mathematics for Management and Computer Applications”, New Delhi, Galgotia
Publication

2. S. Saha, “Business Mathematics and Quantitative Techniques”, Calcutta, Central Book Agency

REFERENCE BOOKS:

1. Quantitative analysis for managers by render, b stair, r.m, hanna, m.e and badri t n 11/e Pearson publication

2. R. Jayprakash Reddy and Y. Mallikarynna Reddy, “A Text book of Business Mathematics”, New Delhi,
Ashish Publishing House




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 1004 MANAGEMENT ACCOUNTING 4-0-0 4 Dr. A De

1. Financial Accounting

1.1 Introduction to Accounting
Basic accounting concepts, accounting equations, conventions, accounting principles and (3)

Accounting standards

Journal, Ledger, Cash book

1.2 Valuation of fixed assets and Inventory

Valuation of Fixed Assets, concepts of tangible and intangible assets
Depreciation of fixed assets and methods of depreciation.

Inventory valuation principles and methods.

M)
(2)

(1)
(2)
()

1.3 Financial Statement Preparation and Analysis
Preparation of Trial Balance, Trading, Profit &Loss account and Balance Sheet. (6)
Basic idea of Financial Report Analysis.

1.4 Corporate Accounting

Basic entries for Issue of shares and debentures. (D)

Corporate presentation of Profit &Loss account and Balance Sheet. 3)
1.5 Fund flow & Cash Flow Statement

Concept of Cash from Operation, Cash from Investing and Financing Activities. @

Preparation of Cash Flow Statement and Fund Flow Statement. 3

2. Cost Accounting

2.1 Introduction to Cost Accounting
Overview of Cost Accounting, Cost Classification and Segregation.
Relationship with Financial Accounting. (1)
Allocation, Apportionment and Distribution of Overheads Q)
Absorption Costing Concept, Under Absorption and Over Absorption of Overheads 1)
Minimisation of Total Inventory Cost: Economic Order Quantity and Different Levels
of Materials. (2
Cost Sheet, Job and Batch costing. 3)

2.2 Marginal Costing and Cost-volume Profit Analysis

Break Even Analysis, Applications of Marginal Costing in decision making —

Key Factor considerations (4)
2.3 Budgets, Budgetary Control and Variance Analysis

Functional Budgets - Flexible Budgets, Basics of Budgeting & Budgetary Control 2

Basic idea on Standard Costing: Materials Cost and Labour Cost Variances only (2)
2.4 Misc. Concepts

Integrated Accounting System, Basic idea on Activity Based Costing (8]

3.  Case Study
Case Study on Accounting. (2
Case Study on Costing. (D)
TEXT BOOKS.:

1) M.C. Shukla, T.S. Grewal & S.C. Gupta, Advanced Accounts, S. CHAND, 2011
2) M.C. Shukla, T.S. Grewal & S.C. Gupta, Cost Accounting Text and Problems, S. CHAND, 1/e

REFERENCE BOOKS:
1) R. Naryanswamy, Financial Accounting: A Managerial Perspective, PHI LEARNING, 5/e
2) Bhabatosh Banerjee, Cost Accounting Theory and Practice, PHI LEARNING, 13/e

3) M.N. Arora, A Text Book of Cost and Management Accounting, VIKAS PUBLISHING HOUSE PVT. LTD,,
10/e



https://www.schandpublishing.com/author-details/-mc-shukla/547
https://www.schandpublishing.com/author-details/-ts-grewal/1784
https://www.schandpublishing.com/author-details/-sc-gupta/1801
https://www.schandpublishing.com/author-details/-mc-shukla/547
https://www.schandpublishing.com/author-details/-ts-grewal/1784
https://www.schandpublishing.com/author-details/-sc-gupta/1801

SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER

CODE

MS 1005 MANAGERIAL ECONOMICS 4-0-0 4 Prof. M Roy

Nature and scope of Managerial  economics; Role of Managerial Economics in decision making;
Relationship to other Functional Areas of Business Administration Studies [2]

Demand and Revenue analysis ,Supply and Demand function and their determinants : The Managerial
Challenge; Demand elasticities and its implications in Managerial decision making, Economics of
consumer behavior ,Consumer surplus, Demand estimation :Qualitative research technique and Statistical
estimation by Regression Analysis, Demand Forecasting: Qualitative and Quantitative forecasts (Time
series Analysis, Smoothing Techniques, Barometric Methods, Econometric Methods ). [10]

Theory of the firm-The objective and Value of the firm, Nature and Function of Profits, Optimization
Analysis and New Management Tools, Alternate objectives of firm: Sales maximization model (Baumol),
Model of management utility maximization (Oliver Williamson), The Satisfying behavior ( Richard Cyert
and James March, building on the work of Herbert Simon, Production and cost analysis: Theory and
estimation; Optimal combination of inputs, Cost-volume profit analysis [10]

Price and output Determination: The competitive model,Monopoly model, Price discrimination,Public
policy and regulation of monopoly, Monopolistic competition & oligopoly model, Oligopoly and market
concentration; Price rigidity without collusion, Tacit collusion and price leadership, Perfect collusion- The
cartel, Game Theory and Strategic Behavior [10]

Investment and Risk Analysis-The Capital budgeting process, Capital Rationing and the Profitability
Index, The cost of capital and international competitiveness, Measuring risk and uncertainty, in Managerial
decision making, Production of Deplorable resources- Inter temporal Aspects, Interest Rates and
determination, Information and Risk-Asymmetric information, Signalling, Hidden Actions,
Macroeconomic aggregates-Output, Price level, Inflation and Unemployment, The New Economy —

Network industries, Internet pricing models [10]
Case Study Analysis [3]
TEXT BOOKS:

1. G. S.Gupta, Managerial Economics
2. Truet and Truet, Managerial Economics

REFERENCE BOOKS:

3. Gujrati Damodar, Basic econometrics
4. Henry, William R., and W. Warren Hayens, Managerial Economics




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 1007 STATISTICAL TECHNIQUES FOR 3-0-0 3 Dr. G Bandyopadhyay
BUSINESS
1. Introduction to Statistics 1)
2. Frequency Distribution (2)
3. Measures of Central Tendancy 2
4. Measures of Dispersion 2
5. Measures of Moments Skewness & Kurtosis (2
6. Correlation & Regression 4
7. Probability (4)
8. Random Variable 2
9. Discrete Distribution 3
10. Continuous Distribution 3
11. Concept of Sampling (@)
12. Estimation (2
13. Testing of Hypothesis 3
14. Work & Teach 1)
TEXT BOOKS:

1. David Levine, T. Krenbil, P.K.Viswanathan, “Business Statistics”, Pearson Education, 2008.
2. Levin & Rubin - Statistics for Management (7th edition): Prentice Hall/Pearson Education

REFERENCE BOOKS:
1. Applied Business Statistics By Ken Black WILEY publication
2. D.N. Elhance, Veena Elhance and B. M. Aggrawal, “Fundamentals of Statistics”, Allahabad: Kitab
Mahal




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 1051 BUSINESS COMMUNICATION -1 0-0-3 2

NATURE AND SCOPE OF COMMUNICATION- Nature and scope of communication; Functions of
communication; Communication basics; Communication networks; Informal Communication; Inter-personal
communication; Communication barriers. [6L]

2. EFFECTIVE MANAGERIAL COMMUNICATION - Strategies for improving organizational
communication; Control over the flow of Communication, Understanding intercultural communication,

Technology enabled business communication, encourage open feedback. [5L]

3. NON- VERBAL COMMUNICATION SIGNIFICANCE - Forms of non-verbal communication; Types of
non- verbal communication; Case-study [5L]

4. GROUP DISCUSSION - Introduction, benefits and assessment; Workplace GD guidelines; Team
presentations [7L]

5. EFFECTIVE LISTENING- Types and barriers to effective listening; Business Presentations and public
speaking [7L]

6. Business plan and presentation; Business letters; Corporate reports [5L]

TEXT BOOKS:

1. Raman, M. and Singh, P.: Business communication(2™ edition)
2. Business Communication- Hory Sankar Mukherjee, Oxford University Press

REFERENCE BOOKS:
1. Business Communication Today, Courtland L. Bovee, John. V. Thill.

2. Communication Skills, Sanjay Kumar & PushpLata, Oxford University Press




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 1052 SYSTEMS LAB 0-0-3 2

Details Lecture Hours

1. MS-Word 2007
1.1 Hyperlinks & Bookmarks

Create a Bookmark and Hyperlink to a document, Hyperlink to a Place in the same document. (1)

1.2 Table of Contents

1.3

2.
2.1

2.2
2.3

24

Creating and Update Table of Contents, Creating and editing Footnotes, Endnotes, Captions (1)
Mailing Features

Application of Mail Merge in business letters. Use of conditional (with if) Mail Merge 2
Ms Excel 2007

Getting Started With Excel

Entering labels and values, using AutoSum, editing cell entries, simple formulas, printing options,
worksheet views 2
Windows, Managing Windows, Multiple Windows, Splitting Windows, Freezing Panes (1)
Working with Formulas and Functions

Creating complex formulas, inserting and typing a function, moving and copying data,

Linking Worksheets and Workbooks. (3)
Formatting a Worksheet

Apply Conditional Formatting with complex applications.

Name and move a sheet. 4

2.5. Working with Charts
Plan, create, move, resize, and format charts.
Change chart design and layout. 2
2.6 Analyzing Data Using Formulas
Use a variety of functions and complex formulas for Business Data Analysis 4
2.7 Managing Workbook Data
View and Arrange Worksheets, Protect Worksheets, Custom Views, Worksheet Background, Hyperlinks,
Grouping Worksheets 3)
2.8 Using Tables &Analyzing Table Data
Plan and create a table; add, find and replace, delete, sort, and print a table.
Using formulas in a table, Auto filter, Advanced filters, extract data, look up values, data base functions,
Data Validation, using subtotals for filtered data 2
2.9 Automating Worksheet Tasks
Work with Macros: plan, enable, record, run, edit, assign to shortcut keys and buttons 2
2.10 Analyzing Data with PivotTables
Pivot-tables features and its practical applications Q)
3. Ms Access 2007
Application of MS-Access reports features, query generation, link with MS-Excel files 2
4. Accounting Package
Preparation of Final Accountswith the help of Tally ERP 9. 2
5 Live Projects
Live MS-Excel projects/ Tally Project/ MS-Access Project 3
Total =35
TEXT BOOKS:

1) D. Whigham, Business Data Analysis using Excel, OXFORD UNIVERSITY PRESS, 2010
2) John F. Balow, EXCEL Model for Business and Operations Management, WILEY, 2/e




REFERENCE BOOKS:
1) K. Scott Proctor, Building Financial Models with Microsoft Excel A Guide for Business
Professionals, WILEY ., 2/e
2) Tally Manual:
http://mirror.tallysolutions.com/Downloads/TDL%20Developer/TDL%20Reference%20Manual.pdf



http://mirror.tallysolutions.com/Downloads/

SEMESTER- Il [MBA]

SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 2001 HUMAN RESOURCE MANAGEMENT]| 3-0-0 3 Dr. D Pal
MODULE 1

HRM- INTRODUCTION: Evolution of HRM, HRM & Personnel Management, Domains and versions of
HRM, Modern HRM, Features, Goals and Scope of HRM, HR Activities, HR Policies and Principles, HRM
Models, Human Capital Management, Role of HR Manager, HRM challenges, HR Competencies & Careers.
HUMAN RESOURCE PLANNING: Nature, HRP process, Benefits, Scanning External environment, Internal
assessment of organization, Forecasting HR Supply & Demand (different methods), Succession Planning,
Talent Management, Managing HR surplus and shortage, Downsizing- concept, approaches, HRIS- Concept,
uses.

STRATEGIC HRM: Perspectives, Scope, Process and Issues, Benefits of SHRM, Strategic fit, HR Strategy
(Pattern, SHRM Models, Practice approaches to SHRM), SHRM & functions of HRM, Role of SHR Manager,
Strategic HR Tools, Creating an HR Score Card, Implementation. [10]
MODULE 2

JOB DESIGN & JOB ANALYSIS: Job Design: Person-Job Fit, Approaches, Job Characteristics Model,
Alternative Work Schedules and Locations, Implementation. Job Analysis: Concept, Format of Job
Description, Job Specification, Role Profile, Process (stages), Different Methods, Uses; Competency based Job
analysis- Kinds of competencies, Competency modeling & mapping.

RECRUITMENT: Nature, Labour market, Stages in details (including activities, decisions related to
recruitment), Sources and methods (External-types, Internal-types with advantages & disadvantages of both),
aspects of E-recruitment (Social Media, Internet),Recruiting effectiveness, legal aspects related to recruitment
in India.

SELECTION: Nature, Criteria & Predictors, Reliability-forms & Validity-forms, Selection errors and ratios,
Utility of the selection system, Process in details, methods(Selection Testing-different types of tests),Selection
Interview: Types, uses, effectiveness, problems. [12]
MODULE 3

EMPLOYEE TRAINING: Concept, Employee Orientation, Need and rationale of Training, Process, Methods
of training, Designing and delivering of training programme, Evaluation.

PERFORMANCE APPRAISAL: Nature, Relation with Performance Management; Process, Uses, Methods
(Attribute, Behaviour, Ranking, Narrative, Results-based), MBO process, Common rating errors.  [6]
MODULE 4

COMPENSATION MANAGEMENT: Strategic Pay Plans, Establishing Pay rates, Competency-based Pay,
Designing Incentive Programs, Employee benefits.

EMPLOYEE RELATIONS: HRM’S role in promoting fair treatment; Indian Labour Unions; Collective
Bargaining: Concept, Process; Grievances: Sources, Procedure. [7]

Note: Case studies will be discussed.

TEXT BOOKS:
1. Dessler, G. & Varkkey, B.(2009) Human Resource Management. Pearson.

REFERENCE BOOKS:

1. Armstrong, M. (2011) Armstrong’s Essential Human Resource Management Practice. Kogan Page.

2. DeCenzo, D. A., & Robbins, S. P. (2010). Fundamentals of Human Resource Management New York:
John Wiley & Sons.




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 2002 RESEARCH METHODOLOGY 4-0-0 4 Dr. G Bandyopadhyay
& Dr. K Mandal

1. Research: definition, characteristics, application and type. Basic understanding of research methodology,
steps of research applied in social science and management. Initial conceptualization of research problem,
Literature review and development of theoretical and conceptual framework. Framing of research problem and
objective, Understanding of variables- independent, dependent, moderating and latent, understanding research
gueries and construction of hypothesis. Research design. [8]

2. Exploratory descriptive and causal research. Experimental design, Possible error in experimental design,
Statistical and non statistical study design:- Before after with or without control, time series, double control,
non matched control group, Solomon four group, placebo, Completely Randomized design, Randomized Block
design, Latin Square design and basis idea of factorial design. [10]

3. Measurement and scaling in management research, General concept and instrument design [4]

4. Probability distributions-(i) Discrete distributions - Binomial, Poisson (ii) Continuous distributions -
Uniform, Exponential, Normal, Log Normal Sampling Methods and Sampling Distributions-(i) Statistics and
Parameter (ii) Types of sampling - random and non-random sampling (iii) Sampling distributions - conceptual
basis; standard error; sampling from normal populations; Central Limit Theorem; relationship between sample
size and standard error; Finite Population Multiplier [6]

5. Estimation-(i) Point Estimation — properties of estimators; the method of moments and the method of
maximum likelihood (ii) Interval Estimation — basic concepts; interval estimates and confidence interval;
calculation of interval estimates of mean and proportion from large samples; interval estimation using the t
distribution; determining the sample size in estimation. Hypothesis Testing - (i) Basic Concepts — Null and
Alternative Hypotheses; Type | and Type Il errors; the p — value; the significance level; power of a test (ii) One
Sample Tests — hypothesis testing of means when the population standard deviation is known and when it is
unknown; hypothesis testing of proportions for large samples (iii) Two Sample Tests — tests for difference
between means — large sample sizes and small sample sizes; test for difference between proportions — large
sample sizes; testing difference between means with dependent samples [6]

6. Chi—square and Analysis of Variance -(i) Chi-square as a test of (a) independence and (b) goodness of fit (ii)
ANOVA - basic concepts; the F distribution and the F statistic; inferences about a population variance;
inferences about two population variances.Non-parametric tests - (i) Basic concepts (ii) The Sign Test (iii) The
Signed-Rank Test (iv) Rank Sum Tests — The Mann-Whitney U Test; The Kruskal-Wallis Test (v) Tests based
on runs (vi) Rank Correlation (vii) Kolmogorov-Smirnov Test [6]

7. Time series and Forecasting - (i) Variations in time series; trend analysis; cyclical, seasonal and irregular
variations; consideration of all four components of a time series (ii) Time Series analysis in forecasting.
Multivariate data analysis (demonstration of software package)-(i) Basic concepts (ii) Types of multivariate
techniques (iii) Factor Analysis (iv) Multiple Regression Analysis (v) Discriminant Analysis (vi) Cluster

Analysis [5]
TEXT BOOKS:
1. Hair, Anderson, Tatham and Black — Multivariate Data Analysis (6th edition); Pearson
Education
2. Tull and Hawkins- Marketing research: Measurement and Method, Prentice Hall India, latest
edition

REFERENCE BOOKS:
1. Lind, Marchal and Wathen - Statistical Techniques in Business and Economics(13th
edition); TMH
2. Bajpai Naval-Business Research Methods- Pearson Education
3. Mishra Prahalad- Business Research Methods- Oxford university press




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 2003 OPERATIONS RESEARCH 3-0-0 3 Dr. G Bandyopadhyay

1. LINEAR PROGRAMMING- a) Formulation of LP Models b) Graphical LP Solution c) Simplex Method d)
Acrtificial Variables — Big M - Method and Two-phase Method e) Duality, Sensitivity Analysis, Shadow Price
and their economic interpretation Software package to be used in (b), (c), (d) and (e) above. [10L]

2. TRANSPORTATION, TRANSHIPMENT AND ASSIGNMENT MODELS -a) Construction of
Transportation, Transshipment and Assignment Models b) The Transportation Algorithm ¢) The Hungarian
Method for the Assignment Problem d) The Transshipment problem Software package to be used for
implementing the algorithms. [6L]

3. GAME Theory w ith pure and mixed strategy and application of LPP in game theory [3L]

4. Integer Linear Programming Branch Bound and Cutting plane algorithm

5. DECISION ANALYSIS -a) Decision Making under Certainty — Analytic Hierarchy Process b) Decision

Making under Risk and Uncertainty [4L]
6. PERT and CPM including Crashing [4L]
7. QUEUEING MODELS-a) M/M/1 Queues and applications b) M/M/c and M/M/c/k Queues and their
applications [4L]
8. SIMULATION MODELS (Use of package) -a) Co nstruction of Simulation Models b) Generation of
Random numbers from discrete distributions Application models to be discussed in detail. [4L]
TEXT BOOKS:

1. Kasana, H.S. & Kumar, K.D. - Introductory Operations Research; Springer
2. Hillier, F.S. and Lieberman, G.J. : Operations Research (8th edition),

REFERENCE BOOKS:
1. Taha, H.A. : Operations Research - An Introduction (8th edition), Prentice Hall/Pearson Education
2. Winston, Wayne L. — Operations Research: Applications and Algorithms (4th edition); Thomson
Learning




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 2004 OPERATIONS MANAGEMENT | 3-0-0 3 Mr. S Sarkar

TOTAL LECTURE HOURS: (3X12 = 36 HOURS)

Section-1: Operations Strategy & Managing Change with a Quality Perspective
Introduction — Basic model of OM, OR & OM, Brief on various types of systems, Role of Quality
(with various views of Juran, Deming, Crosby), Productivity in OM, Measurement of Productivity
using DEA, Competitive Advantage Model, Various strategies of OM, 8 lectures
Section-2: Quality dimensions
Product quality, acceptance sampling, control chart preparation, process capability measurement,
Service Quality (in brief), 4 lectures
Section-3: Product Design
A brief on Product Development, QFD with case study, Value Analysis (problem discussion)
4 lectures
Section-4: Demand Forecasting
Introduction to forecasting, Time Series, Application of Exponential Smoothing, Double Exponential
Smoothing, ... 6 lectures
Section-5: Process Selection and Design
Process Design, Analysis, Job Design, Method Study, Time Study, Work Measurement, manufacturing
2 lectures
Section-6: Operations scheduling & control
Discussion and application of various methods of Loading, Sequencing and Scheduling, application of
Queuing models 10 lectures

Section-7: Inventory Control Systems

Derivation and application of EOQ, EPQ models, MEOQ models, 4 lectures

Section-8: Supply Chain Management

A brief on SCM 1 lecture
TEXT BOOKS.:

1. Modern Production / Operations Management by Buffa & Sarin

2. Operations Management for Competitive Advantage: by Chase, Jacobs

REFERENCE BOOKS:

1. Quality Management: by Bedi;
2. TQM: by Evans




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 2005 Indian Business Environment 3-0-0 3 Prof. M Roy

1. Business Environment: Meaning and scope, organizational environment, Corporate culture, Diverse
influence of environment on organization, Macro- economic environment: Economic growth, Circular
flow of income and National Income Accounting, Sources and uses of National Income. National income
and employment, Income determination in extended Models, Multiplier theory and its working in Indian
economy, [4]

2. The Theory of Investment and Acceleration Principle, Impact of inflation on investment, Investment and
stock market, Employment and unemployment, Stabilization policies, Job loss, Job finding and The
Natural Rate of Unemployment, Unions and collective bargaining, Unemployment insurance and increase
in NRU. Business cycle, Inflation: causes, consequences and remedies, Inflation and unemployment: the
great Trade off. [8]

3. Planning in India: Role, Strategies and Evaluation, Indian Economic Reforms, Structural Adjustments and
Growth, Fiscal sector reforms, Monetary sector reforms and their implications in Indian Business;
External sector reforms; Trade policy and implications in Indian Business; Global financial crisis,
Eurozone crisis and its impact on Indian business environment [8]

4. Industrial Policy 1948, 1956, 1991: an overall evaluation of the New Industrial Policy, Industrial sector
reforms, Public sector: role, performance, disinvestment and privatization PSUs, disinvestment process and
asset valuation, National Investment fund, Industrial sickness, causes, and government policy to reduce
sickness (8]

Society and business, Social responsibility of business, Carrol’s model, Social responsibility and ethics,
Corporate governance and corporate accountability in Indian business, Problems and challenges, Environment,
climate change and sustainable environment, New economic policy of the BJP Government. Case Study
analysis and class presentation. [8]

TEXT BOOKS:
1. Business Environment, Suresh Bedi(2004).Excel Books, New Delhi.

2. Business Environment. Chidabaram& V. Alagappan.(2003).New Delhi: Vikas Publishing House.

REFERENCE BOOKS:

1. India’s Economic Reforms. Joshi Vijaya. Oxford University Press.

2. India’s Economic Policy: Preparing for the 21* Century.,BimalJalan. Oxford Book and Stationary.




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 2006 INFORMATION SYSTEMS FOR | 3-0-0 3 Dr. N Banerjee
BUSINESS

1. Information and Systems: Concept of data and information, Characteristics of good information,
Dimensions of information, Types of information processing, Concept of knowledge and wisdom,
DIKW hierarchy, Need of quality information in business organizations, Meaning of systems,
Elements of a system, Types of systems. [5]

2. Management Decision Making and Information Systems: Organizational Foundation of Information
Systems, The process of decision making, Decision making levels of an organization, Operational,
Managerial, and Executive levels. [5]

3. Information Systems in Business: Integrating Information Systems with Business Strategy, Transaction
Processing Systems, Management Information Systems, Executive Information Systems, Decision
Support Systems, Expert Systems, Forward chaining and Backward chaining, Office Automation
Systems. [7]

4. Enterprise Systems: Information flow within an organization, Internally Focused Applications, Value
Chain framework, Externally Focused, Evolution of Enterprise Systems, Enterprise Resource Planning
system, Customer Relationship Management system, Supply Chain Management system. [8]

Systems Development Life Cycle: Reasons for developing a new Information System, Sources of new project
requests, Managing project review and selection, Different Stages of SDLC, Preliminary investigation,
Determination of system requirements (Systems Analysis), Systems design, Systems development, Systems
testing, Implementation, Evaluation and maintenance. [10]

TEXT BOOKS:
1. K. C. Laudon, & J. P. Laudon, Management Information Systems: Organization and Technology,

Macmillan. (Latest edition)

2. . Hawryszkiewycz, Introduction to Systems Analysis and Design, Pearson. (Latest edition)

REFERENCE BOOKS:
1. G.B.Davis, & M.H.Olson, Management Information Systems, Mcgraw Hill Education. (Latest edition)

2.J. A. O’Brien, Introduction to Information Systems, Tata McGraw Hill. (Latest edition)



http://www.flipkart.com/author/kenneth-c-laudon
http://www.flipkart.com/author/jane-price-laudon
http://www.flipkart.com/author/igor-hawryszkiewycz

SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 2007 FINANCIAL MANAGEMENT 4-0-0 4 Dr. A Dutta
Overview of Financial Management 2
Financial Statement Analysis- Ratio Analysis- (@)
Securities and their valuation 4)
Time Value of Money 3
Cost of Capital 3
Capital Expenditure Decision 3)
Financing Decisions 1)
Operating, Financial and Combined leverage/Capital Structure (@)
Working Capital Management
Overview 1)
-Inventory Management 2
- Receivables Management 2
- Cash Management 2
Working Capital Finance and estimation (2
Sources of Long term Finance 3
Overview of Capital Market 3
Presentation / Case study (6)
45

TEXT BOOKS:

1. Pandey, I. M., Financial Management, Vikas Pub., New Delhi.
2. Prasanna Chandra, Financial Management, Theory and Practice, Tata McGraw Hill.

3. Cases in Financial Management- I. M. Pandey

REFERENCE BOOKS:

1. Khan, M.Y. and Jain, P.K., Financial management, Tata McGraw Hill.




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 2052 Business Communication -2 0-0-3 2
1. Interviews: Introduction, Types of interview, General preparation of interview, importance of non verbal
aspects in an interview, mock interview. [6]
2. Resume: resume writing, formats of resume, guidelines in preparing an effective resume. [4]

3. Business etiquette: Introduction, dining etiquettes, business manners, customer care,
B2B etiquette. [4]

4. Report writing: definition, purpose, objectives of report, kinds of reports, guidelines in writing a report. [4]

5. Research: Introduction, Statement of the problem, abstract and executive summary, preparation of research
paper, Questionnaire development, Selection of suitable method, discussion of findings and analysis,
presentations. [6]

6. Principles of Letter ; Writing Nature & Function of letters, Principles, Elements of structure, Forms of
Layout, Styles of presentation. Business Correspondence: Inviting quotations, Sending quotations, placing
orders, Inviting tenders, Sales letters, claim & adjustment letters and social correspondence. [6]

7. Other Business Communication, Memorandum, Essentials of a memorandum, Press release, tender, Drafting
Inter -office Memo, Notices, Agenda, Minute. [5]

TEXT BOOKS:
1. Communication Skills, Sanjay Kumar &PushpLata, Oxford University Press
2. Business Communication, Raymond V Lesikar, Marie, E, Flatley, Kathryn Re ntz, NeerjaPande.
Mcgraw Hill

REFERENCE BOOKS:
1. Business Correspondence and Report Writing,R.C.Sharma, Krishna Mohan.Mcgraw Hill
2. Communication for Business,Shirley Taylor, V.Chandra, Pearson




SEMESTER- 111 [MBA]

SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 3001 International business and E-commerce | 3-0-0 3 Prof. M Roy
1. Global International business Environment-key concepts; Economic, Social, Cultural and Legal
environment; Understanding Emerging markets; Strategy and Opportunity Assessment in International
Environment (4 hours)
2. International trade theory: Mercantilism, Absolute advantage and Comparative advantage theory,Factor
Endowment theory, The New Trade theory, International Product Life-cycle theory. (4 hours)
3. International trade Patterns; World trade: An Overview; Modes of international expansion; Types and
patterns of FDI, Collaborative Ventures and Ethical behavior; Global sourcing and its implications for
Public Policy and Corporate Citizenship; Policy framework for international business. (4 hours)
4. International Economic Integration; Theoretical framework of PTAs; Growth of Regional Trading
Agreements; Regional Trade Agreements, Multilateral Trading System under the WTO. . (4 hours)
5. International Marketing; Market identification, Segmentation and Targeting; Entry Mode Decision;
Product and International Pricing Decision.. (4 hours)
6. International finance- International Monetary Systems; Foreign Exchange Market; Global Cash
Management; International Trade Finance. (4 hours)
7. International human resource management-Concept and international organizational Structures; Strategic

Orientation and Practices for IHRM, Managing IHRM activities; Regulatory framework and Industrial
relations. (4 hours)

E- Commerce in Indian Business context-conceptual framework; E- business technology and Environment;
E- business Applications; E- Business models ; Policy framework for global E- business. E-strategy and

knowledge management, E-customer relationship management (4 hours)
9. Case Study Analysis. (4 hours)
TEXT BOOKS:

1. Cristofer Bartlett and S Ghosal, Transnational Management: Text, Cases, and Readings in Cross —
Border Management.
2. Robert T. Moran and John R. Rosenberger, The Global Challenge (McGraw- Hill)

REFERENCE BOOKS:

1.
2.

Peter Drucker, Management Challenges for the 21 century.
G.K. Chadha, WTO and Indian economy.




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 3002 Business Ethics & Corporate Governancq 3-0-0 3 Dr. A Ghosh
1. Introduction to Business Ethics Introduction, Ethical frameworks.
(Case Study: Satyam Computers) 4
3. Concepts and theories of Business Ethics & values Normative theories, ethical theories, Ethical
Principles in Business. 5)
3. Typical problems in Business Ethics Marketing Ethics of consumer protection
(Case Study: Wockhardt Ltd) 2
4. Typical problems in Business Ethics Marketing Ethics
(Case Study: The cola conundrum) 3
5. Typical problems in Business Ethics Ethics & Finance
(Case Study: Xeroxing corruption) 3
7. Typical problems in Business Ethics Environmental ethics
(Case Study Documentary : A coke controversy) 3)
8. Typical problems in Business Ethics Ethics & Society
BBC Documentary: Dark side of Chocolate. (€))
9. Complexity of Ethical issues Complexity of Ethical issues, Role of business in society.
CSR and Corporate Governance (Case Study: Satyam) 2
10. Corporate Governance Basic concepts, CSR and Corporate Governance
(Case Study: Satyam) 3)
11. Aspects of Corporate Governance Role and functions of BoDs, Independent directors, auditors,
audit committees etc. 3)
12. Corporate Governance in India Development of Corporate Governance practices in India,
K M Birla committee report, Cadbury committee reports etc. 2
TEXT BOOKS:

1. Business Ethics & Corporate Governance- A.C. Fernando, Pearson Education, 2nd edition

REFERENCE BOOKS:

1. Business Ethics: Concepts and Cases- Manuel G. Velasquez, Pearson Education, 7™ edition
2. Corporate Governance- Erik Banks, Macmillan, 2004




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 3003 Supply Chain Management 3-0-0 3 Mr. S Sarkar

Total number of classes required: 3x12 = 36 hours

Introduction to SCM: Definition, its relation with materials management & logistics management,
Close loop supply Chain (to understand the basic domain), Impact of not exchanging information &
Bullwhip Effect, Relationship between Value chain & Supply Chain, Technological aspects, objective
of the course (5 hours)

Existence of Various Supply Chains: Brief on competitive advantage, various types of products &
suitable supply chains, strategic aspects are dealt in order to understand the role of economy of scale, &
related case studies (3 hours)

Study of various Strategies: push pull & other strategies, understanding of JIT system, MRP System,
Job shop System & synchronous manufacturing system and how do they help in making such
strategies, risk pooling strategy with examples (9 hours)

Tactical Planning in SCM: Aggregate Planning, Study of Master Production Schedule & various
types of ATPs, (4 hours)

Networking & Design of Supply chain: Definition and various types of location problems,
application of LINGO to solve real life problems (6 hours)

Distribution Models: Study of inventory systems, probabilistic inventory models for different type of
products, study & application of DRP models, (6 hours)

Supplier Selection: Make or Buy decision, Importance of Supplier Selection, study of the way of
purchasing, important factors related to supplier selection, mathematical models to carry out it
(3 hours)

TEXT BOOKS:

SUPPLY CHAIN MANAGEMENT BY CHANDRASHEKARAN (OXFORD)
DESIGNING AND MANAGING SUPPLY CHAIN BY SIMCHI LEVY (TMH)

REFERENCE BOOKS:

SUPPLY CHAIN MANAGEMENT BY CHOPRA
LOGISTICS & SUPPLY CHAIN MANAGEMENT BY AGARWAL




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 3004 PROJECT MANAGEMENT & 3-0-0 3 Dr. A Dutta
ENTREPRENEURSHIP

Project Identification: -Selection of product, identification of market, preparation of feasibility study / report
Project formulation -Evaluation of risks, preparation of Project report 3

Selection of location & site of the project -Factors affecting location -policies of Central / State Government
towards location - Legal aspects of project management 3

Financial Analysis: -Profitability Analysis -Social Cost Benefit Analysis preparation of Budget and Cash
Flows. 5)

Financing of the Project: -Source of finance -Cost implications thereof Financial Institutions - Guidelines
for finding projects, Risk Analysis -Sensitivity Analysis 3

Quantitative Aspects of projects: - PERT/CPM Network Analysis for monitoring of the project -Other
guantitative techniques for monitoring and Control of project 4

Understanding Entrepreneurship: Concept of Entrepreneur, Entrepreneurial Motivation Entrepreneurship.
Entrepreneurial characteristics and skills — Entrepreneurial success and failures. Entrepreneurial Process,
Steps of entrepreneurial process, Deciding — Developing — Moving — Managing — Recognizing. (4)

Venture Promotion- Environment and opportunity analysis, Understanding Internal Competences.
Generating of Funds with special emphasis on Venture capital. SSI-Specified activities, status, Legal
requirements and steps for setting up a new unit. Corporate entrepreneurship and related issues like

Innovation and Idea generation 4)
Case study Analysis: Success and Failure in entrepreneurship 4)
Video lecture / interaction by successful entrepreneur (5)

Total hours -35

TEXT BOOKS:
1. Essentials of Entrepreneurship and Small Business Management — Thomas & Norman (Pearson)
2. Entrepreneurship and New Venture Creation — David H Halt (PHI)
3. Project Planning, Implementation and Control — Prasanna Chandra.

REFERENCE BOOKS:
1. Management of Small Scale Industry — Basant Desai (HPH India)
2. The International Entrepreneur Bringing Technology and engineering to the real economy — David
Bodde (PHI)
3. Project Management for Business and Technology —J M Nicholas




DEPARTMENTAL ELECTIVE [SEMESTER I11]

SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 9011 BRAND AND PRODUCT 3-0-0 3 Dr. K Mandal
MANAGEMENT

1. EXISTING PRODUCT MANAGEMENT: Product level, product line, product width, product
breadth, product variant, product line stretching and product pruning , Product life cycle , Product
portfolio decision: BCG and Pareto analysis with numerical exercise [6LH]

2. NEW PRODUCT MANAGEMENT: New Product Development Stages with application of
Perceptual Mapping and Conjoint Analysis, Roger’s model of new product information diffusion,
forecasting models for new product: Bass & others. [6LH]

3. BRAND & BRANDING: (Brand challenges, Branding in a dynamic and competitive business
environment with special emphasis to Indian environment), What Brand Communicates?- pyramid of
branding activities and Scopes of Branding, Understanding social psychology of the brand and model
of emotion driven choice & emotional involvement, Choosing & developing brand elements-criteria,
Brand sponsor decision. [6LH]

4. BRAND EQUITY: Brand equity and how Brand equity generates value (Aaker concept), Brand
equity Measurements & Models, Yound and Rulican Asset valuator, Keller’s model of brand building
hierarchy, Aaker’s criteria of measurement, Elliot & Percy model of brand equity synthesis. [6LH]

5. BRAND POSITIONING: Brand Positioning, 4W’s of Positioning, Evaluating and choosing Brand
Positioning platform, Pursuit of differential advantages-Who am 1? What am 1? For whom am 1? And
Why me? Positioning with non-functional value, Celebrated case studies of positioning success with
special reference to India. [SLH]

6. BRAND PERSONALITY-measurement and self concept, how it creates brand equity. [1LH]

7. Brand image and identity, six facets of Brand identity, Stretching of a Brand-Leverage and types of
brand and line extension, criteria for good brand extension: elasticity analysis fit, value perception
and edge, Success and failure case analysis of brand extension. [SLH]

TEXT BOOKS:
1. Majumdar, R.: Product management in India. Third Edition,PHI Learning Private Limited.
2. Baisya,R.: Branding in a Competitive Market Place (Sage)

REFERENCE BOOKS:

1. Michael Baker, Susan Hart: Product strategy and management.2" edition. Pearson education.
2. Sengupta,S.: Brand positioning (TMH)

3. M. Sagar et.al. : Brand Management- (Ane Books Pvt Ltd)




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 9012 CONSUMER BEHAVIOUR 3-0-0 3 Dr. N Banerjee &
Dr. K Mandal

Introduction to Consumer Behavior: What is consumer behavior, Consumer behavior and the
marketing concept, Scope and relevance of consumer behavior Studies, Contributions of other
disciplines toward development of consumer behavior, Market segmentation, targeting, and
positioning. [4]
Consumer Purchase Decision Process: What is a consumer purchase decision, Situational
variables, Role of Involvement, Levels of consumer decision making, Basic Model of
Consumer Behavior. [4]
nternal Determinants of Consumer Behaviour: Perception and its application in Marketing
management, learning memory and product positioning, Application of motivation theories in
understanding consumer behaviour, Personality and emotion and their application in marketing. [12]
External Determinants of Consumer Behavior: Influence of Culture and Subculture; Influence
of Social Class, Influence of Reference Groups, and Family Influences. [10]
Diffusion of Innovations: Diffusion and adoption of innovations, Types of innovation,

Diffusion process, Adoption process, Consumer innovator. [5]

TEXT BOOKS:

1. L.G. Schiffman & L.L. Kanuk , Consumer Behaviour, Prentice Hall of India. (Latest edition)
2. Del I hawkins, Roger J Best, Kenneth A Coney and Amit Mookherjee, Consumer Behaviour:

Building Marketing Strategy, TMH Ninth Edition

REFERENCE BOOKS:
1. R.Majumdar, Consumer Behaviour:Insights from Indian Market, PHI Learning. (Latest

edition)

2. J Paul Peter and Jerry C. Olson, Consumer Behaviour and Marketing Strategy, Mcgraw-
Hill/lrwin Series in Marketing) 7th Edition



http://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&text=Jerry+C.+Olson&search-alias=books&field-author=Jerry+C.+Olson&sort=relevancerank

SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 9013 MARKETING COMMUNICATION 3-0-0 3 Dr. N Banerjee

1. Marketing Communications: Meaning of Marketing Communication, Tools of Marketing

10.

Communication, Integration of Marketing Communication, Key IMC features, Marketing
Communication Program, Basic model of communication, Consumer response process, Consumer
Processing Models. [4]
Marketing Communication Objective setting and Budgeting: Marketing communication objectives,
Hierarchy of Marketing communication effects, Should Marketing communication objective be stated in
terms of sales, Types of budgeting. [3]
Advertising Management: What is advertising, Evolution of advertising, Functions of advertising, Types
of advertising, Advertising process, Segmentation and Positioning in relation to advertising. [4]
Advertising agencies: Purpose of advertising agencies, Types of advertising agencies, Advertising agency
commission, How advertising agencies gain clients. [3]
Advertising messages: Creating effective advertising, Concept of creativity, Order of message points
presentation, Conclusion drawing, Message sidedness, Refutational messages, Subliminal messages,
Advertising message appeals, Advertising message source traits. [4]
Advertising Media Planning: Useful terminologies, Selecting the target audience, Media objectives,
Media buying, Media mix decision, Media Category Selection, Media vehicles, Media scheduling types,
Traditional media, Internet, Other media. [4]
Measuring Advertising Effectiveness: Purpose, Pre-testing, Post testing. [3]
Social and Ethical Issues in Advertising: Critics view of advertising as a detrimental force, Counter
arguments of proponents of advertising, Ethics of Targeting, Issues related to advertising being
untruthful, deceptive, and offensive, Regulations. [3]
Sales Promotion: What is sales promotion, Purpose and limitations of sales promotions, Reasons for the
increase in Sales Promotion, Types of sales promotion. [3]
Consumer Promotions: Concept of PR, Publicity, Direct Marketing and Personal Selling, PR Tools,
Implementing the PR program, Positive and negative publicity, Use of database in direct marketing,
Tools of direct marketing, Responsibilities of salespeople in Personal selling, Problems with personal
selling. [4]

TEXT BOOKS:

1. D.A. Aaker, J. G. Myers & R. Batra, Advertising Management, Pearson India. (Latest edition)

2. W. D.Wells, J. Burnett & S. Moriarty, Advertising: Principles and Practice, Pearson. (Latest
edition)

REFERENCE BOOKS:
1. KEE. Clow, D.E. Baack, Integrated Advertising, Promotion and Marketing Communications,
Pearson Education. (Latest edition)



http://www.flipkart.com/author/david-a-aaker
http://www.flipkart.com/author/john-g-myers
http://www.flipkart.com/author/rajeev-batra
http://www.flipkart.com/author/kenneth-e-clow
http://www.flipkart.com/author/donald-e-baack

SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 9014 Advance Marketing Research 3-0-0 3 Dr. K Mandal

1. Application of univariate and multivariate techniques in solving marketing problem.
Application of independent sample, before —after T, chi- square statistics to solve
marketing problem; Guidelines for application of statistical software. [8 Hours]

2. Application of principal component analysis for solving marketing problems.
Hotelling and moment methods of principal components identification. Software based
understanding of the same .Naming of identified principal components. [7 Hours]

3. Application of cluster analysis for solving market —segmentation problem. Making
of similarity index from categorical data .Distance and correlation based approach for
building similarity index. Software based application. [7 Hours]

4. Application of conjoint analysis in designing consumer preference. Discussion of
case studies in relation to design new product /service. [5 Hours]

5. Application of Multi-dimensional scaling for solving relevant marketing problems.

Advance Experimental design and its application. [7 Hours]
TEXT BOOKS:
1. Richard A. Johnson & Dean W. Wichern. Applied Multivariate Statistical
Analysis.

2. Joseph F. Hair, William C. Black, Barry J. Babin, Rolph E. Aderson.
Multivariate Data Analysis.

REFERENCE BOOKS:
1. Naresh K. Malhotra. Marketing Research: An Applied orientation.
2. Prahlad Mishra. Business Research Methods. Oxford university press India




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 9015 INTERNATIONAL MARKETING 3-0-0 3 Dr. N Banerjee
1. Introduction to International Marketing: Concept of international marketing, Domestic marketing vs

international marketing, Scope and challenges in international marketing, Motivating factors of
international marketing, Benefits of international marketing, Globalization of Competition, Emerging
Trends in International Marketing. [4]
The Global Economy: International Trade, Basic Theories of World Trade, Outsourcing, Developments
in the world economy. [4]
Cultural Dynamics and International Marketing: Meaning of culture, Importance of culture in
international marketing, Key dimensions of culture, Language and communication, Cultural
differences, Challenges of crossing cultural boundaries, Achieving cross cultural success in
international marketing. [4]
Political and Legal Systems in International Marketing: Political environment, Types of government,
Political risks in international marketing, Legal frameworks, Different legal systems, International
dispute settlement processes. [4]
International Marketing Mix and Consumer Behaviour: Identification of Markets, Product Policy,
Promotion Strategy, Pricing Strategy, International Distribution, Understanding consumer behaviour.
(7]
International Marketing Research: Concept of marketing research, Need for conducting international
marketing research, Conducting and managing international marketing research, Assessing
international market size and sales potential, Marketing information systems. [4]
Negotiation and Market Entry Modes: Concept of negotiation, Types of negotiation, International
negotiation, Successful negotiation strategies, Foreign market entry strategies. [4]
Export Documentation and Procedures: Registration of Exports, Export Quotations, Steps in
processing export order, Export procedures, Insurance Documents, Instruments of Payments, Letter

of Credit, Managing risks in international trade. [4]

TEXT BOOKS:
1. R. M. Joshi, International Marketing, Oxford University Press. (Latest edition)

2. P. R.Cateora & J.L.Graham, International Marketing, Tata McGraw Hill. (Latest edition)

REFERENCE BOOKS:
1. J. Shaw & S. Onkuvisit, International Marketing: Strategy and Theory, Routledge. (Latest edition)

2. W. J. Keegan, Global Marketing Management. Pearson Education. (Latest edition)




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 9016 B2B MARKETING 3-0-0 3 Dr. K Mandal

1. B2B MARKETING: Introduction, integrated business development, relevant models on industrial

buyer behaviour and implication for the same. [10LH]

2. B2B MARKET SEGMENTATION: Market segmentation and techniques of market segmentation.
[SLH]

3. PRICING OF B2B/INDUSTRIAL PRODUCTS AND SERVICES: Basic of formulation, Miracle’s

classification, general cost centred approach, standard and sealed based pricing, relative contribution

approach. [BLH]

4. DISTRIBUTION OF B2B/INDUSTRIAL PRODUCTS AND SERVICES: Distribution

management, types of channel flow, distribution strategy and cost benefit analysis, channel selection

and supervision. [7LH]

5. Case study analysis for standard B2B/industrial product, fabricated B2B/ industrial product and
capital equipment and service. [5LH]
TEXT BOOKS:

1. Ghosh, P.K. Industrial Marketing. Oxford higher education
2. Michael D. Hutt, Dheeraj Sharma, Thomas W. Speh .B2b Marketing- a South Asian Perspective.
11" edition, Cengage Learning.

REFERENCE BOOKS:
1. Rishna K. Havaldar. Industrial Marketing. The Mcgraw Hill Companies.
2. Kanwal ,N. Kapil, Jaydeep Mukherjee. Case studies in Marketing. Pearson.




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 9017 DATA ANALYSIS USING APPLICATION| 3-0-0 3 Dr. Gautam
SOFTWARE Bandyopadhyay
Unit 1: Introduction to the concepts and setting the context: Data, Information, Knowledge, Wisdom. Different
views on data, information and knowledge. Understanding the notions of information. [2L]
Unit 2: Meaning of SPSS. Concept of Data analysis using SPSS. Classification of SPSS [2L]

Unit 3: Concept of variable View data view, Output View, Draft view and Syntax view with real life example.
[2L]

Unit 4: Concept of OLAP with example, Concept of outlier with real case study and use of explore command.

[4L]
Unit 5: Analysis of Univariate, Bivariate and Multivariate data using SPSS [4L]
Unit6: Analysis of generalized linear model using SPSS [4L]

Unit 7: Analysis of Cross sectional, Longitudinal and Panel data using SPSS , SAS and Eviews softwares
[10]

Unit 8: Validation of Multivariate technigues using AMOS softwares [7]

TEXT BOOKS:
1) Data Analysis Using SAS by C.Y. Joanne Peng Indiana University Sage Publication
2) SPSS Manual

REFERENCE BOOKS:
1) Design Evaluation and Analysis of Questionnaires for survey Research. 2™ Edition Willem E. Saris
Irmtraud N. Gallhofer by WILEY
2) Business Forecasting NINTH Edition by John E. Hanke & Dean W. Wichern PHI Learning




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 9018 OR IN MARKETING 3-0-0 3 Dr. Gautam
Bandyopadhyay

Unitl: LINEAR PROGRAMMING- a) Formulation of LP Models b) Graphical LP Solution ¢) Simplex
Method d) Artificial Variables — Big M - Method and Two-phase Method e) Duality, Sensitivity Analysis,
Shadow Price and their economic interpretation Software package to be used in (b), (c), (d) and (e) above.

[10L]
Unit2: DECISION ANALYSIS -a) Decision Making under Certainty — Analytic Hierarchy Process b) Decision
Making under Risk and Uncertainty [4L]

Unit3: MARKOV PROCESSES AND MARKOQOV CHAINS -a) State transition diagrams b) Calculation of the
state of the system at any time period c) Calculation of the long-run system state (both for systems with and
without absorbing states): Fundamental Matrix and associated calculations. Application models to be discussed
in detail Brand Switching Model [6L]

Unit4: SIMULATION MODELS (Use of package) -a) Construction of Simulation Models b) Generation of
Random numbers from discrete distributions Application models to be discussed in detail. [4L]

Unit5: Dynamic Programming only deterministic model for application in marketing problem

[4]

Unit6:  Construction of Game theory related with two or three competitive market [4]

Unit7: GOAL PROGRAMMING -a) Construction of Goal Programming Models b) Goal Programming
Algorithms for marketing problem. [3]

TEXT BOOKS:
1. Kasana, H.S. & Kumar, K.D. - Introductory Operations Research; Springer
2. Hillier, F.S. and Lieberman, G.J. : Operations Research (8th edition),

REFERENCE BOOKS:
1. Taha, H.A.: Operations Research - An Introduction (8th edition), Prentice Hall/Pearson Education
2.  Winston, Wayne L.- Operations Research: Applications and Algorithms (4th edition); Thomson
Learning




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE
MS 9019 Environmental Economics 3-0-0 3 Prof. M Roy

1. Environmental problems and policy solutions, Quality of the Environment, The costs of
Environmental Protection, Social Choice Mechanisms, [4]

2. Efficiency and Competitive markets Efficiency in Exchange: Goods, and Bads, Efficiency in
production, Efficiency with and without markets, Supply, Demand and Efficiency, Benefit-
Cost Analysis [6]

3. Market Failure: Public Bads and Externalities, Excludability, Rivalry, Optimal provision of
Public Goods and Public Bads, Pricing Public Goods and Bads. [4]

4. Property Rights The Coase Theorem, Pigovian Fees, Multiple Polluters: The Equi-marginal
principle ,Fee versus subsidies, Imperfect Competition [4]

5. Regulating pollution , Rational for Regulation, Basic Regulatory Instruments, Complications
for environmental regulations, [2]

6. Emission fees and marketable permits , Sources, Receptors and Transfer Coefficients,
Emission Fees, Marketable Ambient Permits, Zonal Instruments, Implementing Marketable
Permits, Regulations with Unknown Control Costs, Audits, Enforcement and Moral Hazards ,
Risks and uncertainty, [8]

7. The Income Effect and the Environmental Demand Theory, Optimal level of Emission, Trans
boundary pollution, Hedonic price Methods [4]

8. Household production and constructed markets. Defensive Expenditures, Travel Cost,Stated
Preferences, Application of theory in real life problem [4]

TEXT BOOKS:

1. Bhattacharya, R.N., ed. Environmental Economics: An Indian Perspective. Oxford University
Press, USA, 2001.

2. Pearce, David W. Environmental economics. London: Longman, 1976.

REFERENCE BOOKS:

1. Totenberg, Thomas H., and Lynne Lewis. Environmental and natural resource economics.
No. HC79. E5. T52 1992.. Reading, MA: Addison-Wesley, 2000.

2. Turner, R. Kerry, David Pearce, and lan Bateman. Environmental economics: an elementary

introduction. Harvester Wheat sheaf.




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 9020 Economics of growth and development 3-0-0 3 Prof. M Roy

1. Economic Growth: Importance, sources and limitations Harrod-Domar growth model, The Neo-
classical growth model, Money in Neo-classical growth model, Convergence and Poverty Traps

[4]
2. Growth and Distribution: Robinson’s model, Kalecki Theory of distribution, Kaldor’s model of
economic growth, Pasinetti’s theory of growth [4]

3. Economic Inequality, Income and Growth, Poverty and Undernutrition, Population growth and
economic development, Rural —urban interaction, Rural-urban migration, Land, labour and credit
market. [4]

4. Total factor productivity and Growth Accounting, Data Envelopment Analysis, Index number,
Econometric Methods and their limitations, [4]

5. Technical change and Production process, Hick’s classification, Harrod’s classification and
Solow’s classification of Technical change,, Neo-classical model of technical change [4]

6. Models of optimal economic growth, The Ramsey Model, The Cass- Koopmans Model of growth,
The Golden rule of accumulation ,Multi sector growth model, Endogenous growth model [4]

7. Development and Underdevelopment, Measurement and Indicators of Development, Population
and development [4]

8. Classical theories of development, Schumpeter and Capitalist development, Theories of
Underdevelopment [4]

9. Resource allocation and growth strategy in developing countries, Investment criteria, choice of
technique, A.K. Sen’s approach, Cost Benefit Analysis and shadow price [4]

TEXT BOOKS:
1. Chang, Ha-Joon, ed. Rethinking development economics. Vol. 1. Anthem Press, 2003.

2. Van den Berg, Hendrik. Economic growth and development. World Scientific Pub., 2012.

REFERENCE BOOKS:
1. Naqvi, Syed Nawab Haider. "The nature of economic development.” World Development 23.4
(1995).
2. Little, lan Malcolm David. "Economic development: theory, policy, and international
relations.” (1982).




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 9021 Logistics Management 3-0-0 3 Mr. S Sarkar

Total number of classes required: 3x12 = 36 hours

Integrated Global Supply Chain and Logistics Management: Introduction to supply chain
and logistics management, Current supply chain strategies, Customer service and logistics,
Channels of distribution, planning framework for logistics, Logistics management and
organization 2 hours

Inventory Management Supply Chains: Inventory flows and supply chains, Forms of
inventory and their role, Inventory as buffer islands in a supply stream, Demand amplification
and distortion, setting and measuring the effectiveness of inventory, Planning and forecasting,
Collaborative approaches to optimization 2 hours

Outsourcing Trends and Best Practice: Outsourcing operations and services, Value added
services, Key drivers for outsourcing, The selection process, Outsourcing management,
Managing the 3PL relationship, Detailed metrics and Key Performance Indicators (KPIs) 2 hours

Logistics Contracts: Logistics risks and insurance (Liability - value added services, Risk
management tools), Third and fourth party logistics solutions (Agents and principals,
Determining contractual capacity, Liability, What are 3PL and 4PL solutions and risk profile),
When to use a tailor-made contract (Standard conditions, Special agreements, Key commercial
clauses), The tender process, Negotiation techniques, Contract management 4 hours

Freight Transport Industry - Introduction and Development: Economics, environment and
policy (Effect of trade deregulation on industrial development, Global sourcing, industry
relocation and its impact on transportation requirement, Globalisation and energy efficiency, The
environment and CO2 emissions, Legislation, authorities and the regulatory environment 2 hours

Freight Transport Industry - Road, Rail, Air and Sea Transport: Transport characteristics
(Road, Rail, Air, Sea), Pressures on the industry (Social, Security, Environmental), Forecasting
transportation demand, Port and terminal capacity, Current and future trends 6 hours

Warehouse and Distribution Centre Design: Outsourcing of warehouse operations,
Warehouse location planning, Operations - order picking, packaging, Warehouse design and
fittings, Storage systems -manual and automated, Combined storage and order fulfilment
systems, Sorting systems, Warehouse layouts and material flow, Control systems, The green
influence, Building and utilities, Storage, Material handling, Monitoring overall energy and carbon
usage, Distribution transport, Waste management 6 hours

Information Communications Technology and Supply Chains: Supply chain and IT
strategy, The role of supply chain systems in business change, Transaction systems, Planning
systems, Data analysis and reporting, ASP, outsourcing and security, Transport management
systems, Supply co-ordination and warehousing systems, Implementation, IT and process
mapping tool 6 hours

Performance Measurement and Improvement - Optimisation Strategies: Background to
logistics and supply chain management, Modelling techniques in logistics and supply chain
management, Review of logistics and supply chain performance indicators, Analytical
performance and benchmarking techniques, Current issues in supply chain performance and
optimization 6 hours




TEXT BOOKS:

SUPPLY CHAIN MANAGEMENT BY CHANDRASHEKARAN (OXFORD)
DESIGNING AND MANAGING SUPPLY CHAIN ... BY SIMCHI LEVY (TMH)

REFERENCE BOOKS:
SUPPLY CHAIN MANAGEMENT BY CHOPRA
LOGISTICS & SUPPLY CHAIN MANAGEMENT BY AGARWAL




SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER
CODE

MS 9022 FINANCIAL REPORTING, ANALYSIY 3-0-0 3 Dr. A De
ACCOUNTING STANDARDS

Details Lecture Hours

1. Corporate Financial Reports Preparation

Preparation of Corporate Balance Sheet and Profit & Loss Accounts with special reference to relevant
Accounting Standards, Provision of Companies Act relevant to the preparation of Final Accounts 4

Preparation of Cash Flow Statement with reference to Accounting Standards-3 and its interpretation 3

2. Interpretation and Analysis of Financial Reports
Financial Ratio Analysis, Industry related analysis, DuPont Analysis, Sickness Prediction (@)

3. Decision Making through Cost-volume Profit Analysis
Relevant Costs, Break Even Analysis, Applications of Marginal Costing in decision making —Product Mix,
Key Factor Analysis, Make or Buy Decision Making, Profit Maximization through Break Even Analysis (6)

4. Budgetary Control and Analysis
Planning and preparation of Budgets, Fixed and Flexible Budgets, Standard Costing and Variance Analysis

(6)

5. Contingencies and Events Occurring after the Balance Sheet Date
Understanding the Accounting Standard-4: Contingencies and Events Occurring after the Balance Sheet Date

)

6. Net Profit or Loss for the period, Prior Period Items and Changes in Accounting Policies
Understanding the Accounting Standard-5: Net Profit or Loss for the period, Prior Period Items and Changes in
Accounting Policies 2

7. Revenue Recognition

Understanding the Accounting Standard-9: Revenue Recognition 2

8. Segment Reporting

Understanding the Accounting Standard-17: Segment Reporting 2

9. Basic and Diluted Earnings Per Share

Understanding the Accounting Standard-20: Earnings Per Share 2

10. Accounting for Taxes on Income

Understanding the Accounting Standard-22: Accounting for Taxes on Income 2
Total - 35

TEXT BOOKS:

1) M.C. Shukla, T.S. Grewal & S.C. Gupta, Advanced Accounts Vol-2, S. CHAND, 17/e
2) P.C.Tulsian, Practical Costing, S. CHAND, 1/e

REFERENCE BOOKS:
1) D.S. Rawat, Student’s Guide to Accounting Standards, TAXAAMNN’S, 28/e
2) I. M. Pandey, Financial Management, VIKAS PUBLISHING HOUSE PVT. LTD., 9/e



https://www.schandpublishing.com/author-details/-mc-shukla/547
https://www.schandpublishing.com/author-details/-ts-grewal/1784
https://www.schandpublishing.com/author-details/-sc-gupta/1801

SUBJECT SUBJECT L-T-P | CREDIT DEVELOPER

CODE

MS 9023 ADVANCED ACCOUNTING AND 3-0-0 3 Dr. A De

COSTING

Details Lecture Hours

1. Issue of Shares & Debentures, Bonus Shares, Redemption of Preference Shares and Corporate
Financial Reports Preparation
11 Issue of Shares & Debentures, Forfeiture of Shares (2
1.2 Issue of Bonus Shares
13 Redemption of Preference Shares Q)
14 Preparation of Corporate Balance Sheet and Profit & Loss Accounts 2
15 Preparation of Cash Flow Statement and its interpretation. 2
2. Valuation of Goodwill and Shares
2.1 Introduction- Concepts and Need. Q)
2.2 Goodwill Valuation —Methods. 2
2.3 Valuation of Equity Share. 2
3. Amalgamation, Absorption and Reconstruction of Companies
3.1 Meaning and Concepts. (D)
3.2 Purchase consideration- Calculation and accounting entries for amalgamation. (2)
3.3 Preparation of Balance Sheet after Amalgamation. (2
3.4 Reconstruction- External and Internal (basic idea). Q)
4. Holding Companies
4.1 Meaning, Definition & Statutory requirements 2
4.2 Computation of Goodwill, Capital Reserve, Capital/Reserve Profit & Minority Interest.
4.3 Inter-company Transactions- Debtors and Creditors, Loans & Advances
4.4 Unrealised inter-company profit on stock, etc 3)
4.5 Preparation of Consolidated Financial Statements.
5 Cost Volume Profit Analysis
51 Relevant cost 1)
5.2 Product sales pricing and mix @
5.3 Limiting factors 2
54 Multiple scarce resource problems
55 Decisions about alternatives such as make or buy, selection of products, etc. (1)
6. Budgetary Control; Performance measurement
6.1 Budgets, Preparation of Flexible Budgets 2
6.2  Variance analysis (2)
6.3 Activity Based Costing (2
6.4 Throughput Accounting (basic concepts) 1)
6.5 Economic Value Added (basic concepts)
Total- 35
TEXT BOOKS:
1) M.C. Shukla, T.S. Grewal & S.C. Gupta, Advanced Accounts Vol-2, S. CHAND, 17/e
2) P.C. Tulsian, Practical Costing, S. CHAND, 1/e
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