Core Courses

In keeping with the School's belief that there is a common body of knowledge and skills necessary for effective management in the private, public and nonprofit sectors, Schulich degree programs share a common core of courses.

The MPA, MBA/JD and MBA/MFA programs have additional program-specific core courses. As well, in some instances, such as the MBA 2 Strategy field Study course (MGMT 6100 3.00), the IMBA and MPA programs have substituted a specialized version of the course (INTL 6200 3.00 for the IMBA and PUBL 6100 3.00 for the MPA). 

· Overview
· Strategy Field Study
· Global Leadership Program
Nature of Courses


Courses are generally of two kinds: one three-hour class each week (with a 20-minute break) and two 80-minute classes each week. Underlying all pedagogy is an emphasis on developing managerial effectiveness. Overall, there is an emphasis on student involvement and participation in the classroom, and on practical managerial application. Many courses involve real-time, real-life, in-company projects of one sort or another. 

There is no overall teaching format, as the organization, pedagogy and style of classes is determined solely by the most effective way to teach a particular course. Many course instructors make extensive use of case studies, while others do not. Other approaches to delivering courses include in-class presentations, role-playing exercises and visiting speakers and business leaders.

Course Description (MBA, MBA/JD, MPA, MBA/MA)

	Note: 
	1. All courses coded 51xx.xxx must be taken before enroling in any 52XX.XXX. In general, all 52xx.xxx courses must be completed before any 6XXX.XX courses with the same functional area or special program coding can be started (e.g. MKTG = Marketing; NMLP = Nonprofit Management and Leadership).


MBA 1


MBA 1 CORE COURSES
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ACTG 5100 3.00
Financial Accounting for Managers

ACTG 5210 1.50
Management Accounting

ECON 5100 3.00
The Economic Environment of Business

FINE 5200 3.00
Managerial Finance

MGMT 5150 3.00
Skills for Leadership

MGMT 5260 3.00
Managing for Value Creation
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OMIS 5110 1.50
Information Systems 

OMIS 5120 1.50
Quantitative Methods

OMIS 5210 1.50
Operations Management

MKTG 5200 3.00
Marketing Management

ORGS 5100 3.00
Organizational Behaviour


MBA 2


MBA 2 CORE COURSES
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MGMT 6090 0.00
Strategy Field Study Formation

MGMT 6100 3.00
Strategy Field Study (two terms)
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SGMT 6000 3.00
Strategic Management


