	Area I. 
	Business Core
	Semester Hour Credit

	GEB5200 
	Business Administration Concepts & Theory I 

GEB5200 - Business Administration Concepts & Theory I - 3 Credits

This course provides an introduction to the basic theories, concepts, principles and practices in management, marketing and information technology management. A grade of B or better is required for this course..
	3
	

	ACG5300 
	Managerial Accounting and Finance 

ACG5300 - Managerial Accounting and Finance - 3 Credits

All organizations need individuals knowledgeable about accounting and finance. Nearly every decision made by an organization has important financial implications. Using a “hands-on” approach, with a focus on practical applications in managerial accounting and finance, this course provides business students with an opportunity to expand their knowledge, develop quantitative expertise, and demonstrate knowledge of the literature.
	3
	

	GEB5226 
	Research Methods 

GEB5226 - Research Methods - 3 Credits

A study of the philosophy and methodology of conducting graduate research and reporting. Areas of study include primary and secondary data collection, on-line search methods, and the analysis and compilation of conclusions for decision making. A final research paper will focus on the student’s area of concentration. This course must be taken during a student’s first or second semester. 
	3 
	

	BUL6445 
	Legal Environment of Business 

BUL6445 - Legal Environment of Business - 3 Credits

A comprehensive study of the legal process as it applies to business enterprises. The political environment and the impact of public policy on business are studied and reviewed relevant to integrating public ideologies and expectations of the manager. 
	3 
	

	ECO6705 
	Applied Economics 

ECO6705 - Applied Economics - 3 Credits

An advanced study of the application of economic data in planning. Case studies are utilized to demonstrate the practical applications of economics by the executive in all facets of the enterprise.

Prerequisite: ACG5300
	3 
	

	FIN6406 
	Financial Analysis for Management 

FIN6406 - Financial Analysis for Management - 3 Credits

Corporate financial analysis and control of capital. The course develops decision making skills in the areas of projecting, securing, and control of long-term assets and funding, including analysis of the cost of capital.

Prerequisites: ACG5300 for MBA students, ACG3121, and FIN3403 or permission of the Program Director or Dean.
	3
	

	GEB6376
	Professional Ethics, Social Responsibility and Diversity 

GEB6376 - Professional Ethics, Social Responsibility and Diversity- 3 Credits

A study of the establishment and management of organizational standards for ethics, social responsibility, and cultural diversity. Case studies will augment the instruction of societal and legal requirements for responsible corporate behavior. The student is required to complete and document a community service project or field research project during the term of study.
	3
	

	MAN6107
	Executive Leadership & Decision Making 

MAN6107 - Executive Leadership - 3 Credits

Advanced studies in leadership theory and practice. Leadership models are studied within the context of a variable situational environment, coupled with the individual characteristics of the leader.
	3
	

	MAN6601
	Sustainability and Dimensions of Business 

MAN6601 - Sustainability and Dimensions of Business - 3 Credits

A study of the considerations and complexities of managing an organization in a global business arena. International opportunities and threats are studied within the context of the varying roles of international management as impacted by the differing legal, economic, cultural, ethical, and regulatory environments.

Prerequisite: GEB5200
	3 
	

	MKT6816 
	Strategic Marketing Methods 

MKT6816 - Strategic Marketing Methods - 3 Credits

An advanced study of strategic marketing methodology in complex consumer and industrial markets. Case studies of actual marketing problems will augment this study of the critical strategic component of marketing

Prerequisite: GEB5200
	3 
	

	GEB6898 
	Business Strategy and Decision Making 

GEB6898 - Business Strategy and Decision Making - 3 Credits

An integrative capstone course of study of the formulation and implementation of organizational strategy and policy by the chief executive. The course utilizes case studies to simulate actual business conditions and requires students to exercise advanced planning concepts to achieve the organization’s objectives.

Prerequisites: BUL6445, ECO6705, FIN6406, GEB5226, GEB6376, MAN6107, MAN6601, MKT6816.
	3 
	

	GEB6999 
	MBA Comprehensive Examination 

GEB6999 - MBA Comprehensive Examination - 0 Credits

A non-credit requirement to pass the Master of Business Administration Comprehensive Examination after completion of the Business Core courses and as a qualifying condition for graduation. GEB6999 is not a course of study, but is an examination that is listed as a course number to assure documentation of successful completion.

Prerequisites: BUL6445, ECO6705, FIN6406, GEB5226, GEB6376, GEB6895, MAN6107, MAN6601, MKT6816. 
	0
	

	
	Total Business Core Component
	
	33

	
	Approved Elective Component
	

	
	An elective may be selected from current MBA courses upon approval from the student’s Program Director or Academic Advisor and Dean. 

	
	Total Approved Elective Component
	
	3

	
	Concentration Component Alternative
	

	
	Concentrations are fulfilled by taking at least three advanced courses in the concentration discipline. Selection of a concentration increases the total credit hours required for graduation from 36 to 42.

	
	Accounting 
	

	ACG6010
	Accounting, Tax, and Financial Research Techniques 

ACG6010 - Accounting, Tax, and Financial Research Techniques - 3 Credits

This course is designed to provide a working knowledge of accounting, tax and financial research methodology. The course specifically addresses information gathering related to the accounting, tax, financial industries and the professional and regulatory marketplace within which they operate. 

Prerequisites: ACG4011, ACG4201, and ACG4632 or permission of Program Director and Dean.
	3 
	

	Select two of the following: 

	ACG6000
	Accounting Trends and Techniques 

ACG6000 - Accounting Trends and Techniques- 3 Credits

This course is an Accounting Industry Special Topics survey course. The course focuses on trends and techniques in the accounting industry. The course specifically addresses current specialized industry accounting and auditing issues and techniques. Specific topics addressed may vary from term to term.

Prerequisites: ACG3362, ACG4201, and ACG4632 or permission of Program Director and Dean.
	3 
	

	ACG6020 
	Forensic Accounting 

ACG6020 - Forensic Accounting - 3 Credits

This course provides an in-depth study of forensic accounting and the important elements of fraud examination. The course provides a foundation for developing an effective awareness of the potential for and signs of fraud in financial statements and the financial environment.

Prerequisites: ACG3362, ACG4201, and ACG4632 or permission of Program Director and Dean.
	3 
	

	ACG6030
	International Accounting and Tax 

ACG6030 - International Accounting and Tax - 3 Credits

This course is designed to provide a working knowledge of major accounting issues unique to multinational business enterprises. The course specifically addresses IASB standards, FASB pronouncements, and tax laws related to international activities. The focus will be on comparative accounting and harmonization, financial accounting and reporting, management accounting and control in foreign operations, and taxation of international activities.

Prerequisites: ACG4011, ACG4201, and ACG4632 or permission of Program Director or Dean.
	3 
	

	ACG6040
	Government and Not for Profit Accounting 

ACG6040 - Government and Not for Profit Accounting - 3 Credits

This course incorporates the new standards, such as GASB 34, 54, and 63 for accounting students to learn the fundamentals of government and not-for-profit accounting with emphasis on governmental accounting. 

Prerequisites: ACG4011, ACG4201, and ACG4632 or permission of Program Director or Dean.
	3 
	

	
	Finance 
	

	ACG6010
	Accounting, Tax, and Financial Research Techniques 

ACG6010 - Accounting, Tax, and Financial Research Techniques - 3 Credits

This course is designed to provide a working knowledge of accounting, tax and financial research methodology. The course specifically addresses information gathering related to the accounting, tax, financial industries and the professional and regulatory marketplace within which they operate. 

Prerequisites: ACG4011, ACG4201, and ACG4632 or permission of Program Director and Dean.
	3 
	

	Select two of the following: 

	FIN6500
	Banking Principles and Theory 

FIN6500 - Banking Principles and Theory - 3 Credits

A review of the concepts of banking principles and theory. This course offers an in-depth analysis of theory and principles related to retail, business, and lending relations in banking today.

Prerequisites: ACG5300 for MBA students, FIN6406, or permission of the Program Director or Dean.
	3 
	

	FIN6605
	International Financial Management 

FIN6605 - International Financial Management - 3 Credits

A course in the current practices of international business finance. Key areas of study include multi- national business finance, the impact of monetary exchange rates, international money markets, foreign investment, economic systems, and import-export financing. 

Prerequisites: ACG5300 for MBA students, FIN6406, or permission of the Program Director or Dean.
	3 
	

	FIN6816
	Investment Management 

FIN6816 - Investment Management - 3 Credits

In-depth study of marketable securities investment, including stock and bond markets, security price movements, portfolio selection, risk analysis of alternative investments, and current trends in the investment community.

Prerequisites: ACG5300 for MBA students, FIN6406, or permission of the Program Director or Dean.
	3 
	

	
	International Business 
	

	Select three of the following: 

	ECO6825
	Economic Impact of Global Commerce 

ECO6825 - Economic Impact of Global Commerce - 3 Credits

A wide-ranging study of why innovation is the key variable in the international network economy. An interdisciplinary course, addressing the economic problems created by Internet commerce. Portions of the study also cover information technology hardware, banking, finance, and the baffling problem of how to price services in a distributed international environment.
	3 
	

	FIN6605 
	International Financial Management 

FIN6605 - International Financial Management - 3 Credits

A course in the current practices of international business finance. Key areas of study include multi-national business finance, the impact of monetary exchange rates, international money markets, foreign investment, economic systems, and import-export financing.

Prerequisites: ACG5300 for MBA students, FIN6406, or permission of the Program Director or Dean.
	3 
	

	GEB6007
	Seminar in Business Intelligence 

GEB6007 - Seminar in Business Intelligence - 3 Credits

A seminar in business intelligence, utilizing contemporary texts and the Internet as the primary vehicles to explore economic espionage and the methods used to defend an organization’s secrets. After learning to distinguish between legal intelligence gathering and illegal spying, students will undertake real-life assignments to gather competitive intelligence on domestic and foreign corporations and use it to develop competitive strategies.
	3 
	

	GEB6600 
	Global Environment and Latin America 

GEB6600 - Global Environment and Latin America- 3 Credits

This course provides a survey of international business with concentration on Latin America. This includes the global impact of Latin America on world markets coupled with business opportunities resulting from this economic growth. Topics include concepts of international economics, marketing, the effects of currency; the development of forecasting techniques, and analytical process controls. 
	3 
	

	MKT6830
	International Marketing 

MKT6830 - International Marketing - 3 Credits

Advanced study in practices and policies employed in international business, focusing on all marketing issues facing the international manager, including advertising, international monetary payments, cultural differences, staffing, and multi-national promotional strategies. 

Prerequisite: GEB5200
	3 
	

	
	Management 
	

	MAN6930
	Seminar in Management 

MAN6930 - Seminar in Management - 3 Credits

A seminar in management studies applied to relevant and current business topics. Contemporary cases are utilized to apply learning in this highly participative course. 

Prerequisite: GEB5200
	3 
	

	
	Select two approved 5000 or 6000 level courses of the student's choice from the MSM program.

	
	Marketing 
	

	MKT6930
	Seminar in Marketing 

MKT6930 - Seminar in Marketing- 3 Credits

A seminar in marketing studies to develop the application of marketing concepts. Contemporary case studies augment the participatory environment of this course. 

Prerequisite: GEB5200
	3 
	

	Select two of the following: 

	GEB6007
	Seminar in Business Intelligence 

GEB6007 - Seminar in Business Intelligence - 3 Credits

A seminar in business intelligence, utilizing contemporary texts and the Internet as the primary vehicles to explore economic espionage and the methods used to defend an organization’s secrets. After learning to distinguish between legal intelligence gathering and illegal spying, students will undertake real-life assignments to gather competitive intelligence on domestic and foreign corporations and use it to develop competitive strategies.
	3 
	

	MKT6700
	Marketing Research 

MKT6700 - Marketing Research - 3 Credits

This course explores research applied to planning, analysis, and control marketing with emphasis on consumer needs, market position, competition, and advertising.
	3 
	

	MKT6830
	International Marketing 

MKT6830 - International Marketing - 3 Credits

Advanced study in practices and policies employed in international business, focusing on all marketing issues facing the international manager, including advertising, international monetary payments, cultural differences, staffing, and multi-national promotional strategies. 

Prerequisite: GEB5200
	3 
	

	
	Minimum Elective/Concentration Component
	
	3-9

	Total Semester Hours for Graduation Requirement 
	36-42


