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H- 301 Manpower development for Technological Change

H- 302 Compensation Management

H- 303 Human Resource Development Strategies and System

H- 304 Organisational Change and Intervention Strategies

Fourth Semester

HRM 401 tr4anagement Training and Development

HRM 402 Managing Inter-personal and Group process

HRM 403 Human Resource Planning and Development
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STRATEGIC MANAGEMENT - (301)

Time Allowed: Three Hours Total Marks: 100

External: 70

Intemal: 30

Course Objective: The course aims at imparting knowledge of formulation,
implementation and evaluation of business strategies.

Course Contents:

Strategic Management Process: Concept, Strategic Decision Making, Process

of Strategic Management; Strategic Intent: Vision, Mission, Objectives and

Strategic Business U nit.

Strategy Formulation: Environmental Appraisal, Organizational Appraisal,

Corporate Level Strategies, Business Level Strategies; StrategicAnalysis and

Choice: Process, BcG Matrix, GE Matrix, SWOTAnalysis, SPACEApproach,

QSP Matrix; Contingency Strategies and Strategic Plan.

Strategy lmplementation: Activating Strategies, Structural lmplementation,

Behavioural lmplementation, Functional lmplementation.

Strategic Evaluation and Control: Nature, lmportance, Barriers, Evaluation

Criteria, Techniques of Strategic Evaluation and Control; Strategy and Technology

Management.



1.

2.

Suggested Readings:

Rao and Krishma, "strategic Management-Text and Cases", Excel Books,

New Delhi, 2008.

Gupta, Gollakota and Srinivasan, "Business Policy and Strategic

Management -Concepts and Applications", PHl, New Delhi, 2047 .

Kazmi, Azhar, "strategic Management and Business Policy", Tata McGraw

Hill Publishing Company Ltd., New Delhi, 2008.

David, Fred R., "strategic Management-Concept and Cases", Pearson

Education, New Delhi.

Jauch and Glueck, "BuSiness Policy and Strategic Management", Tata

McGraw Hill, New Delhi.

Pearce ll JAand Robinson Jr., R.B., "strategic Management-Strategy

Formulation and lmplementation", AITBS Publishers, New Delhi.

Note: The examinerwill set eight questions in all. Questions no. 1, comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks.

3.

4.

5.

6.



ENTREPRENEURSHIP DEVELOPMENT - (302)

Time Allowed: Three Hours Total Marks:100

External:70

Internal:30

Gourse Objective: To expose the students to the growth of entrepreneurship in
developing countries with speciar reference to India.

Gourse Contents:

!ntroduction: Significance of Entrepreneur in Economic Deveiooment; Economic,
$ccial and Psychological need for Entrepreneurship; characteristics, eualities
and pre-requisites of Entrepreneur.

New Venture Development: Methods and Procedures ts start anci expancj one's
GWn business, Life Cycle, Environmental Factors affecting success of NewVenture.
Reasons for the Failure of New Business.

Feasibility Study: Selection of Factory Location; Demand Analysis; Market
Foiential Measurement; Capital Saving and project Costing; Working Capital
F,equirements; Profit and Tax planning; Econornic, Technical, Financial and
Managerial Feasibility of Project; prsparation of Feasibiiity Report.

$ources of Finance: Financial Institutions

Government support to New Enterprise,
Fntrepre neu rsh ip Development.

like SlDBl, NSIC, DlC, SSIB etc.,

Role of Promotional Agencies in



1.

2.

3.

Entrepreneurship Development Programme: Phases, Relevance and

Problems in Entrepreneurship Development Programme; Role of various

Institutions in Developing Entrepreneurship in India (A brief description only).

Suggested Readings:

Hisrich, Robert D., Michael Peters and Dean Shephered,

"Entrepreneurship", Tata McGraw Hill, New Delhi.

Barringer, Brace R., and Duane, R., lreland, "Entrepreneurship", Prentice

Hall, New Jersey, USA.

Lall, Madhurima, and Shikha Sahai, "Entrepreneurship", Excel Books, New

Delhi.

Charantimath, Poornima,'Entrepreneurship Development and Small

Business Enterprises", Pearson Education, New Delhi.

Note: The examinerwill set eight questions in all. Questions no. 1, comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks.

4.



EUSTNESS LEGISLATTONS - (401)

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

Course Objective: The course is designed to provide an understanding of legal

process involved in management of an organization. The main focus is on

understanding basic laws affecting the operation of a business enterprise.

eourse Contents:

The f ndian ContractAct 18722 Essentials of a Valid Contract, Void Agreement,

Performance of Contract, Breach of Contract and its remedies, Quasi-Contracts.

The Sale of Goods Act 1930: Contract of Sale of Goods, Conditions and

Warranties, Transfer of Propefi Rights of an Unpaid Seller.

T'he Negotiable Instruments Act 1881: Meaning and Types of Negotiable

lnstruments, Negotiation and Assignment, Holder and Holder in due course,

Dishonour and Discharge of Negotiable Instruments; Arbitration.

The Companies Act 1956: Nature and Types of Companies, Formation of a

Company, Mernorandum and Artieles of Association, Prospectus, Shares and

Share Capital, Allotment of Shares, Company Management, Borrowing Powers,



1.

2.

3.

4.

5.

Meetings and Resolutions, Prevention of Oppression and Mismanagement,

Winding up.

Consumer Protection Act, 1986 and Cyber Law

Suggested Readings:

Kuchhal, M. C. and Deepa , Prakash,, "Business Legislation for

Management", Vikas Publishing House Pvt. Ltd., New Delhi, 2007.

Shah, S. M., "Business Law for Managers", Sultan Chand & Sons, New

Delhi, 1998.

Tulsian P. C., "Business LaW', Tata McGraw Hill, New Delhi.

Gulshan, S. S., "Business Law", Excel Books, New Delhi.

Gulshan, S. S. and Kapoor, G. K., "Business Law including Company Lau/',

New Age I nternational, 2005.

6. Pathak, Akhileshwar, "LegalAspects of Business", Tata McGraw Hill, New

Delhi, 2008.

Note: The examinerwill set eight questions in all. Questions no. 1 , comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks.



SPECIALISATION: FINANCE

MANAGEMENT OF FINANCIAL INSTITUTIONS (F- 301)

Time Allowed : Three Hours Total Marks: 100

External: 70

Intemal: 30

Objectives

The objective of this course is to discuss the specific financial management

Broblems of financial institutions including a detailed study of the working of the

leading financial institutions in India.

Course Contents

The Role and lmportance of Financial Institutions; Financial Management Models

and their Applications in Financial Institutions; Application of the Wealth

Maximization Model to Financial Decisions; Evaluation Risks and Returns of

Assets and Liabilities of financial Institutions; Flow of Fund Analysis of the

Borrowing and Lending Behaviourof financial Institutions; lnterest RateAnalysis;

Interest Rates in the Financial System; Yield Curve; Risk and lnflation; Financial

Management of Commercial Banks; Banking Law and Regulation; Provisions of

RBI's Operations; Credit and Monetary Planning; Insurance Companies; Thrift

Institutions; Development Banks; Role of Development Banking in Industrial



1.

2.

Financing in India; CapitalAdequacy and Capital Planning; strategy of Growht;

Problems of Time and Cost Over runs; Financial planning of Financial Institutions;

Financial Goals and Performa Statements; Working and Organization of Different

Financial Institutions in India like lFCl, lClCl, lDBl, UTl, LlC, Mutual Funds,

I nternationa I Aspects of F i nancial I nstitutions.

Suggested Readings

Bhalla, V K. India Financial System, Delhi, Anmol Pub., Ltd., 1998.

Dougall, Herbert E and Gaumnitz. Capital Markets and Institutions.

Englewood Cliffs, NewJersey, Prentice Hall Inc., 1980.

Hempel, George H and Yawitz, Jess B. Financial Management of Financial

lnstitutions. Englewood Cliffs, New Jersey, Prentice Hall Inc. 1977

Kane, JosephA. Development Banking. Toronto, Lexington Books, 1984.

Rose, Peter S. and Fraser, Donald R. Financial Institutions. Ontano. Inruin

Dorsey, 1985.

Vij, Madhu. Management of Financial Institutions in India. New Delhi,

Anmol, 1991 .

Yeager, Fred C. and Setiz, Nail E. Financial Institutions Management:Text

and Cases. 3rd ed. Englewood Cliffs, NewJersey, Prentice Hall Inc., 1989.

3.

4.

5.

6.

7.



Note: The examinerwill set eightquestions in all. Questions no. 1, comprising of
seven short answer type questions, shall be compulsory. There may be one
question in the form of case study. The student would be required to attempt five
questions in all. All questions will carry equal marks.



MANAGEMENT OF F|NANC|AL SERVICES (F- 302)

Time Allowed: Three Hours Total Marks: {00

External: 70

Internal:30

Course objectives: The main objective of this course is to help the students to

learn the various financial services and their role in the overall financial system.

Gourse Contents:

FinancialServices: Meaning, Nature and Types, Challenges facing the Financial

Service Sector.

Discounting, Factoring and Forfaiting: Meaning, Characteristics, Types of

Factoring Arrangements, Factoring in India, Factoring Vs. Forfaiting; Forfaiting

in lndia.

Hire Purchase Finance and Consumer Credit: Conceptual Framework, Legal

Aspects; Taxation, Accounting and Reporting; Financial Evaluation of Hire

Purchase Finance: Features of Consumer Credit.

Housing Finance: Introduction, NHBs Housing Finance Companies; Directions

and Prudential Norms; Housing Finance Schemes.



crsdit Rating: Meaning and types; Benefits of Credit Rating to Investors and'Jcrnpanies; Credit Rating Agencies; Objectives and functions; Future of Credit
R.ating in India.

credit cards: concept and significance; Types of credit cardsi credit card
Buslness in India; RBI Guidelines on Credit Cards; Future prospects.

Book Building: Concept and Mechanism of Book Building; Significance and
Benefits of Book Building.

Br-it.tght Out Deals: Meaning and nature; Mechanisms of Bought out deals;
,!,ii*rantages; The present Scenario.

1*curitization: ccncept, Mode, Mechanism and Beneficieries cf $ecurigzaticn;
i,rrrl-ditions for Successful securitization; securitizatian in India, Future prospeets
ci l:,ecuritization.

seprository: Concept, Depository Participants, Funetions of Depasitory System;
f3*irefits of Depository: Eepositcry system in India.

$nli;tual Funds: Meaning aneJ ciassifreatir:n of Funds; oper"ation of Fund; General
i.iurrlelinesi Selection of Fund; Mutual Funds in lndia, Reascns for Siow Growth;
i;uri.ire of Muiual Funds lndustry.

u"r.t*rchant Bankers: Role and Functiens; eualities reqr:ired for Merchant Bankers;
F:r"r,gress, Probrems and scope of Merchant Banking in India.



3.

1"

2.

4.

5.

Suggested Readings:

Khan, M. Y., "Management of Financial Servi@s", Tata McGraw Hill, New

Defhi, 2AO1.

Gordan, E. and Natrajan, K., "Financial Markets and Services", Himalaya

Publishing House, New Delhi,2008.

Meidan, Arthur Brennet, M., "Option Pricing: Theory &Applications",

Lexington Books, Toronto, 1983.

Kim, Suk and Kim, Seung, 'Global Corporate Finance: Text & Cases',

Miami, Florida. Kotb, 1993.

Gurusamy, S., "lndian Financial System', Mjay Nicole lmprints, Chennai,

2008.

Note: The examiner will set eight questions in all. Questions no. 1 , comprising of
seven short answer type questions, shall be compulsory. There may be one
question in the form of case study. The student would be required to attempt five
questions in all. All questions will carry equal marks.



SEGURITY ANALYSIS AND INVESTMENT MANAGEMENT
(F- 303)

Time Allowed: Three Hours Total Marks: 100

External: 70

lnternal: 30

Gource obiective: The obiective of this course is to irnpartthe knowledge to the

students regarding the theory and practice of securiby analysis.

Cource Contents:

Introduction: Basic concepts, Investment Objectives and f nvestment Process.

Investment Opportunities: Fixed and Variable income securities, Non-

negotiable Securities, Govemment Securities, Non-securi$ fonns of investment,

Tax Sheltered Savings Schemes, Real Assets, Mutual Funds, Iniernational

lnvesting and Guidelines for investing.

ftisk and Return: Risk - Systernatic and Unsystematie Risks, Risk Measurernent,

Minimizing Risk Exposures: Return - Average Re'iurn, Geometric Returns and

T'!me Weighted Returns.

Valuation of Securities: Debt and Equity Instrunnents and th*!r valuation;

Fundannental and Tech n ical Analysis.



1.

llarket Efrlcbncy: Random Walk Theory; Weak, Semi-strong and $rong form

of market efficiency; Market inefficiencbs.

Suggected Readlngs:

Bhafla, V. K.,'lnvestment Management Security Analysis and Portfolio

Analysis', S. Chand, New Delhi, 2005.

Ranganatham, M. & Madhurnathi, R.,'lnvestmentAnalysb and Portfolio

Managemenf, Pearson Education, New Delhi, 2008.

Pandian, Punithavathy,'Security Analysis and Portfolio Managemenf ,

Mkas Publishing House, New Delhi, 2007.

Sharpe, Wlliam, F.,Alexander, Gordon, J. & Bailley, JefferyV.,'
Investnents", Prentie Hall of lndia, New Delhi, z0f-T

Chand na, Prasanna, " I nvestrnent Ana lys is and Porffolio Managemenf , Tatia

McGrawHlll, New Delhi, 2008.

Bhat, Sudhindra, 'SecurigAnalysis and Portfolio Managemenf , Excel

Books, New Delhi,2008.

Hirschey, Mark & Nofsinger, John, "lnvestments:Analpis and Behaviouf,

The McGraw Hill Companies, New York, 2008.

Nob: The examinerwill set eight questions in all. Questions no. 1 , comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. Allquestions will carry equal marks.

4.

5"

6.

7.



PORTFOLIO MANAGEMENT (F- 304)

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

Course obiective: The objective of this course is to give the students an in depth

knowledge of the theory and practice of Portfolio Management.

Course Contents:

Introduction: Meaning and need of Portfolio Management, Portfolio Investment

Process; Risk and Return.

Portfolio Construction: Approaches !n Portfolio Construction, Selection of

Portfoiio; Markowitz Model; Sharpe Index Model.

Gapital Market Theory: CapitalAsset Pricing Theory, Arbitrage Pricing Theory

anci iama and French Model.

lnvestment Styles: Contrarian and Momentum Investment Styles.

Portfolio Performance Evaluation: Portfolio performance and risk adjusted

rneihods - Shanpe Performance Index, Treynor's Pedorman@ Index and Jenson's

Performan@ Index; Components of Portfolio Perfomiance: MarketTirnings, Stock



selectivity, Diversification and Risk; Benchmark Portfoiios for Performance
Evaluation.

Portfolio Revlsion: Need for Portrolio Revision, Portfotio Revision Strategies,

Constraints in Fortfolio Revision; Formuta Plans; Revision and the Cost.

Suggested Readings:

Bhalla, V. K., *lnvestrnent Management: SecurityAnalysis and Portfolio

Analysis', S. Chand, New Delhi, 2005.

Ranganatham, M. and Madfrumathi, R., "tnvestmentAnalysis and Portfolio

Management", Pearson Education, New Delhi, 2008.

Pand ian, Pu nithavathy, "secu rity Ana lysis and Portfolio Management",

Vikas Publishing Ftouse, New Delhi, 2AAT "

SharBe, Willianr, F", Alexancjer, Gordon, J. and Ballley, JefferyV.,
"lnvestments", Prentice Hall of India, New Delhi, 2O0T .

Chandra, Prasanna, "lnvestmentAnalysis and Portfolio Managemenf , Tata

McGraw Hlll- New De.lhi, 2008.

Bhat, Sudhindra, *seeuri$Analysis and Portfolio Management", Excel

Books, New Delhi, 2008.

Jr., James L. Farrell, "Fortfolio Management: Theory and Applications",

McGraw Hill C:mpanies, f NC., NewYork, 1997.

Note: Theexaminerwill seteightquestions in all. Questions no. 1, comprising of
seven short answer type questions, shatt be compulsory. There may be one
question in the form of case study. The student would be requi:-ed to attempt five
questions in all. All questions will carry qgual marks.

4.

1.

2.

3"

5.

6.

7.



CoRPORATE TAX PLANNTNG (F_ 401)

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

cource objective: The objective of this course is to acquaint the participants
with the implications of tax structure and corporate tax planning in operational as
well as strategic terms.

Course Gontents:

Introduction: Basic concepts of Income Tax, Residential status of a company.

computation of tncome: computation of income under the different heads of
income; set off and carry fonruard of losses; Deductions and exemptions.

Tax Planning-l: Meaning and scope of tax ptanning; Tax planning regarding
location of undertaking and dividend poficy, inter corpor:ate dividends and transfers.

Tax Planning-ll: Tax considerations in respect of specific managerial decisions
like Make or Buy, own or Lease, close or continue, sale in Domestic Markets or
Exports, Replacements and capital Budgeting Decisions and Managerial
Remuneration etc.



1.

2.

Suggested Readlngs:

Ranina, H. P., "Corporate Taxation: A Handbook"
New Delhi.

, Oriental Law House,

singhania, v K.., "DirectTaxes: pranning and Management,,, Taxman, New
Delhi.

srinivas' E' A', 'Handbook of corporate Tax Planning', Tata McGraw Hill,
New Defhi.

Ahuja, G K & Gupta Ravi, 'systematicApproach to Incorne Tax,, Bharat
Law HouseAllahabad.

5' lyengar, A c., samBat, "Law of Income Tax,,, Bharat House, Ailahabad.

Note: The examinerwill set eight questions in all. euestions no. 1, comprising ofseven short answer type questions, shall be compulsory. There may be onequestion in the form of case study. The student would be required to attempt fivequestions in afr. All questions wilf carry equal marks.

q

4.



PROJECTS PLANNING, ANALYSIS AND NfiANAGEMENT

{r- 402)

Tirne Allowed: Three Hours Total Marks: 100

External: 70

lnternal: 30

Objectives

The basic purpose of this course is to understand the frame work for evaluating

capital expenditure proposals, their planning and management in the review of

the projects undertaken.

Course Contents

Generation and Screening of Project ldea; Capital Expenditure; lmportance

and Difficulties; Market Demand and $ituationai Analysis: Technicl Analysis:

Financial Analysis; Analyis of Project Risk; Firm Risk and ldarket Risk: Social

and BenefitAnaiysis; Multiple Projects and Canstraints; P.letwork Techniques for

Project Management; Project Review and Adrninistrative Aspects, Froject

Financing in India; Problem of Time and Cost Cverrun in Public Sector Enterpnses

in India; Assessmet of the Tax Burrden; EnvironmeniAppraisal of Projects.



1.

2.

Suggested Readings

Ahuja, G K & Gupta Ravi. SystematicApproach to Income Tax. Allahabad,

Bharat Law House, 1997.

Bhall, V K. Modern Working Capital Management. New Delhi, Anmol, 1997.

Bhalla V K. Financial Management and Policy. 2nd ed. New Delhi, Anmol,

1 998.

Chandra, Prasanna. Projects: Preparation, Appraisal, Budgeting and

lmplementation. 3rd ed., New Delhi, Tata McGraw Hill, 1987.

Dhankar, Raj S. Financial Management of Public Sector Undertakings.

New Delhi, Westville, 1995.

Note: The examiner will set eight questions in all. Questions no. 1 , comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks.

3.

4.

5.



F|NANC|AL DER|VAT|VES (F_ 403)

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

cource obiectives: The objective of this course is to give an in depth knowledge
of the functioning of derivative securities market.

Gourse Gontents:

Financial Derivatives: Introduction, Types of Derivatives, Derivatives Marketsin India' Traders in Derivatives Markets, Management of Derivatives Exposure,Accounting and rax treatment of Derivatives Transactions.

Fonrard: Introduction, Pricing and Trading Mechanism, Foreign currencyFonrvards.

Futures: Fundamentals of Financial Futures, Trading Mechanisrn of Futurecontracts' Future Pricing, Hedging strategy using Futures, stock Index Futures,Interest Rate Futures, Cunency Futures.

options: Introduction, option Pricing Models, option Trading Strategies, optionHedging Strategies, Currency Options.



Swaps: Principles and valuation

Suggested Readings:

1. Bansal, Manish and Bansal, Navneet, "Derivatives and Financial
Innovations", Tata McGraw Hill, New Delhi,2008.

Gupta, S. L., "Financial Derivatives: Theory, Concepts and problems",

Prentice Hall of India, New Delhi, 2008.

Kumar, S. S. S., "Financial Derivatives", PHl, New Delhi, 2009.

Mishra, Bishnupriya and Debasish, sathya swaroop, "Financial

Derivatives", Excel Books, New Delhi, ZO0T.

Hull, John C., "Options, Futures and Other Derivatives", Pearson Education,

New Delhi, 2007

2.

3.

4.

5.

Note: Theexaminerwill seteightquestions in all. Questions no. 1, comprising of
seven short answer type questions, shall be compulsory. There may be one
question in the form of case study. The student would be required to attempt five
questions in all. All questions will carry equal marks.



INTERNATTONAL FINANCIAL MANAGEMENT (F- 404}

Time Allowed: Three Hours Total Marks: 100

Extemal:7O

Intemal: 30

Course objective: The aim of this paper to give students an overall view of the
international fi nancial system and how multinational operations operate.

Course Gontents:

Introduction: Finance function of Multinational Firm; Institutional Structure of
International Financial Markets; Cost and Availability of International Financial
Flows; Intemational Financial Instruments.

lnternational Working Capital Management: Aspects of International Cash
Management; Investment Criteria and Borrowing Decisions; Centralised vs.
Decentralised Cash Management; International Receivables Management;
Securitisation of Receivables.

International Investment: Factors and Benefits; Direct and portfolio
Management; Internationat CAPM; Capital Budgeting for Foreign Direct
Nnvestment; Assessing and Managing political Risk.



International Financing: International Aspects of Raising Capital; Determining

Financial Structure of Foreign Subsidiaries of MNCs; Financial Choices of an

MNC and Foreign Affiliates; Costs and Risks of Financing.

Suggested Readings:

1. Maurice, D. Levi, "lnternational Finance", McGraw Hill, NewYork.

2. Bucklay, A., "Multinational Finance", PHl, New Delhi.

3. Shaproo, A. C., "lnternational Financial Management", PHl, New Delhi.

4. Apte, P. G., "lnternational Financial Management", Tata McGraw Hills, New

Delhi.

Note: The examinerwill set eight questions in all. Questions no. 1, comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks.



SPECIALISAT|ON: MARKETTNG

ADVERTISING

Time Allowed : Three Hours Total Marks: 100

External: 70

Intemal: 30

Obiective: The aim of this course is to acquaint the students with concepts,
techniques and give experience in the application of concepts for developing
effective advertisi ng prog ramme.

Course Gontents:

Advertising: Concept, Types, Forms and lmportance. Role of advertising in the
Marketing Process: Legal Ethical arid SocialAspects of Advertising; Theory of
cognitive Dissonance and cues forAdvertising strategies; concept of srp &
advertising, Advertising and Consumer Behavicur; Advertising planning and
Cbjective Setting: DAGMAR Approach. Determination of Target Audience;
Building ofAdvertising Programme - Message, Headlines, Copy, Logo, lllustration,
Appeal, Layout; Campaign Planning, Rote of Creativity in Advertising, Views of
advertising authorities on copy-writing; Media Planning, Media Mix; Budgeting;
Measurement of Advertising Effectiveness;Advertising Agency-types, functions,
selection criteria, organ izational structure, compensation and appraisal, Client-

MANAGEMENT(M- 301)



1.

2.

3.

agency and media agency relationships; History and cunent scenario of advertising
agencies in India.

Suggested Readings:

Belch, George E and Belch, MichaelA. fntroduction toAdvertising and
Promotion. 3rd ed. Chicago; Inrin ,2OAZ.

Arens and Bovee, contemporaryAdvertising, rrwin, 1ggs.

sandage and Fryberger, Advertising, ArrBs, Derhi, 2000.

Batra, Rajeev, Myers, Johan G andAaker, DavidA. Advertising
Management. 4th ed. New Delhi, prentice Hall of f ndia, 2002.

0' Guinn, Advertising & Integrated Brand production; vikas pubrishing
House, New Dethi.

Kleppner, otto' Advertising Procedure. Englewood cliffs, New Jersey,
Prentice Hafl Inc., 19g6.

wefls, william, Burnett, John & Moriarty sandra, pHl, 2002.

Note: The examiner will set eight questions in all. euestions no. 1 , comprising ofseven short answer type questions, shall be compulsory. There may be onequestion in the form of case study. The student would be required to attempt fivequestions in ail. Afr questions wiil carry equaf marks.

4.

5.

6.

7.



CONSUMER BEHAVIOUR

Time Allowed: Three Hours

(M- 302)

Totaf Marks: 100

Extemal:70

Intemal: 30

course objective: The subject exptores the mysterious world of the consumer,spsyche and helps the students to understand what makes rensumers to purchase
a particular product or avair a particurar service.

Course Contents:

cansumer behaviour and consumer research; Evolution of consumer behaviour;Methods of studying coRsumer behaviour; Custorner centric *rganizations;
consumer decision process model, Types of deeision p'oce$s; Factorsinfluencing the extent of problem solving; Fre_purchase processes; NeeCreeog n itio n ; I nterna! a nci externa I sea rch ; pre-p u rchase eva luation.

Different types of purchase sstuatinns; Retailing and the purchase p'oeess;
Determittants of retail suceess or failur*; Pr:int ef purchase rnateniafs, ccnsirrnerlogistics; Loeation based retailing; Direet rnarketing, {--exsurnptlcn behaviours;
consurnption experlences; lmportance cf custcmer satisfaetion, Facters eff.ecting,
satisfaction levei; Demographics and consLrrner ber.ravi*ur: Econom!* resources
and consunner behavtour; Fersonality and consumer behaviour; perso*e! values;



Lifes$le, Mctivationalconflict and need priorities; Motivational intensig; Motivating

consumer.

importance of ccnsumer E<nswledge; Types of consume!" knowledge; $ources
of consumer knowledge; Benefrts cf understanding consumer knowledge,
CoRst:rner befiefs; Consumer feelings; Consumer attitudes; Consumer lnterrtians;

Culture and changing vslues and its effect on consumer behaviour end marketing;

Social class and con$umer behaviour; !nrportance of families and households on

eensurner behavioul', Role behaviour and its influence on the decision proeess;

Family life cycles; Changing roles of women; Children and househotd consumer
behaviour.

Suggested Readings:

1" Blackwell, Rogel Miniard, Paul & Engel, ,.iames; "Consumer Beiraviouf',
Thomson Learning", New Delhi.

Loudon, David L. & Dellabitta, Albert, "Consumer Behaviour", Tata McGraw

Hill; New Delhi.

Schiffman, Leon G., & Kanuk, Leslie Lazar, "Consumer Behaviour;"

Pearson Education", New Delhi.

2"

3.



4. Soloman, Michael R., "Consumer Behaviour - Buying Having and Being",

Pearson Education; New Delhi.

S. Nair, Suja R., "Consumer Behaviour in Indian Perspective", Himalaya

Publishing House, New Delhi.

Note: The examinerwill set eight questions in all. Questions no. 1, comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks.



Lifes$le, Motivationalconflict and need priorities; Motivational intensity; Motivating

@nsurner.

lmportance of consumer knowledge; Types of consumer knowledge; Sources

of consumer knowledge; Benefits of understanding consumer knowledge;

Consumer beliefs; Consumer feelings; Consumer attitudes; Consurner intentions;

Culture and changing values and its effect on consumer behaviour and marketing;

Socialclass and consumer behaviour; lmportance of families and households on

consumer behaviour, Role behaviour and its influence on the decision process;

Fami[ life cycles; Changing roles of women; Children and household consumer

behaviour.

Suggested Readings:

Blackwell, Roger, Miniard, Paul & Engel, James; 'Consumer Behaviour".

Thomson Learning", New Delhi.

Loudon, David L. & Dellabitta, Albert, "Consumer Behaviout'', Tata McGraw

Hill; New Delhi.

Schiffman, Leon G., & Kanuk, Leslie lazar, 'Consumer Behaviour;"

Pearson Education", New Delhi.

1.

2.

3.



4' Soloman, Michael R., "consumer Behaviour- Buying Having and Being,,,
Pearson Education; New Delhi.

5' Nair, suja R., "consumer Behaviour in Indian perspective,,, Himalaya
Publishing House, New Delhi.

Note: The exarniner wilf set eight questions in ar!. euestions no. 1 , comprising ofseven short answe!'type questions, shalf be compulsory. There may be onequestion in the form of case study. The student wourd be required to attempt fivequestions in alr. Ail questions wilr carry equaf marks.



MARKETING RESEARCH (M- 303)

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

Gource Objective: To enable students to learn the process, tools and techniques

of marketing research

Course Contents:

Marketing Research (MR): Introduction, lmportance, Nature and scope,

Marketing research, MR process, Organization of MR Department, Ethical issues

in MR, MR in f ndia, Role of MR Agencies.

Froblem ldentification & Research Design: Development of Research Proposal.

Types of R.es.earch Designs.

Data Collection: Primary and Secondary Data Resources, Online Data Sources,

Primary Data Collection Methods- Questioning Techniques, Online surveys,

Observation method, Prepa ration of q uestion na i re.

Aptitude Measurement and scaling Techniques: Elementary Introduction to

n'ieasurement scales.



Sampling Plan: Universe, Sample frame and sampling unit, Sampling
techniq ues, Sample size determ ination.

Data Gollection: Organization of field work and survey errors-Sampling and non-
sampling errors.

Research Report: Preparation and presentation.

Market Research Application: Product Research, Advertising Research, Sales
and Marketing Research, International Marketing Research.

Suggested Readings:

1.

2.

3.

4.

5.

Beri, G.c., "Marketing Research", Tata McGraw Hill, New Dethi
Luck, D.J., "Marketing Research", prentice Hall of India, New Delhi
Chisnall, Peter M, "The Essence of Marketing Research", Prentice Hall of
India, New Delhi.

churchill, GilbertA., "Basic Marketing Research", Dryden press, Boston.
Tull, Donald and Hawkin, Del, "Marketing Research: Measurementand
Methods", Prentice Hallof India, New Delhi.

Note: The examinerwill set eight questions in all. Questions no. 1, comprising of
seven short answer type questions, shatl be compulsory. There may be one
question in the form of case study. The student would be required to attempt five
questions in all. All questions will carry equal marks.



SERVICE MARKETTNG (M- 304)

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

Course Objective: To understand the service product and key elements of
services marketing mix; and how to deal with managing the service delivery
process and the implementation of services marketing.

Cource Contents:

Introduction to Service Marketing: Role of services marketing; Consumer
behaviour in service encounters; Customer interaction, Purchase process, Needs

and expectations of customers; Positioning services in competitive markets;

Search for competitive advantages; Market segmentation, Positioning vis-d-vis
competitors.

Creating the Service Product: ldentifying and classifying supptementary
services, Planning and branding service-products, New service development;
Designing communication mix; Branding and communication; Effective pricing

objectives and foundations for setting prices; Distributing services; Options for
service delivery, Place and time decisions, Delivery in cyberspace, Role of
intermediaries.



Designing and managing seruice processes; Service process redesign,customer misbehaviour; Balancing demand and capacity: Fluctuations in demand,capacity constraints, Planning the service environment; consumer responses toand dimensions of service environment; Managing peopre for service advantage;Service leadership and culture.

Managing refationship and building loyalty; customer-firm relationship;Analyzing and managing customer base; Customer management relationshipsystem in services marketing; customerfeedback and service recovery; customercomplaining behaviour, Principles and responses to effective service recoveryservice quality and the gap model, Measuring and improving service quarity,Defining, measuring and improving service productivity; Organizing for servicefeadership; Search for synergy in service management, creating a feading serviceorganization.

Suggested Readings:

Loverock, christopher, wirtz, Jocken and chatterjee, Jayanta, ,,services
Marketing peopre, Technofogy, strategy,,, pearson Education, New Defhi.Zeithaml' Valarie A. & Bitner, Mary Jo, "services Marketing - f ntegratingcustomer FocusAcross the Firm,,, Tata McGraw Hiff, New Derhi.Rao, K., Rama Mohana, .services 

marketing,,, person Education, NewDefhi.

Hoffman & Batesofl, "Essentiars of services marketing,,, ThomsonAsiaPvt. Ltd. New Delhi"

ffi[l;# ^ 
& Gupta, s.1., "services Marketins,,, Gargotia pubrications,

1.

2.

3.

4.

5.



6. Shanker Ravi, "Servi@s Marketing -The Indian Perspective", Excel Books,

New Delhi.

Note: The examiner will set eight questions in all. Questions no. 1, comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks.



FOURTH SEMESTER

SALES MANAGEMENT (M- 401)

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

Gourse Objective: To understand the critical functions of sales and distribution

management for effective marketing of products.

Course Contents:

Nature of the basic selling function; Basic sale management and control

process; Theories of selling; Customer prospecting; Setting personal selling

objectives, Sales-related marketing policies; Sales organization and sales

department relations.

Challenges of managing sales force; Recruiting selecting and training sales

personnel; Sales force motivation; Compensation issues; Managing selling

expenses.

Distribution in the marketing system; Distribution intermediaries and

channels; Value addition through distribution; Channel decisions; Multi-channel

marketing system; Legal and ethical issues in channel relations.



Building distributor loyalty; Efficiency in distribution: compressing

distribution costs; Integrating seiling and distribution strategies; use of lr in

distribution process; Integrating distribution strategy with overall supply chain

management.

Suggested Readings:

1.

2.

3.

4.

cundiff, Edward, s.R. and G. Govoni Norman, "sales Management:

Decisions strategies and cases', prentice Hall of India, New Delhi.

Futre||, "Sa|es Management", Thomson Learning, Bombay.

Rosenbloom, Bert,, Marketing c hannels: A Management Viev/', Thomson

Learning, BombaY.

Anderson, E.R., 
,,professional Sales Managemenf', Tata McGr:aw Hill, New

Delhi.

Note: The examinerwill set eight questions in all. Questions no. 1 , comprising of

seven short answer type questions, shail be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks'



RURAL MARKETING (M- 4021

Time Allowed: Three Hours Total Marks: 100

External: 70

lnternal: 30

Objective: The objective of the course is to explore the students to the rural market

environment and the emerging challenges in the globalization of the economies.

Gourse Contents:

Nature, characteristics and the potential of rural markets in India, Socio-cultural,

economic & other environmental factors affecting rural marketing;Attitudes and

behavior of the rural consumers and farmers; Marketing of consumer durables

and non-durable goods and services in the rural markets with special reference

to product planning; Media Planning; planning of distribution channels and

organizing personalselling in rural markets in India. Marketing of agricultural inputs

with special reference to fertilizers, seeds, Farm input & Pesticides: Organisation

and functions of agricultural marketing in India. Classification of agricultural

products with particular reference to seasonality and perishability; Marketing

structure and performance; Processing facilities for different agricultural products.

Role of warehousing; Detennination of agricultural prices and marketing margins;

Role of agricultural price commission. Role of central and state governments

Institutions and organizations in agricultural marketing; Unique features of

commodity markets in India; Problems of agricultural marketing; Nature, scope

and role of co-operative marketing in India.



$uggested Readings:

1" Arora, R C. Integrated Rural Development. 1979, Scharnd, New Delhi.

2. Desao. Vasal. Rural Devetopment. 1ggg, Himalaya, Bombay.

3. Mishar, S. N. Politics and Society in Rural India. 1980, Inter India. Delhi.

4. Porter, Michael, E. Competitive Strategy. 1980. Free Press, Newyork.

5. Rudra, Ashok. Indian Agricultural Economics. Myths and Realities. 1g82.
Allied, New Delhi.

6. Stalk, George. Competing Against Time. 1990, Free Press, New Delhi.

7. GopalaswarnyT.P. Rural Marketing, wheeler pub., New Delhi.

Note: The examinerwill set eight questions in all. Questions no. 1, comprising of
seven short answer type questions, shall be compulsory. There may be one
question in theform of case study. The studentwould be required to attemptfive
questions in all. All questions will carry equal marks



BRAND MANAGEMENT (M_ 403)

TimeAllowed: Three Hours 
Totaf Marks: 100

External: TA

Intema!: 30

course objective: To impart in depth knowredge to the students regarding thebranding and brand management for deveroping and managing brand equity.

Course Contents:

Branding: concept, chatlenges and opportunities, Brand equig, strategic trrandmanagement' Brand positioning, Brand values, Brand personafi$, Brand image,Brand identity, Brand revitafization, Brand portforio.

Buifding Brand Equity: Rofe of f ntegrated Marketing communication, BrandProduct Matrix' Brand Hierarchy, Brand Extension, co-branding, ManagingBrands over Geographicaf boundaries and market segments, Managing brandsover time.

Brand Equity Measurement: capturing changing customer mindset, euafitativeand Quantitative Research Techniques, Measuring outcomes of Brand Equity,Captu ring Market performance.



1.

Suggested Readings:

2.

3.

4.

5.

Keller, Kevin Lane, "strategic Brand Management", Pearson Education,

New Delhi.

Sengupta, Subroto, "Brand Positioning: Strategies for Competitive

Advantage", Tata McGraw Hil, New Delhi.

Kapoor, Jagdeep ,"24 Brand Mantras', Safe Publications, New Delhi.

Kapferer, Jean Noel, "strategic Brand Management", Kagan Page, New

Delhi.

Cowley, Den, "Understanding Brand", Kegan Page, New Delhi.

Note: The examiner will set eight questions in all. Questions no. 1 , comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks.



INTERNATIONAL MARKETING

Time Allowed: Three Hours

(tvt- 4A4t

Total Marks: i00

Externa!: 70

Internal: 30

course objective: To understand the growing importance of internationai
marketing.

Course Contents:

Nature of internationaf marketing process; Risks and benefits of internationaf
marketing controllable and uncontrottabfe factors; International marketing
environment; Assessing grobar marketing opportunitiesi Bari,iers facing
international marketers; wTo provisions relevant to international marketing.

understanding foreign consumers; Research and information system for
international marketing; Foreign market entry strategies; product devefopment
for foreign markets; titernationai market segmentaticn and product positioning;
Branding and packaging decisions; International product life cycte.

Intermediaries in international distribution; channelselection, Evaluation and
strateg ies ; I nternational advertising a nd promotion ; chalf eng ing of i ntern ationa I
selling; Pricing decisions in internationar marketing.



1.

2.

Structure of international distribution logistics; Price quotations and terms of sale;
Basic export procedure and documentation; Cargo insurance; Methods and
instruments of trade financing.

Suggested Readings:

Waltel l. and T. Murray, "Handbook of International Business', John Wi6y,
NewYork.

Keegan, W' J., "Global Marketing Management", Prentice Hall of tndia,
New Delhi.

Cateora, R.P. and L.J. Grahans, "lnternational Marketing', Tata McGraw
Hill. New Delhi.

Onkvisit, Oak and ShaW "!nternational Marketing", prentice Hall of India,
New Delhi.

Note: The examinerwill set eight questions in all. Questions no. 1, comprising of
seven short answer type questions, shall be compulsory. There may be one
question in the form of case study. The student would be required to attempt five
questions in all. All questions will carry equal marks.

3.

4,



SPECIALtrAT|ON: HUMAN RESOURCE

iIANPOWER DEVELOPMENT FOR
TECHNOLOG|GAL GHANGE (H- 3O1l

fime Allowed: Three Hours Totel tarks: i00
Erternat: 70

lnternal: 30

ilanpower Management In the zldcentu ry: Environmental context of hurnan
resour@ management. The emerging profile of human resouroes; changing
technology.

Goncept and process of technological innovation; Organizational
implications of technorogical change; Transformation; Human resource
implications of technological change.

Performancelpotential evaluation in the context of new technology;
Technology hansfer with human face.

New issues in manpower training and career development.

Suggested Readings :

1. Clark, Jon, Managing Innovation and Change, University of Southampton,
1985.



2.

J.

4.

5.

6.

,

Clark, Jon, Human Resource Management and Technology Change, Sage,

London,1993.

Gampbell, Aand Warner, M.NewTechnology, Skills, and Management

Routiedgc, London, 1 992.

Rastogi, P.N. Management ofTechnology and Innovation, Sage, New Delhi,

1 995

Wa ne n, M. New Tech nology and Man ufactu ri ng Management Wiley,

London,1990.

Womack, .,!.P. etc. The Machine that changed the world, Maxwell Macmillan,

NewYork. 1990.

Shittaker, D.H. Managing Innovation, Cambridge University Press,

Cambridge, 1990.



COMPENSATION

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

Gourse Objective: This course is designed to promote understanding of the

issues related to compensation in corporate sector and impart skills in designing,

analyzing and restructuring compensation management systems, policies and

strategies.

Gourse Contents:

Compensation : Concept, lmportan@, Components, Economic and Behavioural

Theories, Determinants, Strategies for Managerial Compensation, Challenges in

Compensatic:., RecentTrends in ManagerialCompensation, Compensation Policies.

Managing Employee Compensation: Determination of Inter and Intra Industry

Compensation differentials; Determining the worth of Jobs, Internal and Extemal

Equity in Compensation Package, Understanding various Components of

Compensation Package like Fringe Benefits, Incentives and Retirement Plans,

Pay for Performance Based Plans, VRS, Employee Stock Option Plan.

Compensation of Special Groups: CEOs, Directors, Senior Managers, R and

D staff, Sales Compensation Plan, Compensation of Professionals and

MANAGEMENT (H- 302)

Knowledge Workers; I nternational



Statutory Provisions governing different Components of Reward System; Working

cf different institutions related to Reward System like Wage Boards, Pay

Commissions, Role of Trade Unions in Compensation Management;Tax Planning.

Suggested Readings:

1. Milkovich, George, T. and Newman, J.M., "Compensation", Tata McGraw

Hill, New Delhi, 2005.

2. Noe, flollenback, Gerhart, Wright, Patrich, "Fundamentals of Human

Resource Management", Tata McGraw Hill, New Delhi, 2007

3. Bhatia, S. K., "New Management in Changing Environment", Deep and

Deep Publications, New Delhi, 2008.

4. Aswathapa, K", "Human Resource Management-Text and Cases", Tata

McGraw Hill, New Delhi, 2008.

5. Bernarden, John H., "Human Resource Managernent-An Experiential

Approach", Tata McGraw Hill, New Delhi, 2003.

6. Goel, Dewakar, "Performance Appraisal and compensation

Management", Prentice Hall of India, New Delhi.

7 . Henderson, R.O.,"Compensation Managemenf',Pearson Education,New Delhi.

B. Martocchio, J. -1., "Strategic Compensation", Pearson Education, New Delhi.

s. Armstong, M and Murlis H, "Reward Management", Kogan page, UK.

1CI. Singh, B. D., "Compensation Reward Management", Excel Books, New Delhi.

Noie: The examinerwill set eight questions in all. Questions no. 1, comprising of
$even short answer type questions, shall be compulsory. There may be one
question in theform of case study. The studentwould be required to attemptfive
questions in all. All questions will carry equal marks.



HUMAN RESOURCE DEVLOPMENT STRATEGIES
AND SYSTEM (H_ 303)

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

Course Objective: To develop in depth understanding of the strateglc role
performed by HR in business organization and to gain insight of the alignment
between different HR systems and practices and organization outcomes.

Course Gontents:

Strategic HRM: Concept, Need, Investment Perspective of SHRM; Strategic HR
vs' Traditional HR;Approaches to SHRM; Barrier to Strategic HR, HR Strategic Rote.

Strategic Fit Frameworks: Linking HRM Practices to Organizational Outcomes;
Business Strategy and Human Resource Planning; Sustained Competitive
Advantage through Inimitable HR practices.

HR Systems: Staffing, Reward and Development Systems, Employee and
career Development systems, performance Management system.



1.

2.

Regarding Employee Surpluses: Downsizing and Layoffs, Termination
Strategies; Domestic and Internationar Labour Markets.

Suggested Readings:

Dessler, Gary "Human Resource Management", Pearson Education, New
Delhi.

Mello, JeffreyA., "strategic Human Resource Management", Thomson
Leaming Inc.

Agarwala, Tanuja, "strategic Human Resource Management', oxford
University Press, New Delhi, 2007.
Dreher, George and rhomas Doughefi "Human Resource strategy'', Tata

McGraw Hill, New Delhi, ZO0T.

Greer, Charles, "strategic Human Resource Management", pearson

Education,2008.

Belcourt, Maonica and Kenneth Mc Bay, "strategic Human Resource
Planning", Thomson Learning Inc.

Note: The examiner will set eight questions in all. Questions no. 1 , comprising of
seven short answer type questions, shall be compulsory. There may be one
question in the form of case study. The student would be required to attempt five
questions in all. All questions will carry equal marks.

3.

4.

5.

6.



ORGANISATIONAL CHANGE AND INTERVENTION
STRATEGTES (H- 304)

Time Allowed: Three Hours Total Marks: 100

External:70

Internal:30

Course Objective: To make the students to learn about the organizational change

and prepare them as change facilitators using the knowledge and techniques of

behavioural science.

Course Contents:

Organizational Change: Concept, Nature, Types, Levels, Process of Managing

Organizational Change, Resistance to Change, Approaches to Planned Change.

Organizational Deve lopment (O D) : Concept, Natu re, P rocess, Prereq uisites,

Evaluation.

OD Intervention: Team Building, Intergroup, Third Party Interventions, T-Group,

Structural Interventions and theApplicability of OD, Coaching and Mentoring, Role

Focused I nterventions.

OD Consultants: Role, Essentials, Ethics of OD Professionals, Internal and

Extemal consultants.



Contemporary lssues: Organizational Designs and Work Culture, HRM Role

and OD; Future Trends in OD.

Suggested Readings:

1.

2.

cummings, Thomas G. and christopher G. worley, "organisation

Development and Chaflg€", Thomson Learning, New Delhi.

Ramnarayan S., Rao, T.V. and Kuldeep Singh, "organization Development

Intervention and Strategies", Response Books, New Delhi.

French, W. L. and. Bell, C.H. "Organisation Development", Prentice Hall of
India, New Delhi, 1991 .

chowdhry, Subir, "organization 21c", Pearson Education, New Delhi.

Bhatia, S.K., "Management of Change and Organization Devetopment",

Deep and Deep Publications, New Delhi, 2005.

Robbins, S.P., "organizational Behaviol'', Pearson Education, New Delhi, 2w4.
Rannarayan, S., Rao, T.V. and Singh, Kuldeep, "organization Development

-lntervention and Strategies", Response Books, New Delhi, 2008.

3.

4.

5.

6.

7.

Note: The examiner will set eight questions in all. Questions no. 1 , comprising of
seven short answer type questions, shall be compulsory. There may be one
question in theform of case study. The studentwould be required to attemptfive
questions in all. All questions will carry equal marks.



MANAGEMENT TRAINING AND DEVELOPMENT (H- 401)

Time Allowed: Three Hours Total Marks: 100

External:70

lnternal: 30

Gourse Objective: To enable the students to manage training processes and

system for developing human resource of the organization.

Gourse Gontents:

Training: Concept, Rationale, Benefits, Types, Training Process; Organization and

ManagementofTraining Function;Training NeedAssessment- OrganizationalAnatysis,

TaskAnalysis, ManpowerAnalysis, PerformanceAnalysis; Competency Mapping.

Designing the Training Programme: Concept of Learning, Principles of

Learning, Conditions for Learning, Learning Cycle, E-learning;Training Climate

and Pedagogy; Developing Training Modules.

Training Methods and Techniques: Role Playing, Lecture, Group Discussion,

Seminars, In-Basket Exercises, Demonstration, Case Study, Debate, Fish Bowl

Exercise, Management Games, Simulations, T-group method, Problem Based

Learning, Project Based Learning, lce Breaker, Laboratory Training, Mind

Mapping, Prog rammed instructions.



Effectiveness and Evaluation of Training: Monitoring Trainee's performance,

Evaluation of Training, Models and Stages of Evaluation; Return on Investment in

Training; Evaluation of Training Costs.

Emerging Trends in Training and Development: Cross Culture Training,

Knowledge Management, Grid Training, SSL Technology.

Institutions Governing Training Programme: lLO, Government Agencies,

Central Board of Workers Education.

Suggested Readings:

1.

2.

?

4.

5.

6.

7.

Rao, O. L.,'Enriching Human Capitalthrough Training and Development",

Excel Books, New Delhi, 2008.

Agochia, Devend ra,"Every Trainer's Hand booK,Sage Publ ications, New Delhi.

De Simone, R. L. and Harris, D. M., "Human Resource Management',

Thomson Learning, Bombay.

Sahu, R. K., "Training for Development', Excelpooks, New Delhi.

Blanchard, P Nick, and James W. Thacker, 'Effective Training-Systems,

Strategies and Practicesn, Pearson Education, New Delhi.

Goldstein,'Training in Organization", Thomson learning, Bombay.

McGrath, "Training for Life and Leadership in Industr/, Prentice Hall of

India, New Delhi.

Note: The examinerwill set eight questions in all. Questions no. 1 , comprising of

seven short answer type questions, shall be compulsory. There may be one

question in the form of case study. The student would be required to attempt five

questions in all. All questions will carry equal marks.



MANAGING INTERPERSONAL AND

GROUP PROCESSES (H- 402)

Time Allowed: Three Hours Total Marks: 100

External: 70

lnternal: 30

Course Objective: To create understanding regarding interpersonal and group

processes and help the students to examine and develop process facilitation

skills mainly through laboratory and other experience based methods of learning.

Course Contents:

Groups and Teams: Nature, Types, Stages, Characteristics, Structure, Groups

vs. Teams; Group Synergy, Team Building, Group Decision-Making.

Influencing Processes: Interpersonal Communication; Power, Politics;

Leadership in Organizations: Nature of leadership, Theories of Leadership,

Leadership styles.

Group Conflicts and Negotiation: Inter-group Conflicts, Reasons of Conflicts,

Consequences, Managing Inter-group Conflicts, Negotiation.



1.

2.

3.

$uggested Readings:

lvanclvich, Konopaske, Matteson, "organizational Behaviour and
Management", Tata McGraw Hill, New Delhi, 2006.
Luthans, Fred, "Organizational Behaviour", Tata McGraw Hill, New Delhi,
2005.

Green Berg Jerald, Bason Robert, "Behaviour in Organization", prentice

Hall of India, New Delhi, 2003.

Worley and Cummings, "organisational Development and Chaflg€",
Thomson, New Delhi, 2007.

Robbins, S. P., "Organizational Behavioul'', Pearson Education, New Delhi,
2004.

h!'ote: Tire examinerwillset eight questions in all. Questions no. 1, comprising of
seven short answer type questions, shall be compulsory. There rnay be one
question in the form of case study. The student would be required to attempt five
questions in all. All questions will carry equal marks.

4.

tr



HUMAN RESOURCE PLANNING AND

DEVELOPMENT (H- 403)

Time Allowed: Three Hours Total Marks: 100

External: 70

Internal: 30

Course Objective: To develop a conceptual as well as a practical understanding

of Human Resource Planning, Deployment and Development in Organizations.

Course Contents:

Human Resource Planning: Concept, lmportance, Factors, Role, Process,

Prerequisites, Barriers; Levels of Human Resource Planning: Macro Level and

Organizational Level, Models and Techniques of Manpower, Demand and Supply

Forecasting.

Behavioural Factors in Human Resource Planning: Wastage Analysis,

Retention, Redeployment and Exit Strategies.

Career Management: Career Planning, Performance Planning, Potential

Appraisal, Career Development, Succession Planning.

Human Resource Development: Concepts, Goals, Challenges, HRD Climate,

Culture, HRD Strategies, HRD Approaches for coping Organizational Change.



1.

2.

3

Emerging Trends and lssues in HRPD: Balanced Scorecard, Six Sigma,
Quality of work life, Human Resource Information System, HR Valuation, HRAudit,
M ulti-skilling, Total Quality Management.

Suggested Readings:

Bhattacharya, Kumar, Dipak, "Human Resource planning", Excel Books,

New Delhi, 2006

Patanayak, Biswajeet, "Human Resource Management", pHl, New Delhi,

2003.

Aswathapa, K., "Human Resource Management-Textand Cases", Tata

McGraw Hill, New Delhi, 2008.

Thomson, R. and Mabey, c., "Developing Human Resources", oxford,
Butterworth, Heinemann, 1 gg4.

Note: The examinerwill set eight questions in all. Questions no. 1, comprising of
seven short answer type questions, shall be compulsory. There may be one
question in the form of case study. The student would be required to attempt five
questions in all. All questions will carry equal marks.

1.



GLOBAL HUMAN RESOURCE

Time Allowed: Three Hours

MANAGEMENT (H- 4041

Total Marks: 100

External:70

Internal: 30

Gourse Objective: To develop a diagnostic and conceptual undertaking of the
cultural and related behaviouralvariables in the Human Resource Management
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