
MASTER’S 
PROGRAMS



National Rankings  
    AND RECOGNITION

g Top 100 for Part-time MBA Program

 Bloomberg Businessweek  
 Since 2007 inaugural rankings

g Top 10 MBA Program for Minorities

 Princeton Review  
 Since 2006

g Top 10 MBA Program for Hispanics

 Hispanic Business  
 Since 2008



join  
a nationally ranked program that is accredited 
by AACSB International placing the UTSA College 
of Business in the top five percent of business 
programs worldwide

learn 
from top research faculty and award-winning 
teachers from diverse cultures and backgrounds 
who are internationally recognized and respected 
in their fields

study  
with diverse peers from a variety of disciplines, 
backgrounds, ethnicities and nationalities

attend  
classes during the day or evening, on a full-time  
or part-time basis

network 
with working professionals from top companies in 
a small classroom setting (average class size 18)

The College of Business offers a portfolio  
of graduate business programs that prepare 
leaders for this new world of business.

Choose  
  EXCELLENCE



The college’s graduate business programs offer high-
quality instruction, educate students in leading-edge 
technologies and teach students how to develop so-
phisticated research capabilities. Study and network 
with talented students from a variety of educational and  
career backgrounds, nationalities and ethnicities.

Study  
   WITH YOUR PEERS

UTSA  
Graduate Business  

Student Profile

Start Dates  Fall, spring or summer semesters

Class Time  Day and evening classes

Average Age  27

Women 34%

Minorities  33%

International  12%

Average GMAT  600

Average Undergraduate GPA  3.2

Average Work Experience  56 months



Career Development
The Graduate Business Career Services 
(GBCS) office provides resources for master’s 
business students to embark on a new ca-
reer or advance with their current employer.  
Services include one-on-one career coaching, ré-
sumé review, mock interviews, career workshops 
and internship/career search services.

GBCS works to build relationships with  
recruiters, corporate partners and alum-
ni to help our students pursue fulfilling and  
successful careers. 

Student Organizations
The Graduate Business Association pro-
vides graduate students with a forum for 
professional development, networking and  
community engagement. The Graduate Business 
Association holds monthly mixers, workshops and 
seminars.

Scholarships & Assistantships
Over 80 scholarships are awarded each year to 
undergraduate and graduate students in addition 
to department and program awards.

The College of Business also offers teaching and 
research assistantships on a competitive basis to 
support graduate students. An out-of-state or in-
ternational student who receives a scholarship or 
is appointed to an assistantship may be eligible 
for in-state tuition.

Student  
  RESOURCES



Portfolio  
    OF GRADUATE  
    PROGRAMS

The UTSA MBA provides students with rigorous academic instruc-
tion that builds upon a traditional business foundation and chal-
lenges students to become ethical decision makers, effective 
leaders, problem solvers, analysts and communicators.

The UTSA MBA is flexible, allowing students to study on 
a full-time or part-time basis. In addition, students may 
switch this status from semester to semester without  
additional approvals or admissions processes.

The UTSA MBA requires 36 semester credit hours exclusive of any 
required leveling courses. 

UTSA MBA CORE (24 HOURS)

ACC  5023 Accounting Analysis for  
  Decision Making

ECO  5023 Managerial Economics

FIN  5023 Financial Management

MGT  5043 Management and Behavior 
  in Organizations

MGT  5253 Ethics and Globalization

MGT  5903 Strategic Management and Policy 

MKT  5023 Marketing Management

MS  5023 Decision Analysis and  
  Production Management

UTSA MBA ELECTIVES (12 HOURS)

UTSA MBA Program
UTSA MBA  
Concentrations
While not required, students may 
customize their UTSA  
MBA by choosing from an  
array of electives. Eleven  
unique concentrations are  
offered to match student  
interests and career goals.

g Business Economics

g Business of Health

g Cyber Security

g Entrepreneurship

g Finance

g Information Systems

g Management of Technology

g Management Science

g Marketing Management

g Project Management

g Real Estate Finance



g MASTER OF ACCOUNTANCY
 The Master of Accountancy degree program pro-

vides a comprehensive academic foundation in 
accounting with both theoretical and applied com-
ponents. Students can focus on taxation,  
audit and financial reporting. (30 semester  
credit hours)*

g MASTER OF ARTS IN ECONOMICS
 The Master of Arts degree in Economics incor-

porates a traditional social sciences-oriented 
master’s program with modern quantitative meth-
ods. The primary focus of the program is on the 
practical application of economic theory and three 
concentrations are offered in General Economics, 
Financial Economics and Business Data Analysis 
& Forecasting. (33 semester credit hours)*

g MASTER OF SCIENCE IN APPLIED STATISTICS
 A flexible program that addresses the needs of 

students preparing for professional positions in 
statistics and other quantitative fields.  Instruc-
tion is provided using a broad range of statistical 
methods and applied computational tools. Careers 
are available in diverse organizations such as 
government entities, social, health and biomedical 
science centers. (33 semester credit hours)*

g MASTER OF SCIENCE IN BUSINESS
 This one-year, lockstep program is designed to 

provide non-business majors with an intensive 
business education. Beginning Summer 2016, 
this program covers a broad base of business prin-
ciples. (33 semester credit hours)

g MASTER OF SCIENCE IN DATA ANALYTICS
 Transforming Big Data into intelligent results, this 

one-year lockstep program begins Fall 2016. The 
program will produce highly-skilled data analysts 
who can apply cyber security, marketing, and 
statistics to the field of Big Data. Graduates will 

receive a strong educational focus in data science 
algorithms and communication skills (30 semester 
credit hours)**

g MASTER OF SCIENCE IN FINANCE
 A specialized degree focusing on the intensive 

study of corporate finance, international finance, 
financial modeling, investments and derivative 
securities. (33 semester credit hours)*

REAL ESTATE FINANCE CONCENTRATION

Allows students to pursue a finance degree with 
an emphasis in real estate finance and  
development. (12 credit hours of real estate 
electives)

g MASTER OF SCIENCE IN  
INFORMATION TECHNOLOGY

 Designed for information system and computer 
science professionals, this program allows  
students to acquire advanced technical knowledge 
in information technology fields as well as man-
agement skills essential to information technology. 
(33 semester credit hours)*

CYBER SECURITY CONCENTRATION

Advanced study in cyber security with a focus 
in intrusion detection, risk assessment, digital 
forensics and data mining. (12 credit hours of 
security electives)

g MASTER OF SCIENCE IN  
MANAGEMENT OF TECHNOLOGY

  A degree that develops technology leaders with 
strong management skills capable of planning, 
developing and implementing technological  
capabilities to shape and accomplish strategic and 
operational objectives of an organization. (33 se-
mester credit hours)*

In addition to the UTSA MBA, the College of Business offers a variety of specialized master’s programs. 
These master’s programs allow candidates to focus in a particular area and deepen their knowledge in 
a specific field. 

Master’s Programs

* exclusive of any required leveling courses

**pending approval by the Southern Association 

of Colleges and Schools



Specialized  
 MBA PROGRAMS

Executive MBA
Open bigger doors with the UTSA Executive MBA. You are seeking the next big step in your career, 
something that will make a difference not just in your professional life, but also in you personally. The 
UTSA Executive MBA (EMBA) provides an exciting opportunity for you to engage in a rigorous learning 
experience that will help you hone existing business skills and expand your business mindset to develop 
a detailed and more nuanced understanding of the complex drivers which lead to career and personal 
success.

The UTSA EMBA is a comprehensive 21-month lockstep MBA program designed for experienced 
managers, professionals and rising leaders. The EMBA program provides a collaborative learning 
environment where students engage with accomplished faculty and a talented peer group who share 
relevant experiences and perspectives from a variety of industries.

This intersection of the EMBA curriculum, the breadth and depth of knowledge from our faculty and your 
diverse peer group is the essence of the UTSA EMBA experience. When you are ready to begin this step 
toward your next big accomplishment, we invite you to explore and apply to the UTSA EMBA and join our 
learning community.

http://emba.utsa.edu



Make  
 THE CHOICE

Application Requirements

Application Deadlines

http://business.utsa.edu
Apply Now

Fall  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . July 1

Spring  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Nov. 1

Summer  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . May 1

Fall  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . April 1

Spring  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Sept. 1

Summer  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . March 1

DOMESTIC STUDENTS 

g bachelor’s degree from an accredited  
 institution

g a completed application form 

g transcripts from all universities attended 

g official Graduate Management Admission  
 Test (GMAT) scores (GRE required for MS  
 in Applied Statistics)

g a personal statement 

g a current résumé with employment or  
 other experience (optional) 

g letters of reference (optional)

INTERNATIONAL STUDENTS



College of Business
The College of Business at The University of Texas 
at San Antonio offers a comprehensive curricu-
lum at the undergraduate, master’s and doctoral 
level that expands the boundaries of a traditional 
business education. 

With nearly 5,100 students, the college is the 
17th largest undergraduate business program 
and the 30th largest business school in the na-
tion. 

Nationally ranked and recognized, the College of 
Business was named the No. 10 graduate busi-
ness school in the nation for Hispanics by Hispan-
ic Business. Additional MBA accolades include 
being named one of the top 10 MBA programs for 
minority students by the Princeton Review for the 
past eight years and receiving the Brillante Award 
for Educational Excellence from the National Soci-
ety of Hispanic MBA’s in 2013.

The College of Business has attracted faculty 
from a number of outstanding universities  
including Harvard University, Pennsylvania State 
University, Rice University, University of California, 
Berkeley, University of  

Illinois, University of Maryland, University of  
Michigan, University of Texas at Austin,  
University of Wisconsin, Yale University and many 
others.

UTSA
UTSA is one of the premier institutions of higher 
education in Texas. Established in 1969, UTSA is 
the third-largest component in the UT System.

With more than 29,000 students, UTSA offers 67 
bachelor’s, 56 master’s and 24 doctoral degree 
programs. The faculty includes more than 600 
tenured and tenure-track faculty members with 
98 percent holding doctorates or equivalent ter-
minal degrees.

As a multicultural institution, UTSA aims to be 
a national research university providing access 
to educational excellence and preparing citizen 
leaders for the global environment. San Antonio 
is the seventh-largest city in the United States 
and has retained its sense of history and tradi-
tion, while carefully managing its cosmopolitan 
progress.

The UTSA College of Business is accredited by AACSB International, the Association to Ad-

vance Collegiate Schools of Business. The accounting programs are separately accredited by 

AACSB. This represents the highest standard of achievement for business schools,  

placing the college in the top 5% of business schools worldwide.

Academic 
  EXCELLENCE





Business Building 4.01.18  |  San Antonio, TX 78249 
(210) 458-4641    mbainfo@utsa.edu

Find us on 
Facebook

OFFICE OF GRADUATE STUDIES


