COURSE STRUCTURE

YEAR-1

	SEMESTER-1

	Code
	Title of the Subject
	Credits

	1.1.1
	Organizational Behavior
	3

	1.1.2
	Business Economics
	4

	1.1.3
	Accounting for Managers
	4

	1.1.4
	Business and Commercial Contracts
	3

	1.1.5
	Operations Research
	3

	1.1.6
	Law, Business and Society
	2

	1.1.7
	Marketing Management
	3

	1.1.8
	Principles of Management
	2

	1.1.9
	Business Statistics
	3

	1.1.10
	Lab Work(Business Communications)
	1

	 
	Total
	28


	SEMESTER-2

	Code
	Title of the Subject
	Credits

	1.2.1
	Human Resource Management
	3

	1.2.2
	Marketing of Services
	3

	1.2.3
	Business Research Methods
	4

	1.2.4
	Financial Management
	4

	1.2.5
	Company Law - Principles and Practice
	3

	1.2.6
	Operations Management
	3

	1.2.7
	Management Information Systems
	2

	1.2.8
	Business Ethics
	2

	1.2.9
	Macroeconomics Analysis and Policy
	3

	1.2.10
	Lab Work(Personality Development and Soft Skills)
	1

	 
	Total
	28


YEAR-2

	SEMESTER-3

	Code
	Title of the Subject
	Credits

	2.3.1
	Strategic Management I
	2

	2.3.2
	Business Analytics
	3

	2.3.3
	Law of Investments and Securities
	3

	2.3.4
	Supply Chain Management
	2

	2.3.5
	Bottom of the Pyramid
	2

	2.3.6
	Elective(Major)
	4

	2.3.7
	Elective(Major)
	4

	2.3.8
	Elective(Major)
	4

	2.3.9
	Elective(Minor)
	4

	2.3.10
	Elective(Minor)
	4

	2.3.11
	Lab Work (Business Etiquette)
	1

	 
	Total
	33


	SEMESTER-4

	Code
	Title of the Subject
	Credits

	2.4.1
	Strategic Management II
	4

	2.4.2
	International Business
	2

	2.4.3
	Information Technology and E-commerce
	2

	2.4.4
	Elective(Major)
	4

	2.4.5
	Elective(Major)
	4

	2.4.6
	Elective(Major)
	4

	2.4.7
	Elective(Minor)
	4

	2.4.8
	Elective(Minor)
	4

	2.4.10
	'MAJOR' Research Project 
	4

	 
	Total
	32


ELECTIVES

	I. COURT MANAGEMENT (CM)

	Code
	Title of the Subject
	

	CM-01
	Justice Theories

	CM-02
	Introduction to Justice Management

	CM-03
	Judicial Process and Court Structure

	CM-04
	Leadership and Justice Delivery System

	CM-05
	Case Flow Management

	CM-06
	Judicial Responsiveness Management

	CM-07
	E-Court Management

	CM-08
	Judicial Reforms


	II. CORPORATE GOVERNANCE (CG)

	Code
	Title of the Subject
	

	CG-01
	Corporates & Social Security Laws

	CG-02
	Corporate Taxation

	CG-03
	Corporate Governance & Business Ethics

	CG-04
	Corporate Restructuring

	CG-05
	Corporate Crimes

	CG-06
	Corporates & Environmental Law

	CG-07
	Consumer Protection and Competition Law

	CG-08
	Corporates & IP Management


	III. FINANCIAL SERVICES AND CAPITAL MARKETS (FS & CM)

	Code
	Title of the Subject
	

	FS & CM -01
	Financial Markets, Institutions & Services

	FS & CM -02
	Financial Risk Management

	FS & CM -03
	Strategic Investment and Financing Decision

	FS & CM -04
	Commercial Banking

	FS & CM -05
	International Financial Management

	FS & CM -06
	Issues of Empirical Management

	FS & CM -07
	Securities Analysis and Portfolio Management

	FS & CM -08
	Mergers, Acquisition and Corporate Restructuring

	FS & CM -09
	Fixed Income Securities

	FS & CM -10
	Financial Technical Analysis and Introduction of Global Inter-market Analysis

	FS & CM -11
	Business Analysis and Valuation

	FS & CM -12
	Capital Expenditure Planning and Control

	FS & CM -13
	Behavioral Finance

	FS & CM -14
	Commodities Derivatives Market

	FS & CM -15
	Corporate Taxation

	FS & CM -16
	Financial Analysis, Planning and Control

	FS & CM -17
	Financial Modeling Using Excel

	FS & CM -18
	Structured Finance

	FS & CM -19
	Options and Futures

	FS & CM -20
	Risk Management and Insurance


	IV. INNOVATION & SUSTAINABILITY MANAGEMENT (I & S)

	Code
	Title of the Subject
	

	I & S -01
	Introduction to Sustainability and Innovation

	I & S -02
	National and International Legal Regime

	I & S -03
	Governance and Public Policy

	I & S -04
	Innovation, Creativity and Technology Management

	I & S -05
	Biotechnology Industry, Structure and Strategy

	I & S -06
	Business Models and Intellectual Property

	I & S -07
	R & D Management

	I & S -08
	Sustainable Entrepreneurship and Leadership


ELECTIVES

	V. MARKETING MANAGEMENT (MM)

	Code
	Title of the Subject
	

	MM-01
	Product and Brand Management

	MM-02
	Customer Relationship Management(CRM)

	MM-03
	Consumer Behavior

	MM-04
	Advertisement and Communication Management

	MM-05
	International Marketing

	MM-06
	Marketing Decision Models

	MM-07
	Internet Marketing

	MM-08
	Strategic Marketing

	MM-09
	Marketing Research

	MM-10
	Retail Management

	MM-11
	Rural Marketing

	MM-12
	Sales and Distribution Management

	MM-13
	Social Media Marketing


	VI. HUMAN RESOURCE MANAGEMENT (HRM)

	Code
	Title of the Subject
	

	HRM-01
	Management of Change and Organizational Development

	HRM-02
	Performance Management and Counseling

	HRM-03
	Strategic HRM

	HRM-04
	Diversity and Cross Cultural Management

	HRM-05
	Organizational Learning & Knowledge Management

	HRM-06
	HRD Instrument

	HRM-07
	Human Resource Information System (HRIS)

	HRM-08
	Competency Mapping and Assessment Centre

	HRM-09
	Labor Laws

	HRM-10
	Employee Counseling (EC) and Work and life Interface

	HRM-11
	Recruitment & Selection

	HRM-12
	International Human Resource Management

	HRM-13
	Measuring HR


	VII. BUSINESS REGULATIONS (BR)

	Code
	Title of the Subject
	

	BR-01
	Human Rights and Corporate Social Responsibility

	BR-02
	Family Business and Settlements

	BR-03
	Production Sharing Contracts and Infrastructure Contracts

	BR-04
	Law of Insolvency


Note: The University reserves the right to modify the syllabus from time to time.  

