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SECTION - A
PN — D

Answer any two questions in not more than three pages. Each question carries ten
marks. (2x10=20)
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1. What is channels of distribution ? What are the objectives and functions of
channels of distribution ? Explain.
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2. Discuss the various stages in the new product development.
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3. Define Market Segmentation. Explain its types.
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4. Explain various types of Advertising media.
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Answer any four questions in not more than one page. Each question carries five
marks.
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5. What is Test Marketing ? What are its objectives ?
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6. What are the limitations of marketing research ?
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7. Write a note on POP.
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8. Discuss the various factors which influence pricing.
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9. Explain the functions of Advertising Agency.
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10. What are the essential qualities of good Salesman ?
SV QB 00MOTS MOEILTLNTIR) ?

Answer any five of the following in not more than two sentences.
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11. a) Direct Marketing
b) Discount
¢) Promotion Mix
d) Product line
e) Dealer Aids
f) Publicity
g) Product Concept

h) Branding
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