FACULTY OF COMMERCE
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FACULTY OF COMMERCE
THE MAHARAJA SAYAJIRAO UNIVERSITY OF BARODA
CHOICE BASED CREDIT SYSTEM [CBCS] STRUCTURE

BACHELOR OF COMMERCE [B.COM]

[GENERAL PROGRAMME: 120 CREDITS]

SECOND YEAR B COM [S.Y.B.COM] 

Dept. of Commerce& Business
Management
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C
E
Dept. of Commerce & Business
Management
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CE
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Marketing of
Services
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3
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Management
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Cooperative Movement in India 
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FACULTY OF COMMERCE

THE MAHARAJA SAYAJIRAO UNIVERSITY OF BARODA

DETAILED SYLLABUS
UNDER CBCS

SECOND YEAR B COM- SEMESTER-III

SYLLABUS UNDER CBCS 

CORE COMPULSORY COURSES

PRINCIPLES OF MANAGEMENT (POM): 

[TOTAL HOURS: 45]

Note: The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES:
Upon completion of the course, students are expected will be able to get following: 
To understand fundamental concepts and principles of management including the historical development, theoretical
aspects and practice application of managerial process;
•

To gain the conceptual understanding of the importance of management thoughts amongst students in the
dynamic business environment; To build students basic understanding on the organizations’ patterns.
UNIT-I: AN INTRODUCTION TO MANAGEMENT AND MANAGERIAL FUNCTIONS – I 
(PLANNING AND ORGANIZING): 
12 Hours
Definition-Nature & Scope Management-Approaches to Study of Management with focus on Contribution of Taylor and

Fayol [In Brief], Management Levels-Roles and Skills of Managers

Planning: Meaning, Process and Types; Decision-Making: Process & Techniques; Management By Objectives[MBO] –

Organizing: Meaning- Process; Line & Staff-Functional Authority -Delegation and Decentralization of Authority [In Brief]

UNIT-II: MANAGERIAL FUNCTIONS (DIRECTING AND CONTROLLING) 
11 Hours
Directing: Motivation, Leadership, Communication; Controlling: Meaning, Importance, Process, Types &Techniques

UNIT-III: MANAGEMENT OF CHANGE AND LEARNING ORGANIZATION 
11 Hours
Organizational Change- Resistance to Change-Learning Organization

UNIT-IV: CONTEMPORARY ISSUES IN MANAGEMENT 
11 Hours
Total Quality Management [TQM]-Conflict Management-Corporate Social Responsibility-Ethics in Management-

Management Challenges in the 21st Century

TEACHING METHODS:
The course will make use of following teaching methods:

•

To develop conceptual understanding and create theoretical understanding using lecture method, interactions

and discussions;

•

Classroom Presentations on the topics of the course by students using varying Audio-Visual tools to contribute to

their accomplishment of the objectives of the course;

•

To ask students to submit small study papers on the topics of the course, and presenting them, using various

audio-visual tools to achieve the accomplishment of the objectives of the course;

•

To build students’ confidence and to sharpen their skills and expertise for the same.

ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:

•

In depth study on any of the topic of the course, students will be required to work on the submission of the study

paper for the same; To ask student to submit a study paper on any of the topic of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of management

skills aimed at providing the real life situations;

•

To plan Students’ Presentations to facilitate their practicing of management skills;

•

To sharpen the analytical skill of the students various pedagogical tools viz., Management Games, Role Play,

Case studies, In-Basket Method will be used;

•

To Plan Debate Competitions, Elocutions Competitions, Visualization Games etc,

Reference Books:
1) Parimal H. Vyas, Priti Nigam, Madhusudan Pandya, Kalpesh Purohit, Drishti Joshi, Neha Tiwari and Keyur Patel

(2011); Principles of Management; Sheth Publishers Pvt. Ltd., Mumbai.

2) Koontz and Weihrich et al. (2003) 5th Edition; Essentials of Management; Tata McGraw Hill.

3) L. M. Prasad (2002) 6th Edition; Principles of Management; Himalaya Publishing House.

4) Reddy, Tripathi & Appannaiah (2004); Essentials of Management; Himalaya Publishing House Pvt. Ltd.
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SECOND YEAR B COM-SEMESTER-III

CORE COMPULSORY COURSES

MACRO ECONOMIC THEORY

OBJECTIVE: To provide basic understanding of theoretical aspects of Macro economics.

UNIT I: INTRODUCTION TO MACRO ECONOMICS AND NATIONAL INCOME ACCOUNTING 
12 Hours
Definitions- Objectives and Instruments of Macro Economics Basic Concepts- Circular flow of Income and Expenditure

National Income Accounting

UNIT II: THEORIES OF CONSUMPTION AND INTEREST 
11 Hours
Consumption and Saving Functions- Theories of Consumption Theories of Investment-Theories of Interest

UNIT III: THE THEORY OF EMPLOYMENT AND OUTPUT 
11 Hours
Assumptions of Classical Theory- Say’s Law of Market Classical Theory of Employment- Keynes’ Theory of Employment

UNIT IV: THE THEORY OF INCOME DETERMINATION 
11 Hours
Concepts and Functions-Two, Three and Four Sector Models Aggregate Demand and Multipliers- Post Keynesian Model

Reference Books: 
1) D N Dwivedi: Macro economics- Theory and policy

2) G S Gupta: Macro economics- Theory and application

3) H L Ahuja: Modern Economics

4) Shapiro Edward: Macro Economics Analysis

5) Mankiw Gregory: Macro Economics

6) Taxman’s: Macro Economics

SECOND YEAR B COM-SEMESTER-III

CORE COMPULSORY COURSES

ELEMENTS OF DIRECT TAXES

(3 Credits, Total Hours : 45)
OBJECTIVE: To equip the students with basic knowledge of Income Tax.
UNIT I 
12 Hours
Introduction: Historical background- Definitions- Meaning of various important terms 

Residential Status and Incidence of Tax: Determination of Residential Status -Incidence to Tax on the basis of Residential Status of an

Assessee and Basis of charge

Exempted Incomes

UNIT II 
11 Hours
Taxation of Income under the head ‘Salaries’:

Determination / Taxation of income under the head ‘Salaries’-Income includible in ‘Salaries’- Taxable and Exempted perquisites-

Amount deductible from ‘Salaries’-Professional Tax, etc.

UNIT III 
11 Hours
Taxation of Income under the head ‘House Property’:

Determination / Taxation of income under the head ‘House Property’- Deductions available and not available from Income from ‘House

Property’. Carry Forward and Set Off of losses under the head Income from ‘House Property’. 

Taxation of Income under the head ‘Income from Other Sources’:

Determination / Taxation of income under the head ‘ Income from Other Sources’ –Deductions available and not available from ‘Income

from Other Sources.’

UNIT IV 
11 Hours
Taxation of Income under the head ‘Profits and Gains from Business or Profession’ ( Selected Provisions )

Taxation of Income under the head ‘Capital Gains’. ( Introductory Part )

Computation of Total Income (Including selected deductions from Gross Total Income- Under Chapter VI-A )

Computation of Tax Liability

Modes of Transaction: 
Classroom interaction including solving of practical problems supplemented by power point presentations.

Activities: Discussion of CASE studies, Preparation of Tax Returns

Notes: 
If the Act is amended or replaced, the provisions and / or Sections according to the amended / New Act will be applicable

each year. Updations / amendments in the provisions of law will be applicable.

Reference Books:

1) Students Guide to Income Tax ( including Service Tax/VAT ) by Dr. Vinod K. Singhania and 

Ms. Monica Singhania –TAXMANN Publication
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2) Systematic Approach to Income Tax Service Tax and VAT, by Dr. Girish Ahuja and Dr. Ravi Gupta- BHARAT

Publication

3) Direct Tax Laws By CA T. N. Manoharan – SNOW WHITE Publication

4) Study Material issued by ICAI on Direct Taxes.

SECOND YEAR B COM-SEMESTER-III

CORE COMPULSORY COURSES

COST ACCOUNTING

(3 Credits, Total Hours: 45)
Objective: To ensure working knowledge amongst the students for the subject.
UNIT I 
12 Hours 
Introduction: Cost Concepts, Cost Classification (CAS-01), Cost Organization and Its Relationship with other Departments. 

Material Cost – Procurement Procedure, Stores Procedure and Documentation in respect of Receipts and Issues of Stock, Perpetual

Inventory and Physical Stock Taking, ABC Analysis, VED Analysis, Levels of Inventories and Economic Order Quantity (EOQ) Analysis.

UNIT II 
11 Hours
Labour Costs — Remuneration Methods, Monetary and Non-Monetary Incentive Schemes, Analysis of Non-Productive Time,

Overtime - Cost & its Treatment, Labour Turnover and Remedial Measures.

Overheads - Nature, Collection, Classification, Apportionment and Absorption, (CAS – 03)

Production Overheads — Collection, Apportionment, Absorption, Use of Predetermined Recovery Rates, Treatment of Under and

Over Absorption, Fixed, Variable and Semi Variable Overhead, Report for Control of Overhead cost.

Administration, Selling and Distribution Overheads — Analysis, Accounting and Control, Treatment of Miscellaneous items in Cost

Accounting.

UNIT III 
11 Hours
Preparation of Cost Sheet 

Cost Accounting Records - Cost Accounting Systems - Integrated and Non-integrated, Reconciliation of Cost and Financial

Accounts

UNIT IV 
11 Hours
Specific Order Costing —Determination of Cost In Job and Batch Costing, Valuation of Work-In-Progress in Job Costing

Process Costing — Treatment of Normal and Abnormal Losses and Gains, Valuation of Opening and Closing Stock of Raw materials,

Finished goods, Valuation of Work-In-Progress using First-In -First-Out and Average Methods (Equivalent Production), Inter-

Process transfer and Pricing, Concept and Accounting for Joint Products , By-Products, Waste, Packing Materials (Empties), Scrap,

Spoilage and Defectives

Contemporary Issues and Developments

Modes of Transaction: 
Classroom interaction including solving of practical problems supplemented by power point presentations.
Activities: Industrial Visits, Discussion of CASE studies, Expert Talks

Reference Books:

1) A Text book of Cost Accounting by M.N Arora (Vikas Publishing House Ltd.)

2) Cost Accounting – Principles and Practice by M.N Arora (Vikas Publishing House Ltd.)

3) Cost & Management Accounting by Ravi M. Kishore (Taxman Publications)

4) Cost Accounting by Jawaharlal Lal & Seema Srivastava ( Tata Mc Graw-Hill Publishing Co.Ltd)

5) Cost Accounting by P.C Tulsian (Tata Mc Graw-Hill Publishing Co.Ltd)

6) Cost Accounting by Jain S.P & Narang K L (Kalyani Publishers)
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SECOND YEAR B COM-SEMESTER-III
CORE COMPULSORY COURSES

HUMAN RESOURCE MANAGEMENT (HRM):

[Total Hours: 45]
Note: The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES:
•

To impart the students with the basic conceptual and practical foundations of Human Resource

Management;

•

To develop managerial skills for decision making on various HRM Plans, Programs & Strategies;

•

To enable students to face the challenges imposed by the Employees’ needs and expectations from the

organization, specifically HRM aspects;

•

To provide the students an understanding on situational analysis, thereby framing of appropriate HRM

Strategies;

•

To understand potentials of HRM in the Globalized Business Environment and to analyze its implications on

current HRM practices in the organizations.

•

To provide students an understanding on the conceptual applications of HR issues, in accomplishing the

future job prospects and career development.

UNIT – I: AN INTRODUCTION TO HUMAN RESOURCE MANAGEMENT: 
12 Hours
Meaning & Definition of HRM-Functions & Roles of Personnel Manager-Personnel Management versus HRM

UNIT – II: MOTIVATION AND MAINTENANCE OF HUMAN RESOURCES: 
11 Hours
Motivation: Meaning-Process-Theories of Motivation

Performance Appraisal: Meaning-Methods or Techniques of Performance Appraisal-Maintenance of Human Resources

Wage and Salary Administration: Meaning-Wage Concepts-Factors Influencing Wage and Salary Structures]

Fringe Benefits: Meaning-Need-Objectives-Types of Fringe Benefits

Attrition and Employee Retention (In Brief)

UNIT – III: PLACEMENT, INDUCTION, INTERNAL MOBILITY & SEPARATION: 

11 Hours
Placement-Induction and or Orientation-Induction Training in India-Internal Mobility-Transfer- Employee Separations (In

Brief)

UNIT – IV: JOB EVALUATION AND TEAM & TEAM WORK: 
11 Hours
Job Evaluation: Meaning Concept - Job Evaluation versus Performance Appraisal-Essentials for Success of Job Evaluation

Programme-Job Evaluation Methods-Limitations of Job Evaluation (In Brief)

Teams & Team Work-Teams versus Group-Team Work-Team Building-Team Development (In Brief)

TEACHING METHODS:
Depending on the objectives of the course following teaching methods will be used:

•

For conceptual understanding and creating theoretical understanding lecture method, followed by interaction

and discussion will be used.

•

Paper Presentation on the topics of the course, using various audio-visual tools will further contribute to the

accomplishment of the objectives of the course.

•

Projects and Assignment to the students will facilitate the learning of application of the concepts in the actual

organization set up, as well as build confidence and sharpen their skills and expertise for the same.

ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:

•

To ask students to submit study paper by students on any of the topic of the course;

•

Classroom Presentations on the topics of the course by students using varying Audio-Visual tools to facilitate

accomplishment of the objectives of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of

management skills aimed at providing the real life situations;

•

To Plan Students’ Presentations to help them build managerial skills;

•

To assign small Group Projects considering contents and the objectives of the course;

•

To ask students to conduct small field surveys;

•

To sharpen the analytical skill of the students various pedagogical tools viz., Management Games, Role

Play, Case studies, In-Basket Method will be used;

•

To Plan Debate Competitions, Elocutions Competitions, Visualization Games etc.

Reference Books:
1) Decenzo & Robbins (2009) 6th Edition; Essentials of Human Resource Management; Prentice Hall OF India, (2009)

2) Prasad L.M. (2009); Managing Human Resources; Sultan Chand Publication, Reprint 2009.

3) Aswathappa K.; Human Resource Management – Text & Cases; 5th Edition; Tata McGraw Hill.

4) P. Subba Rao (2010); 4th Revised Edition; Personnel and Human Resource Management; Himalaya Publishing

House Pvt. Ltd.
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5) C.B. Mamoria, S.V. Gankar (2010); 7th Edition; A Text Book of Human Resource Management; Himalaya Publishing

House Pvt. Ltd.

6) Rajesh Vishvanathan (2010); 1st Edition; Strategic Human Resource Management; Himalaya Publishing House Pvt.

Ltd.

7) Subba Rao, P. (2009); Personnel and Human Resource Management — (Text and Cases); Himalaya Publishing

House Pvt. Ltd. 

8) P. Jyothi and D.N. Venkatesh (2005); Human Resource Management; Oxford University Press.

SECOND YEAR B COM-SEMESTER-III

CORE ELECTIVE COURSES

HIGHER FINANCIAL ACCOUNTING 

SPECIAL PAPER-I 

(3 Credits, Total Hours: 45)
Objective: 
To impart accounting knowledge as applicable to business and developing general proficiency in the area of accounting 

UNIT I
12 Hours
Departmental Accounts: Introduction- Basis of allocation of Common Expenditure- Inter Departmental Transfers-

Preparation of Departmental Accounts.

Investments Accounts: Classification - Cost determination-Valuation - Disposal – Re-classification-Disclosures-As per

relevant Accounting Standard

UNIT II
11 Hours
Accounting for Leases: Meaning-Types-Accounting for various types- Disclosure- As per relevant Accounting Standard

Accounting for Depreciation and Property, Plant and Equipment: As per Relevant Accounting Standard

UNIT III 
11 Hours
Introduction to Company Accounts: Books of Accounts, Statutory Records, Statistical Records

Shares and Share Capital: – Issue, Forfeiture and Reissue of Forfeited Shares

Acquisition of Business: Profit/Loss Prior to Incorporation

Buy back of Shares and Redemption of Preference Shares: Legal provisions - Accounting Treatment in the Books of

Company

UNIT IV 
11 Hours
Accounting for Debentures: Meaning- Types- Issue of Debentures- Redemption (Various Methods)-Bonus Debentures 

Modes of Transaction:
Classroom interaction including solving of practical problems supplemented by power point presentations.

Activities: Discussion of Real CASE studies, Expert Talks

Reference Books:
1) Advanced Accounting by Dr. S.N.Maheshwari-Vikas Publishing House

2) Advanced Accounting by Ashok Sehgal- Taxman Publication

3) Advanced Accounting by M.C.Shukla and T.S.Grewal – Sultan Chand Publication

4) Modern Accounting by Hanif and Mukherjee- Tata McGrawHill Publication

5) Advanced Accounting by R.L.Gupta and M. Radhaswamy – Chand Publication

6) Relevant study material issued by ICAI, ICWAI and ICSI.

SECOND YEAR B COM

SEMESTER-III

CORE ELECTIVE COURSES

INDIAN BANKING SYSTEM

OBJECTIVE: 
To provide Students knowledge of functions, working & operations of existing banking and financial institutional arrangements & its

regulatory mechanisms

UNIT-I: RESERVE BANK OF INDIA: 
12 Hours
Reserve Bank of India (RBI)- Its constitution- General working- Conventional and Promotional functions, Objectives and

Instruments of Monetary Policy - ‘H’ Theory of money supply- Types of Money & Measures of money supply

NABARD: Rationale for its Establishment, Objectives, Major functions and its Role in Economic Development

UNIT-II BUSINESS OF BANKING: 
11 Hours
Regulation of Banking Business in India- Various Provisions under Indian Contract Act, 1872 relevant to Banking Business

and Banking Regulation Act, 1949- Permitted and Prohibited activities of Banks in India.
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UNIT–III: FORMS OF BANKING SYSTEMS IN INDIA:

11 Hours
Branch Banking and Unit Banking- General Features, Merits and limitations -Present Banking and Institutional Structure-

Role, Functions and Working of Scheduled Commercial Banks -Cooperative Credit System; All-India Financial Institutions

and State level financial institutions

UNIT–IV: BANKING OPERATIONS: 
11 Hours
Deposits: Opening, operations and closure of different types of bank deposit accounts, KYC norms, Mandate and Power of

Attorney, Facility of nomination, Deposit Insurance

Advances: Principles of sound bank lending, Types of securities, Methods of charging various securities, Features, merits

and de-merits of various types of bank advances; Viz Loans, Overdraft, Cash credit and Bill discounting

Concept of Foreign Exchange: Types of transactions and various rates of exchange, Methods of quotations and

calculation mechanisms.

Mode of Transaction: Primarily lecture method using audio-visual aids.

Current issues and challenges in Banking.
Reference Books:
1. P N Varshney & D K Mittal Indian Financial System Published by Sultan Chand & sons 

2. H R Machiraju Indian Financial System Published by Vikas Publishing House Pvt. Ltd.

3. V A Avdhani Marketing of Financial Services Published by Himalaya.

4. Bharati V Pathak. Indian Financial System Published by Pearson Education Pvt. Ltd.

5. M Y Khan. Indian Financial System by Tata McGraw- Hill Publishing Company Limited

SECOND YEAR B COM-SEMESTER-III

CORE ELECTIVE COURSES

FUNDAMENTALS OF FINANCIAL ECONOMICS

OBJECTIVE:
To provide the fundamental concepts of financial economics with an objective to acquaint the students with tools of

financial analysis.

UNIT-I INTRODUCTION 
12 Hours
Definition and Subject matter- Financial Decisions of Households and Firms, Fundamental Concepts- Financial System,

Product and Services, Moral Hazard, Financial Markets, Liquidity, Derivatives, Options and Forward- Financial Market Rates

and Other Issues- Interest rate, Factors Determining Interest Rate, Rates of Return on Risky assets, Capital gain or loss,

Market Indexes and Market Indexing, Determination of Rate of Return

UNIT-II SAVING AND INVESTMENT 
11 Hours
Finance as Basic Economic Activity- Financial Assets versus Physical Assets- Investment Characteristics of Financial Assets-

Sources of Savings and Investments- Differing taxes through voluntary retirement plans- Inflation and Real Rate of Interest

UNIT-III FINANCIAL HEALTH AND PERFORMANCE 
11 Hours
Functions and Reviews of Financial Statements- Accounting versus Economic Measures of Income-Analysis using Financial

Ratios- Working Capital Management- Liquidity and Cash Budgeting.

UNIT- IV VALUATION TECHNIQUES 
11 Hours
Principles of Market Valuation- Efficient Market Hypothesis-Valuation of known Cash Flows (Bonds)- Valuation of Common

Stocks. 

Reference Books:
1) Bodie, Merton and Cleenton: Financial Economics, Second Edition, Pearson Publication.

2) Leroy and Werner: Principles of Financial Economics, Cambridge University Press.

3) B.V.Pathak: Indian Financial System: Markets Institutions and Services, Pearson Education.

4) L.M.Bhole: Financial Institutions and Markets; Structure, Growth and innovations, Tata McGraw Hill.
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SECOND YEAR B COM

SEMESTER-III

CORE ELECTIVE COURSES

[GROUP-B. SPECIALISATION IN OPEN ECONOMY AND INTERNATIONAL BUSINESS]
ESSENTIALS OF OPEN ECONOMY AND INTERNATIONAL BUSINESS

OBJECTIVE: 
To introduce a theoretical framework of Open Economy and International Business to undergraduate Students

UNIT -I INTRODUCTION 
12 Hours
Introduction to Open Economy- Circular Flow in the Open Economy- Output and Employment Determination in Open

Economy Model- Foreign Trade Multiplier

UNIT -II INTERNATIONAL BUSINESS CONCEPTS 
11 Hours
Nature of International Business - Drivers of International Business- Stages of Internationalization- Various Approaches to

International Business -International Business and Domestic Business Compared- Limitations of International Business

UNIT -III SOURCES OF INTERNATIONAL BUSINESS 
11 Hours
International Business Entry and Exit- International Technological Transfers- International competition and Markets-

Multinational Corporations

UNIT- IV ISSUES IN INTERNATIONAL BUSINESS 
11 Hours
Social and Ethical issues in International Business- Managing and Negotiating across Cultures in International Business-

International Strategic Alliances- Future of International Business

Reference Books:
1) D. N. Dwivedi :Macroeconomics

2) Rudiger Dornbush and C.H.Helmers: Open Economy, Oxford University Press.

3) Hendrik Van Den Berg: International finance and Open Economy Macro Economics , World Scientific, 2010.

4) P.Subbarao: International Business, Himalaya Publishing House, 2011.

5) K.Aswathappa :International Business, Tata McGraw Hill, 2011.

6) Francis Cherruliam: International Business, Himalaya Publications house, 2010

SECOND YEAR B COM-SEMESTER-III

CORE ELECTIVE COURSES

[GROUP-A: SPECIALISATION IN MARKETING MANAGEMENT]

MARKETING OF SERVICES (MOS):

[Total Hours: 45]
Note: The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES:
•

To provide students with impart advanced knowledge in the field of Commerce, Trade, Business and

Management, in the Services Sectors in the globalized competitive era;

•

To develop and enhance within students understanding as well as skills for applications of the Marketing

Concepts in the variety of Services Sectors;

•

To provide better growth opportunities and career prospects in the booming Services Sector of India &

worldwide;

•

To acquaint students in basic conceptual as well as implementing of various marketing tools to improve their

decisions making ;

•

To impart the students with the basic conceptual and practical foundations on aspects of marketing of services;

•

To enable students to face the challenges imposed by the consumers’ in satisfying their needs and fulfill

expectations by the marketers on aspects of marketing of services;

•

To provide the students an understanding on situational analysis, thereby formulation of proper marketing

strategies on aspects of marketing of services;

•

To provide students an understanding on the conceptual applications of marketing of services.

UNIT – I: AN INTRODUCTION: MARKETING OF SERVICES: 
12 Hours
An Introduction to Services: Meaning-Definition-Characteristics-Classification-Scope- After-Sales Service-Consumer

Behaviour for Services-Relationship Marketing in Marketing of Services-Marketing Management-Operations & Services in

Different Industries & Contexts- Effects on Brand Image-Impact on Buyer Behaviour and Customer Care
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UNIT – II: MARKETING MIX STRATEGIES: MARKETING OF SERVICES: 
11 Hours
The 7-Ps Model-Product- Service Attributes-Life Cycle- Positioning of Service-Price: Pricing Concepts & Issues For Services-

Pricing Policy & Framework For Pricing Decisions- Promotion: Internal & External Communication-Promotional Message &

Communications Mix- Advertising Medias & Monitoring & Evaluation –Place: Direct & Channel Decisions -Distribution-

Accessibility- Availability & Channel Selections- People: Role of Employees-Staff Selection, Training & Motivation-Process:

Use of Technology & Way of Delivery of Service-Physical Evidence: Corporate Image-Identity & Environment of Delivery of

Services

UNIT – III: DESIGNING SERVICES & QUALITY: 
11 Hours
Meaning-Definition-Service Quality-Quality Standards-Benchmarks-Implementation & Monitoring of Service Quality-

Models of Service Quality [In Brief]

Delivering Services: Employees’ Roles in Service Delivery-Delivering Service Through Intermediaries and Electronic

Channels-The Role of the Customer in Service Delivery

UNIT – IV: ORGANIZING MARKETING OF SERVICES: 
11 Hours
Role of Marketing-Understanding the Marketing-Functions of Marketing-Customer Orientation & Marketing by Non-

Marketers-Marketing Research Process; Internal Marketing-Relationship Marketing
TEACHING METHODS:
Depending on the objectives of the course following teaching methods will be used:
•

For conceptual understanding and creating theoretical understanding lecture method, followed by interaction
and discussion will be used.
•

Paper Presentation on the topics of the course, using various audio-visual tools will further contribute to the
accomplishment of the objectives of the course.
•

Projects and Assignment to the students will facilitate the learning of application of the concepts in the actual
organization set up, as well as build confidence and sharpen their skills and expertise for the same.
ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:

•

Classroom Presentations on the topics of the course by students using varying Audio-Visual tools to facilitate

accomplishment of the objectives of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of

management skills aimed at providing the real life situations;

•

To Plan Students’ Presentations to help them build managerial skills;

•

To assign small Group Projects considering contents and the objectives of the course;

•

To ask students to conduct small field surveys;

•

To make students for submitting Reports & making presentations of it in class room; 

•

To sharpen the analytical skill of the students various pedagogical tools viz., Management Games, Role

Play, Case studies, In-Basket Method will be used;

•

To Plan Debate Competitions, Elocutions Competitions, Visualization Games etc.

Reference Books: 
1) Irene NG (2007), Service Marketing.

2) Venugopal & Raghu (2010); 5th edition; Services Marketing; Himalaya Publishing House Pvt. Ltd.

3) Venugopal & Raghu (2007); Services Management; Himalaya Publishing House Pvt. Ltd.

4) Shajahan, S. (2008); Services Marketing — Concepts, Application and Cases; Himalaya Publishing House Pvt. Ltd.

5) Jha, S.M. (2008); Services Marketing Himalaya Publishing House Pvt. Ltd.

6) Reddy & Appannaiah (2008); Services Marketing; Himalaya Publishing House Pvt. Ltd. 

7) Sahoo & Sinha (2008); Services Marketing: Text and Readings; Himalaya Publishing House Pvt. Ltd.

8) Vinnie Jauhari, Kirti Dutta (2009); Services, Marketing, Operations and Management; Oxford University Press.

9) Govind Apte (2004); Services Marketing; Oxford University Press.

SECOND YEAR B COM-SEMESTER-III

CORE ELECTIVE COURSES

[GROUP-B: SPECIALISATION IN HUMAN RESOURCE MANAGEMENT]

HUMAN RESOURCE DEVELOPMENT,WELFARE & SOCIAL SECURITY (HRD&SS):

Note: The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES: 
•

To provide participants with a body of knowledge which will enable them to:

understand

and

apply

human

resource

theory

in

the

working

environment

understand the importance of human resource development to the success of a business

•

Make a positive contribution to the work of a human resource management department

increase and enhance employment opportunities within the human resource development industry.
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UNIT-I: CONCEPTUAL FRAMEWORK OF HRD & TRAINING SYSTEM: 
11Hours
Meaning, Process, & Scope of HRD -Organizational Strategy & HRD Intervention- Identifying Training Needs- Developing

Training Modules- Training at different level & Evaluating Training- Development Initiative- Developing Leadership;

Motivation & Collaboration

UNIT-II: PERFORMANCE APPRAISAL & CAREER DEVELOPMENT: 
11 Hours
Multi-Source Assessment or 360 - Degree Feedback System - Career Development - Succession Planning - Mapping

Competencies for Development

UNIT-III: WELFARE:
Working Condition- Occupational Health- Safety

UNIT-IV: SOCIAL SECURITY: 
11 Hours
Social Security System in an Organized Sector- Indian Constitution & Legal Framework Social Security Reforms during the

Period of Structural Adjustment

TEACHING METHODS: 
12 Hours
Depending on the objectives of the course following teaching methods will be used:

•

For conceptual understanding and creating theoretical understanding lecture method, followed by interaction

and discussion will be used.

•

Paper Presentation on the topics of the course, using various audio-visual tools will further contribute to the

accomplishment of the objectives of the course.

•

Projects and Assignment to the students will facilitate the learning of application of the concepts in the actual

organization set up, as well as build confidence and sharpen their skills and expertise for the same.

ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:
•

To ask students to submit study paper by students on any of the topic of the course;

•

Classroom Presentations on the topics of the course by students using varying Audio-Visual tools to facilitate

accomplishment of the objectives of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of management

skills aimed at providing the real life situations;

•

To Plan Students’ Presentations to help them build managerial skills;

•

To assign small Group Projects considering contents and the objectives of the course;

•

To ask students to conduct small field surveys;

•

To make students for submitting Reports & making presentations of it in class room; 

•

To sharpen the analytical skill of the students various pedagogical tools viz., Management Games, Role Play,

Case studies, In-Basket Method will be used;

•

To Plan Debate Competitions, Elocutions Competitions, Visualization Games etc.

REFERENCE BOOKS:
1) C S Venkata Ratnam (2010) 13TH Impression; Industrial Relation; Oxford University Press.

2) Kalyani, Iyer & Paranjpe (2005); Management and Human Resource Development; Himalaya Publishing House

Pvt. Ltd.

3) Bhattacharyya, D.K. (2009); Human Resource Development; Himalaya Publishing House Pvt. Ltd. 

4) Lalitha Srividya (2007); Human Resource Development; Himalaya Publishing House Pvt. Ltd.

5) Rashmi, T.K. (2010); Recruitment Management; Himalaya Publishing House Pvt. Ltd.

6) Uday Kumar Haldar (2009); Human Resource Development; Oxford University Press.

7) David Mankin (2009); Human Resource Development; Oxford University Press

SECOND YEAR B COM-SEMESTER-III

CORE ELECTIVE COURSES

[SPECIALISATION IN 

RURAL ENTREPRENEURSHIP & MANAGEMENT]

RURAL ECONOMIC ENVIROMENT

[03 Credits & Total Hours: 45]
Course objective: 
To create awareness among the students regarding the Rural Economic Environment & Socio Economic Problems of Rural

India.

UNIT-1: RURAL ENVIRONMENT: 
12 Hours
Environment-Definition, Meaning of Rural Environment - Overview of Economic, Political, Social & Cultural Environment

and its Impact on Rural Development, Size and Structure of Indian Rural Economy- Agriculture Sector – Production Trends

in Agriculture, Causes of Low Productivity
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UNIT-II: RURAL INDUSTRIES: 
11 Hours
Meaning and Definition - Its Role in Indian Economy, Different Forms of Rural Industries Cottage and Village Industries,

their Problem and Prospects, Government Policy for Rural Industries; Urban-Rural Linkage and Interdependence. Rural

Industries under Five Year Plan 

UNIT III: RURAL POVERTY AND UNEMPLOYMENT: 
11 Hours 
Basic problems of Rural Economy

Population -Unemployment and Poverty - Rural Migration -Other Problems

UNIT IV: PUBLIC UTILITIES IN RURAL ECONOMY: 
11 Hours 
Infrastructure and Economic Development- Irrigation Facilities- Transport and Communication- Rural Electrification 

Reference Books:
1) B.S. Mathur – Cooperation in India

2) RuddarDatt and KPM Sundharam: Indian Economy

3) T.N. Hajella – Principles, Problems & Practice in Cooperation

SECOND YEAR B COM-SEMESTER-III

INTERDISCIPLINARY ELECTIVE COURSES

ACCOUNTING AND FINANCE FOR SERVICES

(3 Credits, Total Hours : 45)
Objective: To impart working knowledge with reference to accounting and finance aspects of specified services

UNIT I 
12 Hours
Introduction: Concept of Service – Importance of Service sector in Indian Economy-Service vs. Manufacturing- various

types of Services-Accounting issues related to Services.

Accounting for Tourism and Hospitality Services: Peculiar terms and transactions – Visitors’ Guest Ledger- Occupancy

Rate-Accounting System-Preparation of Financial Statements and their analysis- Relevant Cost concepts and cost

management- Financial Management

UNIT II 
11 Hours
Accounting for Healthcare Services: Peculiar terms and transactions- Accounting System-Preparation of Financial

Statements and their analysis-Relevant cost concepts and Finance related issues

Accounting for Real Estate Developers: Peculiar terms and transactions- Accounting System-Preparation of Financial

Statements and their analysis-Relevant cost concepts and Finance related issues

UNIT III 
11 Hours
Accounting for Mutual Fund: Meaning and organization of Mutual Fund – Types of Mutual Funds – SEBI Regulations-

Statutory books and records – Preparation of Annual Report, Balance sheet and Revenue Account 

Accounting for Leases: Meaning – Peculiar terms and transactions –Types of Leases – Accounting aspects in the books of

lessor and lessee – Application of relevant Accounting Standard

UNIT IV 
11 Hours
Accounting for Non Government Organization: Meaning and definition of NGO –Formation and classification of NGO-

Importance of Accounting – Objectives of NGO accounting- Types of books and records maintained by NGO- Accounting

Standards applicable to NGO – Taxation related issues 

Accounting for Stock Brokers: Meaning and definition- SEBI (Stock broker and Sub brokers) Regulations, 1992-

Registration – Maintenance of proper books of accounts, records and documents.

Modes of Transaction: 

Classroom teaching including solving of practical problems supplemented by power point presentations

Activities: 1. Visit to Stock Exchange and exposure to mock trading session. 2.Visit to NGOs and exposure to 

their activities, 3. Exposure to Published financial statements of Mutual Fund Companies, Tourism and 

Hospitality Companies, Health care Companies

Reference Books:
1) Advance Accounting by S.N.Maheswari, Vikas Publications.

2) Advance Accounting by Shukla & Grewal, S.Chand Publications

3) Students’ Guide to Accounting Standards by CA D.S.Rawat, Taxman Publications

4) Accounting for Hospitality Industries by Anoop Pant

5) A Text Book of Hotel Accounting by ShyamlalArora, Vedmas Publications

6) Hotel Accounting by Metti M.C., Anmol Publications

7) Financial Management for Hospital Administration by G.R.Kulkarni,P.Satyashankar, Jaypee Publications

8) A Handbook for Accounting for Hospital Management by D.K.Chatterji, Himalaya Publishers.

9) NGO Accounting and Regulation- Account Aid Team (2002),Account Aid Publication, New Delhi.

10) Financial Accountability of NGOs- Account Aid Team (2006),Account Aid Publication, New Delhi.
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SECOND YEAR B COM

SEMESTER-III

INTERDISCIPLINARY ELECTIVE COURSES

EVENT MANAGEMENT ACCOUNTING

(3 Credits, Total Hours : 45)
Objective: 
To equip the students with the basics of accounting in specialized business activities for enhancing their skills and

employability.

UNIT – I
12 Hours
Introduction to Event Management and its Accounting : Event Management : Meaning, Types of Events : Leisure Events

(e.g. leisure, sport, music, recreation), Cultural Events (e.g. ceremonial, religious, art, fashion, heritage, and folklore),

Personal Events (e.g. weddings, birthdays, anniversaries), and Organizational Events (e.g. commercial, political, charitable,

sales, product launch, expo., Road Shows, Conference)- 

Special Aspects of Event Industry- Accounting Basics ( Chart of Accounts; Cash vs. Accrual; etc.) - Tax aspects of Event

Management.

UNIT – II
11 Hours
Event Budgeting & Costing: Event Budget Planning – Key Elements of Budget – Forecasting Expenditure 

and determining Supplier Fees and Deposits

Cost Sheet Preparation

UNIT- III
Basic Event Accounting: Accounting of Event Income and Event Expenses, Sponsorship Incomes, Indirect Expenses,

Accounts Payable and Accounts Receivable, etc. 

End-to-End Revenue Accounting, Payment and Revenue Reports, Cash Flow Reports, etc.,

UNIT –IV
Financial Statements: Income Statement (Event Specific and Year- end) and Balance Sheet

Event Finance Issues

Modes of Transaction:
Classroom teaching including solving of practical problems supplemented by power point presentations

Activities: Visit to some of the Events

Reference Books:
1. Accounting & Finance for Event Companies by Howard Givner Length : 1hr 26min.

2. Event Management by Sita Ram Singh (2009) Motilal Banarsidas Pub., New Delhi.

3. www.eventleadershipinstitute.com

4. Study Material on ‘Basic Event Accounting’ (www.niemindia.com)

5. Study Material on Event Finance Management, Budgeting & Costing’ (www.naemd.com)

SECOND YEAR B COM-SEMESTER-III

INTERDISCIPLINARY ELECTIVE COURSES

BUSINESS ETHICS

[Total Hours: 45]
Note: The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES:
After studying this course, students will be able to get following:

•

To familiarize students with the important ethical issues that arise in business 

•

To make the student understand about the theoretical concepts involved in Business ethics and developing

students’ ability to discuss ethical issues extemporaneously.

UNIT – I: INTRODUCTION TO BUSINESS ETHICS: 
12 Hours
Meaning of Business Ethics- Relationship between Morality and Ethics- Importance of Business Ethics- Sustainability a Key

Goal for Business Ethics- Principles of Business Ethics

UNIT II: FRAMING BUSINESS ETHICS AND ETHICAL THEORIES: 
11 Hours
Corporate Responsibility, Stakeholder Theory of Firm, Corporate Accountability- Normative Ethical Theories, Western

Modernist Ethical Theories, Alternative Perspectives on Ethical Theories 

UNIT III: MAKING DECISIONS IN BUSINESS ETHICS: 
11 Hours
Meaning of Ethical Decisions- Models of Ethical Decision Making- Individual Influences on Ethical Decision Making-

Situational Influencing on Decision Making 
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UNIT IV: MANAGING BUSINESS ETHICS: 
11 Hours
What is Business Ethics Management?- Setting Standards of Ethical behavior- Managing Stakeholder Relations- Assessing

Ethical Performance- Organizing for Business Ethics Management

TEACHING METHODS:
Depending on the objectives of the course following teaching methods will be used:

•

For conceptual understanding and creating theoretical understanding lecture method, followed by interaction

and discussion will be used.

•

Paper Presentation on the topics of the course, using various audio-visual tools will further contribute to the

accomplishment of the objectives of the course.

•

Projects and Assignment to the students will facilitate the learning of application of the concepts in the actual

organization set up, as well as build confidence and sharpen their skills and expertise for the same.

ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:

•

To ask students to submit study paper by students on any of the topic of the course;

•

Classroom Presentations on the topics of the course by students using varying Audio-Visual tools to facilitate

accomplishment of the objectives of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of

management skills aimed at providing the real life situations;

•

To make students for submitting Reports & making presentations of it in class room.

Reference Books:
1) Andrew Crane & Dirk Matten (2010); ‘Business Ethics’; Oxford University Press; 3rd Edition, 2010.

2) S. K. Mandal (2012); ‘Ethics in Business and Corporate Governance’; Tata McGraw Hill Education Private L, td.,

New Delhi, 2nd Edition, 2012.

3) J. C. Vohra (2011); ‘Business Ethics’; SBS Publishers and Distributors Pvt. Ltd., New Delhi, 1st Edition, 2011.

SECOND YEAR B COM-SEMESTER-III

INTERDISCIPLINARY ELECTIVE COURSES

BANK CREDIT 

OBJECTIVE: 
To provide Students knowledge of various bank credit facilities under C and I, priority sector and Government sponsored

Schemes & its regulatory mechanisms. 

UNIT – I BANK ADVANCES 
12 Hours
Establishing Bank Lending Policies under Changing Environments-Monetary and Credit Policy of Bank & RBI, Principles of

Sound Lending, Various Types of Borrowers and Credit Facilities Provided by Banks, Forms of Securities and Methods of

Charging Them, Documentations in Respect of Various Types of Borrowers and Securities

UNIT –II PROJECT FINANCING 
11 Hours
Term Loan Project Appraisal –Viability Aspects, Appraisal and Monitoring through Ratios, Consortium Financing; Multiple

Banking- Non-Performing Assets, Industrial Sickness, Revival of Sick Units- Recovery Mechanisms

UNIT – III SMALL AND MARGINAL ENTREPRENEURS (SME): 
11 Hours
Introduction, Importance to Indian Economy, Financing of SME- Refinance from SIDBI, Project funding Techniques and

requirement Assessment, MSE Cluster Development Program (MSE- CDP), Credit Guarantee fund Scheme for Micro and

Small enterprises, Risk Rating of SME Proposals- CART, Role of Rating Agencies and Rating Methodology- Debt

Restructuring Mechanisms for SMEs

UNIT –IV AGRICULTURE FINANCE
11 Hours
Single Agency V/S Multi Agency Approach- Financial Inclusion & Inclusive Growth For Rural Development - Concept of

Business Facilitators & Business Correspondents in Rural Financing - NABARD as a Apex Institution for Rural and Agriculture

Development- Priority Sector Lending- Lead Bank Scheme- Service Area Approach- Government Sponsor Program for Socio-

Economic and Poverty Alleviation - SGSY, SGSJY, PMSRY, DRI Scheme -Self Help Group

Current Issues and Challenges in Bank Credit

Mode of Transaction: Primarily lecture method using audio-visual aids.

Reference Books:
1) Rural Banking by Indian Institute of Banking & Finance

2) Bank Credit Management, Texts and cases by G.Vijayraghavan

3) Banking Law and practice by P N Varshney
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SECOND YEAR B COM-SEMESTER-III

INTERDISCIPLINARY ELECTIVE COURSES

BUSINESS ENVIRONMENT

OBJECTIVE: To make the students familiar with the concepts of business environment.

UNIT –I: AN OVERVIEW OF BUSINESS ENVRIONMENT 
12 Hours
Concept and Meaning of Business Environment- Economic and Non-Economic Environment- Economic Environment and

Business Environment- Business and Society, Social Responsibility of Business- Components and Features of Indian

Business Environment 

UNIT –II: REGULATORY FRAMEWORK OF BUSINESS 
11 Hours
Nature and system of Indian economy- The need for economic regulations- Government and Business-IDRA-1951, MRTP-

1969, FEMA-1999- Competition act -2002

UNIT –III: FOREIGN TRADE- POLICY PERSPECTIVE 
11 Hours
The Foreign trade development and Regulation Act, 1992 - Export Promotion: EPZ, SPZ and 100% EOU -

Critical evaluation of Exim policy

UNIT-IV: BUSINESS ENVIRONMENT –INDIAN PERSPECTIVE 
11 Hours
Inward looking at and State Dominated Industrial Development Strategy - New Economic Policy-1991, Disinvestment in

PSUs, Privatization - International Economic Institutions: IMF, World Bank - Indian economy in WTO regime

REFERENCE BOOKS:
1) Francis Cherunilam:

Business Environment and Policy

2) K.Chidabaram & V. Alagappan :

Business Environment

3) S. K. Misra & Puri: Economic Environment of Business 

4) Biswanath Ghosh: Economic Environment of Business

5) Francis Cherunilam:

International Business Environment

6) AswathappaK: Business Environment

SECOND YEAR B COM-SEMESTER-III

INTERDISCIPLINARY ELECTIVE COURSES

COOPERATIVE MOVEMENT IN INDIA

[03 Credits & Total Hours: 45]
Objective:
To acquaint the students with the co-operative movement and to develop the capability for understanding different types

of Cooperatives in India. 

UNIT I: INTRODUCTION TO COOPERATIVES 
12 Hours
Genesis, The Concept of Cooperation, Definition of Cooperation, Objectives of the Cooperation -Characteristics of

Cooperative Enterprise - Cooperatives & Other Forms of Enterprises

UNIT II: CREDIT COOPERATIVES IN INDIA 
11 Hours
Agricultural credit cooperative structure: PACS, DCCB’s AND ARDB’s

UNIT III: NON CREDIT COOPERATIVES 
11 Hours
Definition, Objectives Function and Structure of Cooperative Marketing -Fisheries Cooperative- Dairy Cooperative-Sugar

Cooperatives

UNIT IV: EVALUATION OF COOPERATIVES MOVEMENT IN INDIA 
11 Hours
Overall Progress, Short Comings of Cooperative Movement-Suggestions and its Future

Reference Books:
1) B.S. Mathur – Cooperation in India

2) R.D. Bedi – Theory, History & Practice of Cooperation

3) T.N. Hajella – Principles, Problems & Practice in Cooperation

Note:
The following Interdisciplinary Courses may be introduced in due course of time.
Statistics for Economics & Finance
Business Maths-I
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SECOND YEAR B COM-SEMESTER-III

INTERDISCIPLINARY ELECTIVE COURSES

DEVELOPING PROFESSIONAL SKILLS IN ENGLISH

Course Outline: This is a three credit course for one semester consisting of a total of forty five hours of teaching-learning

inclusive of direct classroom teaching, library work, tutorial etc.

Objectives:
The course is an attempt to integrate the different skills learners need at the undergraduate level that makes them job ready.

This course seeks to develop in learners: (1) Linguistic Competence (2) Communicative competence.

UNIT-I: ADVANCED LANGUAGE FUNCTIONS IN VARIOUS BUSINESS SITUATIONS
Asking and Giving Information: Saying you know about something/ do not know about something; Saying something is

correct/ not correct; correcting someone.

Dealing with Attitudes: Calming and reassuring someone; Expressing likes, dislikes and preferences; Asking and expressing

approval and disapproval; Asking and Giving opinions; Comparing and giving reasons. 

Undertaking Actions: Suggesting and advising; Requesting; Persuading; Complaining; Encouraging.

Making Communication work: Asking someone to say something; Checking that you have understood/ someone has

understood you; Saying something again and in another way; Changing the subject; Summing up.

UNIT-II: TELEPHONING & TELE-CONFERENCING SKILLS
Telephone Calls - Business Situations: Answering the phone; Answering on behalf of a colleague; Taking a message;

Telephone numbers and spelling; Leaving clear messages.

Conference Calls-Organization/Participation/Involvement 

SMS-Etiquettes

UNIT-III: PRESENTATION SKILLS:
Making Presentation: Planning, Structuring, Developing Range of Styles - Powerful/ balancing/ questioning/ Personal.

Language for Presentation: Language for the introduction; Language for making things clear; Language for focusing;

Language for handling questions; Language for closing.

Presentation skills in Meetings: Stating objectives; Reporting progress; Interrupting and dealing with interruptions; Asking

for comments and contributions; Expressing strong and tentative opinions; Summarizing the results of the meeting.

UNIT VI: WRITING REVIEWS AND BUSINESS REPORTS
Memo/ Letter/ Manuscript Report; Reviewing Book/ Movies.

SUGGESTED ACTIVITIES:
•

Discussions; Library research and reference; Projects and presentations; Assignments; Tutorials

TEACHING METHODOLOGY:
•

Lecture method combined with discussion

•

Use of Audio visual aids and internet resources

•

Supervising projects, presentations and items for self-study

RECOMMENDED READINGS:
1. Blundell, Jon, Jonathan Higgens and Nigel Middlemiss. Function in English. Oxford University Press. 1982.
2. Chapman, Rebecca. English for Emails. Oxford University Press: New Delhi.
2007.
3. Dignen, Bob. Fifty ways to Improve your Presentation Skills in English. Orient BackSwan: Hyderabad. 2011.
4. Grundy, Peter. Newspapers. Oxford University Press: New Delhi. 1993.

5. Grussendorf, Marion. English for Presentations. Oxford University Press New: Delhi. 2007.
6. Naterop, Jean B. and Rod Revel 1. Telephoning in English. Cambridge University Press: Cambridge. 2007.

7. Taylor, Ken. Fifty ways to improve our Telephoning and Teleconferencing Skills. Orient BackSwan: Hyderabad.

2011.

8. Thomson, Kenneth. English for Meetings. Oxford University Press: New Delhi. 2007.

9. Wright, Jon. Dictionaries. Oxford University Press: Delhi. 1998.

10. Taylor, Ken. Fifty ways to improve your Business English. Hyderabad: Orient Blackswan. 2011.

11. Baber, Eric. Business English Using the Internet. Hyderabad: Orient Blackswan. 2011.

SECOND YEAR B COM-SEMESTER-III

INTERDISCIPLINARY ELECTIVE COURSES

REGRESSION ANALYSIS AND SAMPLING 

UNIT I: MATRIX ALGEBRA: 
10 Hours
Definition and notation for Matrices - Types of Matrices - Matrix Operations (Algebra of Matrices)

Transpose of Matrix, Symmetric and Skew Symmetric Matrices, -Computation of Determinant, Minor and

cofactor of Determinant, Adjoint of Matrices, Inverse of matrix, -Application of Matrices-solving linear

equations.
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UNIT II: MULTIPLE LINEAR REGRESSION -MULTIPLE CORRELATION: 12 Hours
Analysis of Variance for Regression Analysis

UNIT-III: SAMPLING THEORY:
12 Hours
Basic Concepts of Sampling -Objectives of Sampling - Principles of Sampling -Probabilistic and Non-

Probabilistic Sampling Methods

UNIT –IV: SAMPLING TECHNIQUES:
11 Hours
Simple Random Sampling -Stratified with Proportional and Optimal Allocation -Systematic Sampling -Basic

Concept of Cluster Sampling

Reference Books:
1) Multivariate Analysis by Anderson

2) Business Mathematics by J.K.Thakaral

3) Business Statistics by Indra Gupta

4) Regression Analysis by Montgomery

Note:
The Syllabus of ‘BUSINESS MATHS –I’ [Interdisciplinary Elective Courses] will be supplied in due course of
time and it is not to be offered as of now.
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SECOND YEAR B COM- SEMESTER-IV

SECOND YEAR B COM-SEMESTER-IV

CORE COMPULSORY COURSES

MARKETING MANAGEMENT (MM):

[Total Hours: 45]
Note: The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES:
After studying this course, students will be able to get following:

•

To understand and review the major functions of marketing which aims at providing an overview on marketing

activities within organizations; To understand the theoretical foundation of marketing, its processes, tools and

implementation within corporations; 

•

To recognize and analyze marketing related issues and get an overview of relevant marketing activities and able

to develop managerial skills for decision making on various Marketing Plans, Programs & Strategies.

UNIT – I: MARKETING PLANNING AND STRATEGIES: 
12 Hours
Marketing Environment [in Brief]-Strategic Marketing Planning and Marketing Management Process- STP Model [An

Overview]- Market Segmentation-Consumer Behaviour [Meaning-Model of Factors Affecting Consumer Behaviour-Buying

Decision Process-Basic Concepts only]

UNIT II: PRODUCT AND PRICING STRATEGIES: 
11 Hours
Product [Product Mix-Product Life Cycle-New Product Development]-Pricing-[Price Setting Procedure-Pricing Policies &

Strategies] 

UNIT III: PLACE AND PROMOTION STRATEGIES: 
11 Hours
Place Strategies [Meaning-Channel Design Decisions]-Promotion Strategies [Five M’s of Advertising (Mission, Money,

Message, Media, & Measurement) - An Overview of Sales Promotion, Personal Selling, Publicity & Public Relations, Direct

Marketing]

UNIT IV: CONTEMPORARY ISSUES IN MARKETING: 
11 Hours
Marketing of Services-Rural Marketing-Consumerism and Consumer Protection Act, 1986-Retailing

TEACHING METHODS:
Depending on the objectives of the course following teaching methods will be used:
•

For conceptual understanding and creating theoretical understanding lecture method, followed by interaction

and discussion will be used.

•

Paper Presentation on the topics of the course, using various audio-visual tools will further contribute to the

accomplishment of the objectives of the course.

•

Projects and Assignment to the students will facilitate the learning of application of the concepts in the actual

organization set up, as well as build confidence and sharpen their skills and expertise for the same.

ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:

•

To ask students to submit study paper by students on any of the topic of the course;

•

Classroom Presentations on the topics of the course by students using varying Audio-Visual tools to facilitate

accomplishment of the objectives of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of

management skills aimed at providing the real life situations;

•

To make students for submitting Reports & making presentations of it in class room.

REFERENCE BOOKS:
1)

Kotler, Keller, Koshy and Jha (2009) 13th Edition; Marketing Management A South Asian Perspective;

Pearson Education.

2)

Philip Kotler, Kevin Lane Keller (2006) 12th Edition; Marketing Management, Prentice-Hall of India

Limited, New Delhi.

3)

Philip Kotler; Gray Armstrong (2008) 12th Edition; Principles of Marketing; Pearson Education.

4)

William F. Stanton & others (1994); Fundamentals of Marketing: Tata McGraw Hill, Xth Edition.

5)

VS. Ramaswamy & S. Namakumari (2009) 4th Edition; Marketing Management: Macmillan India Ltd.

6)

Saxsena, (2009) 4th Edition; Marketing Management, Tata McGraw Hill.

7)

Arun Kumar, N. Meenakshi; Marketing Management; Vikas Publishing House N. Delhi.

8)

Joel R. Evans, Barry Berman; Marketing Management; Ceangage Learning.
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SECOND YEAR B COM

SEMESTER-IV

CORE COMPULSORY COURSES

MACRO ECONOMIC ISSUES AND POLICIES

OBJECTIVE:
To develop the ability to understand Macro economic problems macro economic policy implication.

UNIT I: MONEY AND BANKING 
12 Hours
Meaning and Measurement of Money- Meaning and Measurement of Value of Money- Concept of Money Supply and

Related Issues- Operation of Commercial Banks

UNIT II: MONETARY POLICY 
11 Hours
Objectives of Central Bank- Instruments of Central Bank- Meaning, Scope, objectives and Limitations of Monetary Policy-

The Role of Monetary Policy in developing countries

UNIT III: INFLATION AND UNEMPLOYMENT
11 Hours
Meaning, Measures and Types of Inflation- Effects of Inflation- Meaning, Kinds and Measurement of Unemployment-

Relationship between Inflation and Unemployment

UNIT IV: PUBLIC FINANCE 
11 Hours
Meaning and Scope of Public Finance -Public Revenue and Budget, Budgetary Deficits - Fiscal Policy- its Scope, Objectives

and Limitation

Reference Books:
1)

D N Dwivedi: Macro economics- Theory and Policy

2)

G S Gupta: Macro economics- Theory and Application

3)

H L Ahuja: Modern Economics

4)

Shapiro Edward: Macro Economics Analysis

5)

Mankiw Gregory: Macro Economics

6)

Taxman’s: Macro Economics

SECOND YEAR B COM-SEMESTER-IV

CORE COMPULSORY COURSES

ELEMENTS OF INDIRECT TAXES

(3 Credits, Total Hours: 45)
Objective: To make the students understand basic concepts and preliminary procedures.

UNIT I 
12 Hours
Introduction, Direct Indirect Taxes Compared- Advantages and limitations of Indirect Taxes

Customs Duty: Introduction to Customs Duty- Types of Customs Duties- Valuation for Customs Duty, Customs Procedures

UNIT II 
11 Hours
Central Excise: Nature of Excise Duty including Incidence of Tax -Types of Excise Duties -Excisable Goods, Manufacture and

Production- Valuation of Goods -Introduction to CENVAT Credit. 

UNIT III 
11 Hours
Service Tax: Background of Service Tax, Taxable Event, Value of Taxable Service- General Exemptions from Service Tax- 

Registration, Payment of Service Tax, Filing of Returns, Penalties under Service Tax, etc. 

UNIT IV 
11 Hours
Gujarat Value Added Tax: Historical background, Important Definition- Incidence of Tax, Procedure for Registration,

Payment of Tax; Filing of Returns, etc - Levy of Penalties for Various defaults, Input Tax Credit - Records & Documents

Modes of Transaction: 
Classroom teaching including solving of practical problems supplemented by power point presentations.

Activities: Discussion of real CASE studies, Expert Talks, Industrial Visits

Note: If the Act is amended or replaced, the provisions and / or Sections according to the amended / New Act will be

applicable each year. Updations / amendments in the provisions of law will be applicable.
Reference Books:
1) Indirect Taxes Laws & Practice By V.S. Datey-TAXMANN Publication

2) A Hand Book of SERVICE TAX- Law, Practice & Procedure By Dr. C. Parthsarathy & Dr. Sanjeev Agarwal – SNOW WHITE

Publication

3) Indirect Taxes – By Balachandran – SULTAN CHAND Publications.

4) The Gujarat Value Added Tax Act, 2003 By R. P. Shah-The Tax Publications.

5) Study Material issued by ICAI.

19 



	Page 20


SECOND YEAR B COM-SEMESTER-IV

CORE COMPULSORY COURSES

MANAGEMENT ACCOUNTING

(3 Credits, Total Hours: 45)
Objective: To ensure working knowledge amongst the students for the subject.
UNIT I 
12 Hours
Introduction to Management Accounting: Meaning, Definition, Importance in Business Decisions, Comparison of Management

Accounting with Financial Accounting and Cost Accounting, Classification of Costs in relation to business decisions.

Marginal Costing And Break-Even Analysis — Basic Concepts, Marginal Costing and Absorption Costing, Cost-Volume-Profit Analysis,

Break-Even Analysis, Limitations of Break-Even Analysis, Differential Cost Analysis and Relevant Cost Analysis, Application For

Management Decision Making.

UNIT II 
11 Hours
Activity Based Costing: Definition, Meaning, Objectives, Steps in Activity Based Costing, Cost Pools and Cost Drivers, Activity Based

Information and Decision making. 

Service Costing — Meaning, Definition, Application, Identification of Cost Unit, Cost Determination and Cost Control

UNIT III 
11 Hours
Uniform Costing and Inter Firm Comparison

Budgetary Control — Basic Concepts- Functional Budgets and Master Budgets, Preparation of Flexible Budget, Zero Based Budgeting.

UNIT IV 
11 Hours
Standard Costing — Concept, Uses/Advantages and Establishing a Standard Costing system, Variance analysis, Interpretation and

Investigation of variances.

Contemporary Issues and Developments

Modes of Transaction:
Classroom teaching including solving of practical problems supplemented by power point presentations.

Activities: Discussion of Real CASE studies, Expert Talks, Industrial Visits

Reference Books:
1) A Text book of Cost Accounting by M.N Arora (Vikas Publishing House Ltd.)

2) Cost Accounting – Principles and Practice by M.N Arora (Vikas Publishing House Ltd.)

3) Cost & Management Accounting by Ravi M. Kishore (Taxmann Publications)

4) Cost Accounting by Jawaharlal Lal & Seema Srivastava ( Tata Mc Graw-Hill Publishing Co.Ltd)

5) Management and Cost Accounting by Colin Drury (Taxmann Publications)

6) Management Accounting by Khan & Jain (Tata Mc Graw-Hill Publishing Co.Ltd.)

7) Cost Accounting by Jain S.P & Narang K L (Kalyani Publishers)

SECOND YEAR B COM-SEMESTER-IV

CORE COMPULSORY COURSES

ENTREPRENEURSHIP AND SMALL BUSINESS MANAGEMENT 

[Total Hours: 45]
Note: The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES:
The Main objective of the course in Entrepreneurship is to generate in the students initiative, self reliance and enthusiasm

so as to empower them to become entrepreneurs both in spirit and performance. The Course is aimed at following:

•

An understanding of Entrepreneurship that is, initiating an innovative new business venture and developing it

into a self-sustaining and profitable enterprise;

•

An understanding of the process whereby a person decides to become an entrepreneur, screens opportunities,

selects an appropriate product/market target, obtains the necessary resources, and launches a new enterprise;

•

The practical knowledge for the preparation of drafts of business plans for the development of new products,

processes and services and for the Financing of New Enterprises;

•

Strategies for Growth & Ending the Venture.
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UNIT-1: FUNDAMENTALS OF ENTREPRENEURSHIP: 
12 Hours
Nature & Importance of Entrepreneurs-Entrepreneur Versus Manager-Difference between

Entrepreneur &

Intrapreneurs-Perspectives of Entrepreneurship-Characteristics & Skills required of an Entrepreneur-Barriers to

Entrepreneurship

UNIT-II: CREATING & STARTING THE VENTURE: 
11 Hours
Creativity & the Business Idea- Legal Issues for the Entrepreneur & Developing the Business Plan;

UNIT-III: FINANCING THE NEW VENTURE: 
11 Hours
Sources of Capital-Informal Risk Capital and Venture Capital

UNIT-IV: MANAGING, GROWING & ENDING THE VENTURE: 
11 Hours
Human Resource Management issues in Small Business-Marketing issues in Small Business; Strategies for Growth and

Managing the implications for Growth- Accessing Resources for Growth from External Sources-Ending the Venture

TEACHING METHODS:
On the basis of the objectives of the course following teaching methods will be used:

•

To provide conceptual and theoretical understanding among students using lecture method followed by 

interactions with students and class room discussions;

•

Class room presentation on the topics of the course by the students using various audio-visual tools to facilitate

the accomplishment of the objectives of the course;

•

To ask students to submit small study papers on the topics of the course, and presenting them, using various

audio-visual tools to achieve the accomplishment of the objectives of the course;

•

To assign small projects to the students to ease their learning on applications of various concepts of the course;

•

To build students’ confidence and sharpen various skills and expertise for the course;

•

To Plan and arrange Role Play on the Life Sketch Portrait, as well as Biographies of the great personalities of the

entrepreneur fraternity to sensationalize the inner traits within the students, & thereby preparing them for

becoming a successful entrepreneurs;

•

To Plan and organize Interactions with various eminent professionals to make students learn from their

experiences as well as their direct contact in order to add to the personality of the students.

ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:
•

To ask student to submit a study paper on any of the topic of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of management

skills aimed at providing the real life situations;

•

To Nurture their skill of conceiving creative ideas and further getting it implemented successfully, various

activities like designing of the new product ideas development tasks and the subsequent stages can be practically

studied by the students through various limited time-bound projects of a week;

•

To Guide students for Business Plan Formulation and its successful Implementation to provide them exposure of 

the real life challenges on managing the Business and Ideas;

•

To plan activities like Playing Games., Chess, Cricket and various other traditional games to nurture varying skills

amongst students to enable them to realize and practice the team spirit by taking strategic decisions in the

competitive situations.

•

To make Students participate in the various team building and group learning activities using Management

Games, Role Play and Case studies etc; 

➢ To Plan Debate Competitions, Elocutions Competitions, Visualization Games etc,

REFERENCE BOOKS:
1) Thomas W. Zimmer and Norman M. Scarborough; Essentials of Entrepreneurship and Small Business Management;

(PHI), 4th Edition.

2) Robert Hisrich, Michael Peters and, Dean Shepherd; Entrepreneurship; TATA McGraw Hill.

3) Donald Kuratto and Richard Hodgetts; Entrepreneurship; 6TH Edition.

4) Madhurima Lall and Shikha Sahai; Entrepreneurship; Excel Books.

5) David Holt; Entrepreneurial Development; (PHI).

6) Vasant Desai (2011); 1st Edition; Entrepreneurship and Management of Small and Medium Enterprises; Himalaya

Publishing House Pvt. Ltd.
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SECOND YEAR B COM-SEMESTER-IV

CORE ELECTIVE COURSES

CORPORATE ACCOUNTING - SPECIAL PAPER-II 

(3 Credits, Total Hours: 45)
Objective: 
To impart working knowledge of accounting as applicable to corporate entities 
UNIT I
12 Hours
Final Accounts of Joint Stock Company : Preparation and Presentation of Final Accounts in Compliance of Provisions of

Companies Act and relevant Accounting Standards

UNIT II 
11 Hours
Cash Flow Statements: Preparation of Cash Flow Statements as per relevant Accounting Standard

Funds Flow Statement

UNIT III 
11 Hours 
Valuation of Goodwill: Meaning- Definition- Factors affecting Goodwill- Determination of Future Maintainable Profits-

Normal rate of return- Avg. Capital Employed- Methods of Valuation of Goodwill

Valuation of Shares: Need for Valuation- Methods of Valuation of Shares

UNIT IV
11 Hours
Liquidation of Joint Stock Company: Meaning-Modes of Winding Up- Statement of Affairs- Deficiency/Surplus A/c-

Liquidator’s Final statement of Accounts- Receiver for Debenture holders-B list of Contributories. 

Modes of Transaction: Classroom teaching including solving of practical problems supplemented by power point

presentations.

Activities: Discussion of Real CASE studies, Expert Talks

References:
1) Advanced Accounting by Dr. S.N.Maheshwari-Vikas publishing House

2) Advanced Accounting by Ashok Sehgal- Taxman Publication

3) Advanced Accounting by M.C.Shukla and T.S.Grewal – Sultan Chand Publication

4) Modern Accounting by Hanif and Mukherjee- Tata McGrawHill Publication

5) Advanced Accounting by R.L.Gupta and M. Radhaswamy – S.Chand Publication

6) Students Guide to Accounting Standards- By D.S.Rawat- Taxman Publication

7) Relevant study material issued by ICAI, ICWAI and ICSI.

8) Introduction to IFRS by Dr.T.P.Ghosh- Taxman publication.

SECOND YEAR B COM-SEMESTER- IV 

CORE ELECTIVE COURCES 

INSURANCE THEORY AND PRACTICES PAPER VI

OBJECTIVE: 
To provide Students knowledge of evolution, principles, functions, working & operations of insurance companies, existing

institutional arrangements & its regulatory mechanisms. 
UNIT – I INTRODUCTION TO INSURANCE: 

Total Credits -12 Hours
Definition, Importance and Principles of Insurance- Role of Insurance in Development of Industry and Commerce -

Difference between Life and General Insurance, Insurance Products, Concept of Reinsurance, Coinsurance and Double

Insurance- Advantages and Limitations of Insurance.

UNIT – II INSURANCE IN INDIA: PRE-REFORM PERIOD
Total Credits -11 Hours
Historical Evolution of Life & General Insurance Business in India- Nationalization of Life Insurance Business (1956) and

General Insurance Business (1972) - Post Nationalization Scenario of Insurance Business in India- Essential Elements of a

Contract of Insurance- Various Insurance Documents and their Special Features- Various Conditions & Privileges for

affecting Life Insurance Policies

UNIT – III INSURANCE IN INDIA – POST REFORM PERIOD 
Total Credits -11 Hours
Malhotra Committee Recommendations- Establishment of IRDA; Its Constitution, Objectives, Major Functions & Powers,

Duties & Obligations- Present Insurance Scenario Including Growth of Insurance Industry in India

UNIT – IV INSURANCE AND RISK MANAGEMENT 
Total Credits -11 Hours
Risk Management & Business Administration- Objectives, Scope & Relationship of Risk Management to Insurance- Types of

Risks: Financial and Non Financial, Definition, Role Methods & Benefits; Theories of Risk Management Viz. Classical,

Collective Risk & Modern Theory; Impact of Liberalization and Globalization of Insurance Sector in India; Issues & Concerns. 

Current Issues & Problems in Insurance Sector in India.
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Modes of Transaction: Primarily lecture method using audio-visual aids.

Selected reference reading:
1) Principles & Practices of insurance by Dr. P. Periasamy. Published by Himalaya Publishing House, 

Mumbai. 2005.

2) Insurance; by M J Mathew Published by RBSA Publishers. Jaipur 1998

3) Risk; The New Management Imperative in Finance by James T Gleason Published By Jaico Publishing 

House. Mumbai.

4) India Insurance Report. Series- I. Edited by Chaturvedi, Singh & others. Published by Birla Institute of 

Management Technology, Noida. India.

5) Fundamentals of Insurance by P K Gupta. Published by Himalaya Publishing House. Mumbai.

6) Principles of Life Insurance by Dr. S.L. Karve Published by Himalaya Publishing House. Mumbai.

SECOND YEAR B COM –SEMESTER- IV 

CORE ELECTIVE COURCES

GROUP-A. SPECIALISATION IN FINANCIAL ECONOMICS -FINANCIAL MARKETS

OBJECTIVE OF THE COURSE: The present paper enhances the understanding of students in the specialized field of Indian

financial market

UNIT I: INTRODUCTION TO FINANCIAL MARKETS 
12 Hours
Financial Market as Part of Financial System- Structure of Financial Markets, Organized and Unorganized Financial Market-

Characteristic, Features and Problems of Unorganized Financial Markets in Developing Countries - Primary Market and

Secondary Market- Money Market and Capital Market

UNIT II: MONEY MARKET 
11 Hours
Meaning and Features of Money Market -Call Money Market- Treasury Bill Market- Commercial Papers Markets-Market for

Government Securities

UNIT III: CAPITAL MARKET 
11 Hours
Meaning and Features of Capital Markets- New Issue Market- Role of Merchant Banks in Managing Public Issues- Meaning

Features and Advantages of Stock Exchange Market- Listing and classification of listing of Public Issues -Pricing and Yields of

Industrial Securities New Instruments traded in Stock market- Growth of Stock Exchange Market in India. 

UNIT IV: SUPPORTING AND REGULATING INSTITUTIONS OF FINANCIAL MARKET
11 Hours
Participating Institutions: Role of Discount and Finance House of India- State Trading Corporation of India- Role of Rating

Institutions 

Regulating Institutions: Reserve Bank of India- Security and Exchange Board of India-Financial Market Reforms

References Books:
1) Vasant Desai:Financial Markets and Financial Services, Himalaya Publishing House, 

2) L M Bhole: Financial Institutions and Markets; Structure, Growth and Innovations, Tata McGraw Hill

3) Ajay Shah: Susan Thomas and Michel Gortham Indian financial Marke

4) B V Pathak: Indian Financial System: Markets Institutions and Services (Pearson Education)

SECOND YEAR B COM –SEMESTER- IV

CORE ELECTIVE COURCES

GROUP-B. SPECIALISATION IN OPEN ECONOMY AND INTERNATIONAL BUSINESS

ECONOMIC INTEGRATION AND GLOBALISATION

OBJECTIVE OF THE COURSE: To develop an insight into the postulates, principles, decision making, planning and control in

international business environment.

UNIT: I ECONOMIC INTEGRATION 
12 Hours
Concept and Meaning of Economic Integration- Forms of Economic Integration- Advantages and Disadvantages- Impact of

Economic Integration- Experience of Developing Countries

UNIT: II REGIONAL TRADE BLOCS 
11 Hours
Cross-National Cooperation and agreements- Types of Economic Blocs- Organization of Petroleum Exporting Countries

(OPEC) - European Union (EU) - Asia Pacific Economic Cooperation (APEC) - ASEAN Free Trade Area- South Asian Free Trade

Area -Recent Developments in Trade Blocks

UNIT: III GLOBALIZATION 
11 Hours
Meaning and Definition, Features and Factors Responsible for Globalization - Stages of Globalization and Globalization of

Markets, Production, Investment and Technology- Advantages and Disadvantages of Globalization- Hurdles and Effects of

Globalization
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UNIT: IV SOME ISSUES AND PROSPECTS 
11 Hours
Competition and Comparative Advantage- Primary Products- Exports of New Industries Manufacture -Regional Grouping in

Developing Countries - Regional Versus Multilateralism: A case of Developing Countries.

References:
1) D.M.Mithani: Economics of Global Trade and Finance.

2) Francis Cherunilam: International Trade and Export Management.

3) Misra and Puri: Business Economics and Business Environment.

4) V.K.Bhalla and S. Shivaramu: International Business Environment and Management.

5) K.Aswathapa: Essential of Business Environment.

6) M.K.Bhat: International Trade and Financial Environment.

7) P.Subbarao: International Business.

SECOND YEAR B COM –SEMESTER- IV 

CORE ELECTIVE COURCES

CONSUMER BEHAVIOUR (CB)

[Total Hours: 45]
Note: (i) All units shall carry equal weightage.
(ii) The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES:
•

To provide students basic understanding of Consumer& its behavior.

•

To provide students an understanding of factors influencing Consumer Behaviour.

•

To provide an insight in to the Ethics in Consumer Behaviour.

UNIT – I: AN INTRODUCTION TO CONSUMER BEHAVIOUR: 
12 Hours
Meaning-Definition & Scope of Consumer Behaviour-Marketing Applications of Consumer Behaviour-CB & Non-Marketing

Application-Social Marketing & CB

UNIT-II: SOCIO- CULTURAL INFLUENCES OF CONSUMER BEHAVIOUR: 
11 Hours
Family-Reference Group-Social and Cultural Aspects-Opinion Leaders-Post Purchase Behaviour of Consumers 

UNIT-III: PERSONAL& PSYCHOLOGICAL INFLUENCES: 
11 Hours
Needs and Motives-Personality-Demographic and Psychographics Factors-Buyer as a Perceiver & as a Learner-Attitude

Formation-Life Style Influences-Life Cycle Influences

UNIT-IV: CONTEMPORARY ISSUES IN CONSUMER BEHAVIOUR: 
11 Hours
Diffusion Process-Stages in Adoption Process-On-line Buying Behaviour; Ethics in Consumer Behaviour 

TEACHING METHODS:
Depending on the objectives of the course following teaching methods will be used:

•

For conceptual understanding and creating theoretical understanding lecture method, followed by interaction

and discussion will be used.

•

Paper Presentation on the topics of the course, using various audio-visual tools will further contribute to the

accomplishment of the objectives of the course.

•

Projects and Assignment to the students will facilitate the learning of application of the concepts in the actual

organization set up, as well as build confidence and sharpen their skills and expertise for the same.

ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:

•

Classroom Presentations on the topics of the course by students using varying Audio-Visual tools to facilitate

accomplishment of the objectives of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of

management skills aimed at providing the real life situations;

•

To Plan Students’ Presentations to help them build managerial skills;

•

To assign small Group Projects considering contents and the objectives of the course;

•

To ask students to conduct small field surveys;

•

To make students for submitting Reports & making presentations of it in class room; 

•

To sharpen the analytical skill of the students various pedagogical tools viz., Management Games, Role

Play, Case studies, In-Basket Method will be used;

•

To Plan Debate Competitions, Elocutions Competitions, Visualization Games etc.

REFERENCE BOOKS:
1) Leon G. Schiff man and Leslie Lazar Kaunk (2002) 7th Edition; Consumer Behaviour; Prentice Hall of India Pvt.

Ltd., New Delhi.

2) Roger D. Blackwell, Paul W. Miniard and James F. Engel (2007) 10th Edition; Consumer Behaviour; Thomson

South-Western

3) Loudon & Albert Della, Consumer Behaviour, Tata McGraw-Hill Publishing, 2001.

4) Ramanuaj Majmudar (2010); Consumer Behaviour; PHI Ltd., New Delhi.
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5) J. Paul Peter and Jerry C. Olson (2009) 7th Edition; Consumer Behavior and Marketing Strategy; Tata McGraw-

Hill, New Delhi.
SECOND YEAR B COM –SEMESTER- IV 

CORE ELECTIVE COURCES

THEORY AND PRACTICE OF INDUSTRIAL RELATIONS (IR)

[Total Hours: 45]
Note: (i) The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES:
•

To provide participants with a body of knowledge which will enable them to understand and apply theory and

practice of Industrial Relations in the working environment.

•

To understand the importance of Industrial Relations to the success of a business.

UNIT – I: INTRODUCTION TO INDUSTRIAL RELATIONS:
12 Hours
Growth of Industrial Labour Force – Sectoral Labour Force – Characteristics of Indian Labour

UNIT II: INDUSTRIAL RELATION AND LEGISLATION: 
11Hours
Evolution of Industrial Relations-Concept, Importance and Scope – Legislation Related to Industrial Relations

UNIT III: DISPUTE SETTLEMENT MACHINERY: 
11 Hours
Settlement of Industrial Disputes – Conciliation – Arbitration – Adjudication

UNIT IV: PARTICIPATIVE MANAGEMENT PRACTICES: 
11 Hours
Labour Welfare and Education – Concept- Scope-Approaches-Workers’ Education and Training; Workers’ Participation in

Management

TEACHING METHODS:
Depending on the objectives of the course following teaching methods will be used:

•

For conceptual understanding and creating theoretical understanding lecture method, followed by interaction

and discussion will be used.

•

Paper Presentation on the topics of the course, using various audio-visual tools will further contribute to the

accomplishment of the objectives of the course.

•

Projects and Assignment to the students will facilitate the learning of application of the concepts in the actual

organization set up, as well as build confidence and sharpen their skills and expertise for the same.

ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:

•

To ask students to submit study paper by students on any of the topic of the course;

•

Classroom Presentations on the topics of the course by students using varying Audio-Visual tools to facilitate

accomplishment of the objectives of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of

management skills aimed at providing the real life situations;

•

To Plan Students’ Presentations to help them build managerial skills; To assign small Group Projects

considering contents and the objectives of the course; To ask students to conduct small field surveys; To

make students for submitting Reports & making presentations of it in class room; To Plan Debate

Competitions, Elocutions Competitions, Visualization Games etc.

•

To sharpen the analytical skill of the students various pedagogical tools viz., Management Games, Role Play,

Case studies, In-Basket Method will be used.

REFERENCE BOOKS:
1) Industrial Management – By M.E. Thukaram Rao.

2) P. Subba Rao (2010); 3rd Edition; Essentials of Human Resource Management and Industrial Relations (Text,

Cases, and Games); Himalaya Publishing House Pvt. Ltd.

3) C.B. Mamoria, Satish Mamoria and S.V. Gankar (2010); 13th Edition; Dynamics of Industrial Relations; Himalaya

Publishing House Pvt. Ltd.

4) Sharma, A.M. (2009); Industrial Relations — Conceptual and Legal Framework; Himalaya Publishing House Pvt.

Ltd. 

5) Subba Rao, P. (2009); Essentials of HRM and Industrial Relation — (Text and Cases); Himalaya Publishing House

Pvt. Ltd. 

6) S.C.Srivastava; Industrial Relations & Labor Laws; Vikas Publishing House Pvt Ltd. Delhi; 4th Edition.
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SECOND YEAR B COM –SEMESTER- IV 

CORE ELECTIVE COURCES 
SPECIALIZATION IN: RURAL ENTREPRENEURSHIP & MANAGEMENT

RURAL DEVELOPMENT INTERVENTIONS

03 Credits & Total Hours: 45
Course objective: To make the students conversant with the Government and other institutions interventions for Rural

Development. 

UNIT–I 
12Hours
Rural Development –Definition, Objectives, Significance 

Rural Development under the Five Year Plan, Issues in Rural Development

UNIT–II 
11Hours
Nature and Estimates of Poverty and Unemployment in India 

Programmes for Rural Development – Jawahar Rojgar Yojana, Sampoorna Grameen Rojgar Yojana, Swarna Jayanti Gram

Swarojgar Yojana

UNIT–III 
11Hours
Policies and Programmes for Strengthening Agriculture Sector

Land tenure system, Size of farm and productive efficiency, Problem of sub-division and fragmentation of land holding-

Need, Scope and Critical analysis of Land Reform Programmes

UNIT–IV 
11Hours 
New Agriculture Strategy and Modernization of Agriculture – Meaning, Features, Achievements and Criticisms; New Thrust

Areas in Agriculture, Agriculture under the Five-year Plans

Reference Books:
1) MathurBL:Rural Development and Cooperation

2) RuddarDatt and KPM Sundharam: Indian Economy

3) Vasant Desai: Rural Development in India

SECOND YEAR B COM –SEMESTER- IV

INTERDISCIPLINARY ELECTIVE COURCES

INCOME TAX RETURN PREPARATION

(3 Credits, Total Hours: 45)
OBJECTIVE: Equipping the students for E-filing of Income Tax Return for an individual and for filing of TDS returns. 

UNIT – I: INTRODUCTION
12 Hours
Introduction: E-filing of Income Tax Returns and E-Payment of Income Tax. Application for PAN; Online Registration of PAN

Income Tax Returns of Individuals: Overview of provisions of the Income Tax Act for computation of GTI AND TI of an

Individual

UNIT – II: ONLINE FILING OF RETURN OF INCOME OF INDIVIDUALS
11 Hours
Utility Available for Preparation of Return-.Viewing of Tax Credit Available in Form 26AS -Filing of Various Returns of

Income for an Individual I.E. ITR-1 to ITR-4 - Filing of Returns with Digital Signatures and Without Digital Signatures

UNIT – III: TDS
11 Hours
Overview of TDS provisions related with TDS from Salaries and payments other than Salaries

UNIT – IV: ONLINE FILING OF TDS STATEMENTS: 
Application for TAN - E-payments of TDS - Utilities available for Preparation of Statements - Preparation of TDS Statements

-TDS Certificates - E-filing of TDS Statements

Modes of Transaction: Lecture method and practical’s on Computers
Activities / Practicum: The same are incorporated at appropriate place in the syllabus stated hereinabove
Suggested Readings:
1) Direct Taxes Law & Practice By Dr. Vinod K. Singhania – Dr. Kapil Singhania –TAXMANN Publication

2) Direct Taxes Law & Practice By Dr. Girish Ahuja – Dr. Ravi Gupta

BHARAT Publication

3) Direct Tax Laws By CA T. N. Manoharan – SNOW WHITE Publication

Official Website: www.incometaxindia.gov.in 
Notes: (i) Exam will comprise of two sections. One will be based on theory and the other will be on practicals. Total marks

of the paper will be 100.

(ii) Changes / Amendments taking place in the relevant Act will replace / supplement / modify or add provisions

stated herein above in the syllabus.
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SECOND YEAR B COM –SEMESTER- IV 

INTERDISCIPLINARY ELECTIVE COURCES

VALUE ADDED TAX: ACCOUNTING, LAW AND PROCEDURES

(3 Credits, Total Hours: 45)

Objectives: To equip the students with provisions of GVAT Act and Rules, to make student familiar about day to day VAT

procedure like Registration, Self assessment, Preparation of Tax & retail Invoice, Filling of Return etc.

UNIT – I 
12 Hours
Historical Background, Constitutional support to VAT- Pre & post VAT situation, Salient features of VAT-Definitions u/s

Section 2 of Gujarat Value Added Tax Act 2003, Incidence of Tax u/s 3, Compulsory registration u/s 21, Voluntary

registration u/s 22, Other issues on registration u/s 23 to 28

UNIT – II 
11 Hours
Non taxable Sales & Purchases, Exemptions (Schedule-I goods) u/s 4& 5-Dealer liable to pay tax u/s 6, Levy of tax on

Scheduled – II & III goods u/s 7 (Schedule II goods rate of taxes 1, 4, 15, 20, 60, percent & entry 87 residuary goods 12.5 %)

(Schedule III goods petrol diesel 24 & 26%) Input Tax Credit (Admissibility, Reduction, Time to obtain & Tax invoice) u/s11

& 12. (set-off) Tax Deducted at Source u/s 59A & 59B)

UNIT – III 
11 Hours
Lump sum Tax payment (optional), Deemed Sales, Composition Scheme of Tax on Works Contract u/s 14, Lease

Agreement, Food served in hotels u/s 14A to 14D, Burden of proof u/s 15

u/s 19-20 Submission and filling of Returns u/s 29, Payment of tax and interest on delayed payment u/s30, Types of

Assessments u/s 32-35 Refund u/s 36-40

UNIT – IV 
11 Hours
VAT Accounting
Preparation of Journal, Subsidiary Books, Day books on Goods on Sale or Return,

VAT Registers, Ledgers & Trial balance.

Guidance Note on Accounting for State Level Value Added Tax.

Valuation of Inventories:
Meaning and objectives of Inventory Valuation, Inventory systems, Methods of Valuation of Inventory, Application of AS-2.

VAT Audit:
Basic Principles of Audit, Check List for Vat Audit, VAT Audit Report

Mode of Transaction: Class room teaching, Practices in VAT accounting

Activities: Discussion of Real CASE studies, Expert Talks, Industrial Visits
Reference Books:
1) Advanced Accountancy Vol-I By S.N.Maheshwari Vikas Publication House.

2) Advanced Accounts Vol-I By M.C.Shukla –T.S.Grewal- S.C.Gupta, S.Chand Publication.

3) Principle and Practice of Accounts & VAT Audit (Under GVAT) By Bharat L. Sheth Karnavati Publications.

4) GVAT Act, 2003 By R.P.Shah Tax Publication Abad

5) GVAT Rules 2003 by R.P.Shah Tax Publication Abad

SECOND YEAR B COM –SEMESTER- IV

INTERDISCIPLINARY ELECTIVE COURSES

RETAILING MANAGEMENT (RM) 

[Total Hours: 45]
Note: (i) The maximum of hours of class room teaching for Credit Course shall be 45 hours.
OBJECTIVES:
After studying this course, students will be able to get following:
•

To understand and review the major functions of Retailing which aims at providing an overview on activities

performed in retailing management To understand the theoretical foundation of Retailing Management, its

processes, tools and implementation in the retail stores; 

•

To recognize and analyzes issues related to and get an overview of Management of Retailing activities and able to

develop managerial skills for decision making on various Plans, Programs & Strategies related with Retailing

Management.

UNIT – I: INTRODUCTION TO RETAIL MANAGEMENT: 
12 Hours
Meaning of Retail and Retailing- Types of Retailers- Changes Impacting Retailing in India- Retailing in India

UNIT II: PLANNING AND MERCHANDISE MANAGEMENT FOR RETAIL OUTETS: 
11 Hours
Meaning of Merchandise Management- Categorizing the Buying Process- Setting Objectives for Merchandizing Plan- Sales

Forecasting for Retailing- Determining the Assortment Planning Process- Buying Systems- Open to Buy System 

UNIT III: STORE MANAGEMENT: 
11 Hours
Managing the Store- Store Layout, Design, and Visual Merchandizing- Customer Service

UNIT IV: MARKETING MANAGEMENT AND RELATED ISSUES IN RETAILING: 
11 Hours
Meaning of Retail Marketing- Understanding Consumer Behaviour- Stages in the Buying Process- Factors Influencing

Customers’ Buying Decisions- Role of Pricing in Retail Market- Factors Affecting Retail Pricing- Pricing Strategies and

Approaches- Importance of Promotion in Retailing- Forms of Retail Promotion and Communicating with Customers- Factors

Affecting Choice of Communication Methods- Campaign Management

TEACHING METHODS:
Depending on the objectives of the course following teaching methods will be used:
•

For conceptual understanding and creating theoretical understanding lecture method, followed by interaction

and discussion will be used.

•

Paper Presentation on the topics of the course, using various audio-visual tools will further contribute to the

accomplishment of the objectives of the course.

•

Projects and Assignment to the students will facilitate the learning of application of the concepts in the actual

organization set up, as well as build confidence and sharpen their skills and expertise for the same.

ACTIVITIES/PRACTICAL WORK/PROJECT:
The following activities may be carried out by students:

•

To ask students to submit study paper by students on any of the topic of the course;

•

Classroom Presentations on the topics of the course by students using varying Audio-Visual tools to facilitate

accomplishment of the objectives of the course;

•

To organize Industrial Visits, Group Discussions and Presentations to facilitate their practicing of

management skills aimed at providing the real life situations;

•

To make students for submitting Reports & making presentations of it in class room.

REFERENCE BOOKS:
1) Suja Nair; Retail Management; Himalaya Publishing House.

2) Michael Levy, Barton A. Weitz and Ajay Pandit; Retailing Management; Tata McGraw Hill Publishing

Company Ltd.

3) A. J. Lamba; The Art of Retailing; Tata McGraw Hill Publishing Company Ltd.

SECOND YEAR B COM –SEMESTER- IV 

INTERDISCIPLINARY ELECTIVE COURCES

INSURANCE PRODUCTS, SERVICES AND MARKETING

OBJECTIVE: To provide students the knowledge of basic concepts, institutional scenario, various insurance

products/policies, importance of insurance & emerging issues in insurance marketing and services at the national level in

the light of the policies of liberalization and globalization. 

UNIT I: INTRODUCTION TO INSURANCE 
12Hours
Concept of Insurance: Introduction to Insurance, Significance, Basic Principles- Insurance Structure, Organization,

Functions- Regulation and Legislation Applicable to Insurance: History and Regulation of Insurance Business In India -

Insurance Act, 1938, LIC Act, 1956, GIBNA Act 1972 And IRDA Act, 1999

UNIT II: INSURANCE PRODUCTS 
11Hours
Life Insurance Products in India: Term Insurance, Whole Life Insurance, Endowment Insurance, 

Group Insurance,

Annuities, Unit Linked Policies. Riders, Premium Calculation, Concept of Surrender Value, 

Claims: Death and

Maturity Claims, Assignment and Nomination of Policies

UNIT III: GENERAL INSURANCE PRODUCTS IN INDIA 
11 Hours
Fire Insurance Policies: Standard Fire Insurance Policy and Special Peril Policy- Marine Insurance Policies and Products-

Misc. Insurance Policies -Current Trends and Issues

UNIT IV: INSURANCE MARKETING IN INDIA
11 Hours
Introduction, Special Features, Need, Objectives and Scope - Marketing Mix in Insurance Industry- Marketing Strategies of

Selected Insurance Players in Life as well as Non-Life Sector, their Features & Merits- Difference Between Sales &

Marketing/Strategies of Different Insurance Companies - Double Insurance & Reinsurance- 

Marketing Intermediaries – Need & Role of Intermediaries, their Duties, various Types – Agents, Brokers and Banks,

Current Scenario -IRDA (General Insurance & Reinsurance) Regulations – Introduction, Various Provisions. 

Mode of Transaction: Primarily Lecture Method Using Audio-Visual Aids

References:
1) Insurance, Fundamental, Environments & Procedures by Bodla, MC Gaeg, K. P. Singh, published by Deep and Deep

Pub. Pvt. Ltd.

2) Insurance Products & Services by Indian Institute of Bankers, published by Taxman’s

3) Insurance products by IIBF

SECOND YEAR B COM –SEMESTER- IV

INTERDISCIPLINARY ELECTIVE COURCES

QUANTITATIVE ECONOMICS 

OBJECTIVE OF THE COURSE: To equip students with necessary expertise regarding quantitative techniques for the purpose

of decision making.

UNIT- I: FUNCTIONS AND THEIR APPLICATION 
12 Hours
Function: Meaning, Types of Functions, Diagrammatic Representation of Functions, Application: Demand and Supply

Function, Market Equilibrium, Cost, Revenue and Profit Functions, Tax and Subsidy.

UNIT- II: DIFFERENTIAL CALCULUS 
11 Hours
Differential Calculus: Concept of Differentiation, Limit and Continuity, Rules of Derivation, Concavity and Convexity,

Maxima and Minima, Application of Calculus for the analysis of Utility, Revenue, Cost, Profit and Elasticity of Demand.

UNIT- III: LINEAR PROGRAMMING 
11 Hours
Linear Programming: Meaning, Application, Limitations, Graphical and Simplex method 

UNIT-IV: INPUT-OUTPUT ANALYSIS 
11 Hours
Input-Output Analysis: Flow tables, Technological Assumptions, Feasibility, Solution to Input-Output System, Applications,

Limitations, Elementary Matrix Algebra

References:
1) R.G.D.Allen: Mathematical Analysis for Economics

2) C.R.Kothari: Quantitative Techniques

3) S.C.Srivasatava and S.Srivastava: Quantitative Techniques

4) Edward T.Dowling: Mathematical Methods for Business and Economics

5) J.K.Sharma: Operation Research- Theory and Applications

6) G. S Gupta: Managerial Economics

SECOND YEAR B COM –SEMESTER- IV 

INTERDISCIPLINARY ELECTIVE COURCES

SPECIALIZATION IN: RURAL ENTREPRENEURSHIP & MANAGEMENT

INTERNATIONAL COOPERATIVE MOVEMMENT

03 Credits & Total Hours: 45 
Course objective: To acquaint the students with the Genesis and Growth of the Cooperative Movement Worldwide. 
UNIT –I:
12 Hours 
Cooperative movement in England 
Cooperative movement in Sweden 
UNIT -II: 
11 Hours 
Danish and Irish cooperative movement 
Indian cooperative movement 
UNIT -III: 
11 Hours 
Labor cooperatives of Italy  
Consumer cooperatives of France 
Kibbutz of Israel 
UNIT -IV: 
11 Hours 
Cooperative movement in USA 
Cooperative movement in Canada 
Reference Books:  
1) Review of International Cooperation – official journal of I.C.A

2) Saxena&Mammoria – Cooperation in Foreign Lands 

3) T.N. Hajella – Principles, Problems & Practice in Cooperation

Note:
The following Interdisciplinary Courses may be introduced in due course of time.
Statistics for Economics & Finance
Business Maths-II
SECOND YEAR B COM 

SEMESTER: IV 

INTERDISCIPLINARY ELECTIVE COURCES

DEVELOPING SOFT SKILLS IN ENGLISH

Course Outline: This is a three credit course for one semester consisting of a total of forty five hours of teaching-learning

inclusive of direct classroom teaching, library work, tutorial etc.

Objectives: The course is an attempt to integrate soft skills learners need at the undergraduate level that makes them job

ready. The course focuses on equipping the graduating students with skills essential at the workplace. This course seeks to

develop in learners: Interpersonal Communication skills and Employability skills.

UNIT-I: NEGOTIATION SKILLS: 
10 Hours
Definition and Phases of Negotiation - Approaches to Negotiation- Language for Negotiation- Handling Problems 

during negotiations- Cross-cultural Challenges.

UNIT-II: CONFLICT RESOLUTION SKILLS: 
11 Hours
Sources and Effects of Conflict- Approaches to Managing Conflict - Language for Conflict Resolution- Dealing

with Conflict across Cultures: Parochialism & Ethnocentrism

UNIT-III: INTERVIEW SKILLS: 
12 Hours
- Strategies and Techniques for various types of Interviews: Employment Interview - Appraisal Interview - Stress Interviews

- Telephonic Interviews

UNIT- IV: SKILLS FOR SELF- DEVELOPMENT: 
12 Hours
Emotional Intelligence Skills- Adaptability Skills- Assertive Skills: How to Say 'No'

SUGGESTED ACTIVITIES:
•

Discussions

•

Role Play

•

Library research and reference

•

Projects and presentations

•

Assignments

•

Tutorials

TEACHING METHODOLOGY:
•

Lecture method combined with discussion

•

Use of Audio visual aids and internet resources

•

Supervising projects, presentations and items for self-study

RECOMMENDED READING:
1. Dhanavel, S.P. English and Soft Skills. Hyderabad: Orient BlackSwan. 2010.

2. Fisher, Dalamer. Communication in Organisations. Mumbai: Jaico Publishing House. 2006.

3. Hayes, John. Interpersonal skills at Work. 2nd ed. East Sussex: Routledge. 2002

4. Juneja, O. P. and Mujumdar Aarti. Business Communication: Techniques and Methods. Hyderabad: Orient

BlackSwan. 2010.

5. Kaul, Asha. Business Communication. 2nd Ed. New Delhi: PHI Learning Pvt. Ltd. 2009.

6. Laws Anne. Negotiations. Hyderabad: Orient BlackSwan. 2011.

7. Parikh J.P., Surve Anshu, Swarnabharati and Asma Baharainwala. Business Communication: Basic Concepts and
Skill. Hyderabad: Orient BlackSwan. 2011.

8. Thill, Bovee and Cazamian. Business Communication Today. New Delhi: Pearson India. 2006.

9. Taylor, Ken. Fifty ways to improve your Business English. Hyderabad: Orient Blackswan. 2011.
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INTERDISCIPLINARY ELECTIVE COURCES

MANAGERIAL DECISION THEORY

UNIT I:
12 hours
Forecasting And Methods -Forecasting - Concept, Types and Importance -General Approach to Forecasting -Forecasting

Demand -Industry V/S Company Sales Forecasts -Factors Affecting Company Sales

UNIT II: 11 hours
Forecasting By Exponential Smoothing Method, Forecasting Using Time series. - Types of forecasting.

UNIT-III: GAME THEORY: 
11 hours
Introduction to Game Theory - Two Person Zero Sum Game -Games with saddle point 

Game without saddle point: - Principle of Dominance - Graphical Method

UNIT-IV: DECISION THEORY:
11 hours
Elements of Decision Theory

Different criterions: (i) Under Certainty: Maximax, Maximum, Minimax Regret, (ii) Under Uncertainty: EMV, EOL

Reference Books:
(1) Operation Research by J.K.Sharma

(2) Fundamental of Applied Statistics by S.C.Gupta and V.K.Kapoor

(3) Operation Research by Kantiswarup

Note:
The Syllabus of ‘BUSINESS MATHS –II’ [Interdisciplinary Elective Courses] will be supplied in due course of
time and it is not to be offered as of now. 
