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FACULTY OF COMMERCE

THE MAHARAJA SAYAJIRAO UNIVERSITY OF BARODA

DETAILED SYLLABUS
UNDER CBCS

FIRST YEAR B COM- SEMESTER-I

[w. e. f. ACADEMIC YEAR 2012-2013]

CORE COMPULSORY COURSE

ELEMENTS OF STATISTICS 

UNIT-I 
11hours
Introduction of Statistics- Meaning and definition of Statistics--Scope and Limitation of Statistics- Review of Data Collection-

Primary and Secondary Data--Methods of collecting Primary Data-Sources of Secondary Data.

Classification- Function of Classification- Rules for Classification - Basis of Classification- Frequency distribution- Array, Discrete

or Ungrouped Frequency Distribution, Grouped Frequency Distribution, Continuous Frequency Distribution-Basic principles for

forming a grouped frequency distribution- Cumulative Frequency Distribution.

Tabulation - Meaning and importance- Parts of a table - Requisites of a Good Table- Types of Tabulation- Cross tabulation and

contingency tables. [2X2 , M XN)

UNIT-II 
11 hours
Measures of Central Tendency -Meaning and Objectives-Mean (Simple, Weighted, Harmonic, Geometric)-Median-Mode-

Partition values-Measures of Dispersion-Meaning and Objectives-Range-Quartile Deviation--Mean Deviation-Standard

Deviation-Moments, measures of Skewness and Kurtosis.

UNIT-III 
12 hours
Probability Theory--Three approaches to defining Probability- Addition and Multiplication Laws of Probability-Conditional

Probability-Bayes’ Theorem-Random Variable and its Probability Distribution-Expectation and Variance of a Random variable.

UNIT-IV 
11 hours
Theoretical Probability Distribution: 

Discrete Probability Distribution: Binomial and Poisson

Continuous Probability Distribution: Normal 

Reference Books:
1) Fundamentals of Statistics by D.N.Elhance

a

a 
2) Statistical Methods by S.C.Gupt

3) Business Statistics by J.K.Sharm

FIRST YEAR B COM-SEMESTER-I

CORE FOUNDATION COURSE

BUSINESS ENGLISH AND COMMUNICATION – I

Objectives: The Course will enable students to:

•

Understand the basic concepts and practices of communication skills

•

Develop linguistic competence

•

Listen and speak in various business situations and contexts

•

Write effectively a C. V. and business letters

Evaluation pattern: Objective Questions, Short answer questions, short notes, long answer questions.

UNIT I: FUNDAMENTALS OF COMMUNICATION: 
08 Hours
Definition / Objective- Characteristics / Components- Process of communication - Barriers / Overcoming Barriers

Types of Communication 

i.

Verbal communication 

ii.

Written communication [dealt in Unit II and Unit III]

iii.

Non-verbal communication: 

a. Kinesics b. Proxemics c. Paralanguage d. Haptics e. Oculesics f. Olfactory g. Chronemics

Characteristics of Business Communication

UNIT II: VERBAL COMMUNICATION 
08 Hours
Oral Communication: Definition / Merits and Demerits

Speaking skills: Language Functions- Telephone Etiquettes- Art of Small Talk

Listening Skills: Listening vs. Hearing- Listening for Facts- Listening for Specific information- Listening for Note Taking- Listening,

Leading to writing

UNIT III: WRITTEN COMMUNICATION: 
08 Hours
Letter Writing: Structure / Format-Vocabulary and language-Action words and jargons-Covering letter -Writing Resume

Business Letters: Trade Inquiries- Quotations- Purchase Orders-

Paragraph Writing: Generating an idea- Gathering information- Sentence structure- Logical Arrangement of Sentences

UNIT IV: TEXT AND LANGUAGE SKILLS: 
09 Hours
Text: Yadava B. Raju, Muralikrishna C., Advantage English, Orient Blackswan, Hyderabad, 2009.

Study Skills: Note Making - Using a dictionary – Grammar- Basic grammar - Function words- Tenses

Reading Comprehension: Seen (Selection from the text)- Unseen

Prescribed Text:
1) Mujumdar Aarti and O. P. Juneja, Business Communication: Techniques and Methods, Orient Blackswan,

Hyderabad, 2010.

2) Parikh, J. P., Anshu Surve, Swarnabharati and Asma Bahrainwala, Business Communication: Basic Concepts and

Practices, Orient Blackswan, Hyderabad, 2011.

3) Yadava B. Raju, Murlikrishna C., Advantage English, Orient Blackswan, Hyderabad, 2009. (for Unit - IV).

•

Suggested Activities: 
The following activities would facilitate active teaching and learning in the class room. (12 Hours)

•

Library Method-Tutorial-Small Projects-Writing Assignments-

•

Teaching Methodology:
Lecture Method-Group Discussion Method-Role Play-Presentations

Recommended Reading:
1) Courtland L. Bovee, John V. Thill and Barbara E. Schatzman. Business Communication Today. Pearson Education. 2008.

2) Jha Madhulika, Shekhar Shashi. A Course in Business Communication. Orient Blackswan: Hyderabad. 2010.

3) Kaul, Asha. Business Communication. Prentice-Hall of India Pvt. Ltd.: New Delhi. 2004.

4) Murphy G. A., Hildebrandt W. H., Thomas J. P., Effective Business Communication, Tata McGraw Hill Education: New

Delhi, 2008.

5) Rai, Urmila and S. M. Rai. Business Communication. Himalaya Publishing House: Mumbai. 2009.

6) Rao, Nageshwar and P. Rajendra Das. Communication Skills. Himalaya Publishing House: Mumbai, 2006.

FIRST YEAR B COM-SEMESTER-I

CORE FOUNDATION COURSE

FUNDAMENTALS OF ACCOUNTING

(3 Credits, Total Hours: 45)

Objective:   
To impart Basic Accounting Knowledge as applicable to business and developing general proficiency in the area of Accounting 
UNIT- I 
12 Hours
Accounting : An Overview 

Evolution- Definition -Scope- Basic Terminology- Rules of debit and credit - Accounting Equation vs. Traditional Approach-

Accounting & Book Keeping-Branches of Accounting- System of Accounting-Users of Accounting Information.

Accounting Framework: Concepts- Conventions-Standards-Policies

Accounting Cycle: Journal-Ledger-Trial Balance-Adjustments-Final Accounts

Reading of Ledger Accounts

UNIT -II 
11 Hours
Introduction to Accounting Standards: Meaning-Formation-Preface-Indian and international scenario. 

Capital & Revenue Items: Financial Statements of Sole Proprietorship & Partnership firm (Manufacturing and Trading concerns)

UNIT-III 
11 Hours
Average Due date and Account Current

Voyage Account

Accounting in computerized environment: Manual vs.Computerised Accounting

Accounting from incomplete records: Introduction- Ascertainment of profit by Capital Comparison- Statement of Affairs and

determination of profit- preparation of Final Accounts from incomplete records 

UNIT IV 
11 Hours
Insurance claims for Loss of Stock and Loss of Profit policy

Self Balancing Ledgers: Meaning-Advantages and Types of Ledgers-Preparation of Control Accounts and Ledger Adjustment

Accounts 

Modes of Transaction:
Classroom interaction including solving of practical problems supplemented by power point presentations.

Activities: Discussion of CASE studies

Reference Books:

1) Advanced Accounting Vol.I and II by R.L.Gupta and M.Radhaswamy ; S. Chand Publication

2) Financial Accounting by P.C.Tulsian, Pearson

3) Advanced Accounting by S.Kr.Paul

4) Advanced Accountancy Vol.I and II by S.N. Maheshwari ; Vikas Publishing House

5) Modern Accounting Vol.I and II by Hanif and Mukherjee (TMH)

FIRST YEAR B COM-SEMESTER-I

CORE FOUNDATION COURSE

STRUCTURE AND PROCESS OF BUSINESS (SPB):

[Total Hours: 45]

Objectives: 
To develop basic awareness about the Structure and Process of Business is highly essential among students. 

After studying this course, students will be able to get following: 

•

To gain information on basic concepts related to structure and process of business in the real life organizations. 

•

To have a clear understanding of the basic aspect of business and its combinations, organization structure and design

and issues and challenges in business.

•

To understand the importance of effective & efficient utilization of inputs and resources of organization and

understand the importance of Rationalization & Automation of business and Business Ethics.

UNIT-I: AN INTRODUCTION TO BUSINESS: 
12 Hours
Evolution of Business [Industrial Revolution and its Socio-Economic Consequences]-Nature, Scope and Characteristics of

Business- Objectives-Division of Business- Business System and Essentials of Successful Business

UNIT-II: BUSINESS COMBINATIONS: 
11 Hours
Business Combinations [Causes, Types, Forms: An Overview], Distinction between Cartel and Trust, Economics of Combinations] 

UNIT-III: ORGANIZATION STRUCTURE AND DESIGN: 
11 Hours
Organization Structure- Strategy, Technology, and Environment-Organization Design- Location and Layout Decisions

UNIT-IV: ISSUES AND CHALLENGES IN BUSINESS:
11 Hours
Development of Interpersonal Skills-Environment of Business [Focus on Technology, Ecology, Competition, Consumerism,

Consumer Protection] - Rationalization & Automation-Business Ethics

Teaching Methods:
The following teaching methods will be used:

•

For conceptual understanding, and creating theoretical understanding lecture method shall be followed by

interactions and discussions;

•

Class room presentation on the topics of the course using various audio-visual tools to facilitate the accomplishment

of the objectives of the course.

Proposed Activities/Practical Work:
The following activities shall be carried out by students:

•

To Plan short visit of nearby industrial or institutional organization and group of students may be asked to submit a 

concise study report on the basis of collection of information/data of an organization by relating it to the any of the

topic of the course; - To Plan and Conduct Group Discussions and Topical Presentations by the students to facilitate

their understanding of business activities, and also to provide them real life feel of situations using varying of audio-

visual tools;

•

To Plan and Conduct Debate Competitions, Elocutions Competitions, Visualization Games relating to the managerial

concepts covered of the course.

Reference Books:
1) Y. K. Bhushan (2008) 18th Revised Edition; Business Organization and Management; Sultan Chand & Sons.

2) Koontz and Weihrich et al. (2003) 5th Edition; Essentials of Management; Tata McGraw Hill.

3) James A. F. Stoner, R. Edward Freeman and Daniel R. Gilbert (2008) 6TH Edition; Management; PHI [PEARSON].

4) L. M. Prasad (2002) 6th Edition; Principles of Management; Himalaya Publishing House.

5) Kumar & Rajan (2006); Business Ethics and Values; Himalaya Publishing House Pvt. Ltd.

6) Murthy, C.S.V. (2009); Business Ethics; Himalaya Publishing House Pvt. Ltd. 

7) Sherlekar & Sherlekar (2007); Modern Business Organization and Management; Himalaya Publishing House Pvt. Ltd.

8) Daniel Albuquerque (2010); Business Ethics; Oxford University Press. 

FIRST YEAR B COM-SEMESTER-I

CORE COMPULSORY COURSE

ELEMENTS OF ECONOMIC THEORY

OBJECTIVE:
To provide an elementary understanding of underlying concepts and Principles of economic theory.

UNIT I: NATURE AND SCOPE OF ECONOMICS 
12 Hours
Definitions of Economics: Wealth, Welfare and Scarcity, Basic Assumptions of Economics, Basic Economic 

Problems, concept of PPC, Price Mechanism, Microeconomics, Macroeconomics, Business Economics

UNIT II: BASIC CONCEPTS 
11 Hours
Wants-Characteristics, Utility-Forms, Goods-Types, Value-Attributes, Price, Equilibrium- Types, Static and 

Dynamics Analysis, Margin, Scarcity, Competition 

UNIT III: DEMAND ANALYSIS 
11 Hours
Demand Analysis: Demand Distinctions, Determinants, Law of Demand and Demand Forecasting, Elasticity of 

Demand-Price, Income, Cross and Advertisement, Factors affecting Elasticity of Demand, Business Uses of the 

Concept of Elasticity

UNIT IV: COST AND REVENUE ANALYSIS 
11 Hours
Cost concepts- Cost Output Relationship in the Short Run and Long Run

Revenue concepts- Price Elasticity of Demand under different Markets

Pricing Policies and Methods- Full Cost Pricing, Marginal Cost Pricing, Skimming Pricing, Penetration Pricing, 

Administered Prices- Concept of Break-even point

Reference Books:
1) K.K.Dewett and Varma: Elements of Economic Theory

2) H. L. Ahuja: Advanced Economic Theory

3) Varshney and Maheshwari: Managerial Economics

4) D. N. Dwivedi: Managerial Economics

FIRST YEAR B COM-SEMESTER-I

CORE FOUNDATION COURSE

INDIAN ECONOMIC STRUCTURE

OBJECTIVE: To acquaint the students with the basic structure of the Indian economy by sectors and challenges of development.

UNIT I: STRUCTURE OF THE ECONOMY: 
12 Hours
Meaning, Definition and Characteristics of Developing Countries- Structure of Economy: Meaning and Sectoral interrelations-

Changing Trends in National Income and Employment by Sectors- Foreign Trade: Meaning, Relevance, Composition and Trends

UNIT II: CHALLENGES TO DEVELOPMENT:
11 Hours
Population: Trends in Population in the light of Demographic Transition, Declining Sex Ratio and Demographic Dividend-

Poverty: Meaning, Concepts- Absolute and Relative Poverty, Poverty Line -Methods- Head Count Ratio and Poverty Gap,

Incidence of Poverty- Unemployment: Meaning and Types, Measurement Methods and Estimates

UNIT III: SECTORAL STUDIES: 
11 Hours
Primary Sector: Features, Importance and Components, Trends in Production and Productivity of Major Crops, Secondary

Sector: Features, Importance and Components, Productivity Trends of Major Industries, Tertiary Sector: Features, Importance

and Components.

UNIT IV: Infrastructure: 
11 Hours 
Meaning and Importance of Economic Growth, Transportation, Energy 

Telecommunication, Health and Education.

Reference Books:
1. K. P. M. Sundaram: Indian Economy 

2. Mishra and Puri: Indian Economy 

FACULTY OF COMMERCE

THE MAHARAJA SAYAJIRAO UNIVERSITY OF BARODA

DETAILED SYLLABUS
UNDER CBCS

FIRST YEAR B COM- SEMESTER-II

FIRST YEAR B COM-SEMESTER-II

CORE COMPULSORY COURSE

BUSINESS STATISTICS 

UNIT-I 
12 hours
Bivariate Data Analysis-Correlation Analysis-Scatter Diagram-Linear correlation coefficient: properties and uses-Regression

Analysis-Simple Linear regression: Least square regression estimation, properties and uses

UNIT-II 
11 hours
Time Series Analysis: Objective-Components of Time Series-Methods of Measuring Trend: Least Square and Moving Average-

Methods of Measuring Seasonal Variation: Simple Averages, Ratio to Trend and Ratio to moving average-Basic idea of

Forecasting.

UNIT-III 
11 hours
Index Number: Meaning, Definition and Types of Index Number-Chain base and fixed base Index Number-Limitations of Index

Number

UNIT-IV 
11 hours
Statistical Inference: Philosophy of Statistical Inference-Estimation: Point and Interval estimation-Testing of Hypothesis: Z-test,

t-test and χ2 - test. 

Reference Books:
1) Fundamentals of Statistics by D. N. Elhance

2) Statistical Methods by S. C. Gupta

3) Business Statistics by J. K. Sharma

FIRST YEAR B COM-SEMESTER-II

CORE FOUNDATION COURSE

BUSINESS ENGLISH AND COMMUNICATION – II

Course Outline:
This is one semester course consisting of 45 hours of teaching learning inclusive of direct classroom teaching, library work,

tutorial, etc

Objectives: The Course will enable students to:

•

Develop and refine linguistic competence

•

Hone effective communication skills

•

Develop confidence in facing interviews

•

Write business reports and business letters

Evaluation pattern: Objective questions, short answer questions, short notes, long answer questions

UNIT I: ADVANCED COMMUNICATION: 
08 Hours 
Formal and Informal Networks of Communication-Intercultural Communication

Self Development-SWOT Analysis-E - Communication

UNIT II: VERBAL COMMUNICATION II 
08Hours 
Listening: Process and Types-Barriers / Overcoming Barriers-Listening for Gist-Listening for Comprehension

Informal Conversation / Formal Expression-Oral Presentations

Interview Skills: Interviewer / Interviewee-Facing Questions and Responding

UNIT III: ADVANCED BUSINESS CORRESPONDENCE: 
08 Hours 
•

Writing e – mails

Business Letters

•

Complaints and Adjustments-Sales Offers-Memorandum-Writing Notices, Agenda and Minutes

Short Business Reports

•

Framing Questionnaires, Analyzing, interpreting and presenting information, Writing reports

UNIT IV: TEXT AND LANGUAGE SKILLS: 
09Hours 
Text: Karnard, Girish. Hayavadana. Oxford University Press: New Delhi. 2004.

Grammar:

•

Error Analysis-Transformation of Sentences

Study Skills:

•

Summarizing Skills

Reading Comprehension (Seen and Unseen):

•

Skimming

Scanning

Prescribed Texts:
1. Karnard, Girish. Hayavadana. Oxford University Press: New Delhi. 2004.

2. Mujumdar, Aarati and O. P. Juneja. Business Communication: Techniques and Methods. Orient Blackswan:

Hyderabad. 2010.

3. Parikh, J. P., Anshu Surve, Swarnabharati and Asma Bahrainwala. Business Communication: Basic Concepts and

Practices. Orient Blackswan: Hyderabad. 2011.

Suggested Activities:
The following activities would facilitate active teaching and learning in the class room. 

(12 Hours)
•

Library Work-Tutorial-Small Projects-Writing Assignments

Teaching Methodology:
•

Lecture Method-Group Discussion Method-Role Play-Presentations

Recommended Reading:
1) Courtland L. Bovees, John V. Thill and Barbara E. Schatzman. Business Communication Today. Pearson Education.

2008.

2) Jha Madhulika, Shekhar Shashi. A Course in Business Communication. Orient Blackswan: Hyderabad. 2010.

3) Kaul, Asha. Business Communication. Prentice-Hall of India Pvt. Ltd.: New Delhi. 2004.

4) Murphy G. A., Hildebrandt W. H., Thomas J. P., Effective Business Communication, Tata McGraw Hill Education: New

Delhi, 2008.

5) Rai, Urmila and S. M. Rai. Business Communication. Himalaya Publishing House: Mumbai. 2009.

6) Rao, Nageshwar and P. Rajendra Das. Communication Skills. Himalaya Publishing House: Mumbai. 2006.

FIRST YEAR B COM-SEMESTER-II

CORE FOUNDATION COURSE

FINANCIAL ACCOUNTING

(3 Credits, Total Hours : 45)

Objective:
To impart Basic Accounting Knowledge as applicable to business and developing general proficiency in the area of Accounting

UNIT- I 
12 Hours
Advanced Accounts of Partnership Firm-I: Admission of a Partner-Retirement or Death of a Partner (Including simultaneous

admission and retirement)

Advanced Accounts of Partnership Firm-II: Dissolution of a Partnership Firm, Gradual Realization of Assets and Piece meal

Distribution of Cash-Surplus Capital Method-Maximum Loss Method (Garner Vs Murray Rule)

Amalgamation, Sale and Conversion of Partnership Firm: Purchase Consideration – Journal – Ledger and Balance sheet

UNIT -II 
11 Hours
Hire purchase and Installment Purchase System: Meaning of Hire purchase contract- Legal provisions- Accounting treatment in

the books of hire purchaser and Hire Vendor- Meaning of Installment system- Difference between Hire purchase and

Installment purchase system-Accounting Entries -Books of buyer and seller.

Branch Accounts: Meaning - Objectives- Types of Branches- Preparation of Branch Accounts- Debtors System and Stock &

Debtors System.

UNIT III 
11 Hours.
Consignment Accounts: Meaning- Features- Concepts- Distinction between Consignment and Sales- Types of Commission-

Valuation of Unsold Stock- Goods in Transit- Abnormal Loss-Normal Loss-Accounting Methods (Cost & Invoice Price) - Journal

Entries- Ledger Accounts in books of Consigner and Consignee.

Joint Venture: Meaning- Features- Difference between Joint Venture and Partnership- Methods of Accounting-Separate Set of

Books- Record in Co-venture’s Books and Memorandum Method. 

UNIT IV
11 Hours
Accounting for NOT FOR PROFIT Entities: Meaning- Features- Special terms- Preparation of Receipt & Payment Account, Income

& Expenditure; Account and Balance Sheet

Final Accounts of Professionals and Service Concerns 

Modes of Transaction: Classroom interaction including solving of practical problems supplemented by power point

presentations.

Activities: Discussion of CASE studies

Reference Books:

1) Advanced Accounting Vol.I and II by R.L.Gupta and M.Radhaswamy S. Chand Publication

2) Financial Accounting by P.C.Tulsian, Pearson

3) Advanced Accounting by S.Kr.Paul

4) Advanced Accountancy Vol.I and II by S.N.Maheshwari Vikas Publishing House.

5) Modern Accounting Vol.I and II by Hanif and Mukherjee (TMH).

FIRST YEAR B COM-SEMESTER-II

CORE FOUNDATION COURSE

FUNCTIONAL MANAGEMENT

Note: The maximum of hours of class room teaching for Credit Course shall be 45 hours.

OBJECTIVES: 
To develop basic understanding of various Management Concepts amongst students. 

•

To develop the foundation for the effective understanding & application of Functional Areas of Management,

amongst students.

•

To guide students for effective & efficient utilization of inputs & resources of organization. 

UNIT-I: INTRODUCTION TO MANAGEMENT 
12Hours
Management As An Art/Science- Management As A Profession-Principles of Management (An Overview)

UNIT-II: AN OVERVIEW OF FUNCTIONAL AREAS OF MANAGEMENT: 

11 Hours
Personnel Management-Production Management-Materials Management-Inventory Management [Concept, Importance Scope

& Functions]

UNIT-III: FINANCIAL MANAGEMENT & PORTFOLIO MANAGEMENT: 
11 Hours
Financial Management [Sources of Finance & Importance of Ratio Analysis] [In Brief]- Portfolio Management [Concept &

Methods - Security Analysis & Securities Market]- Stock Exchange [Functions-Importance & Services-Buying & Selling of Shares-

Role of SEBI]

UNIT-IV: OFFICE MANAGEMENT & MANAGEMENT INFORMATION SYSTEM: 
11 Hours
Office Management [Office Systems-Filing-Indexing-Office Machines and Equipments- Management Information System]

TEACHING METHODS:
The following teaching methods will be used:

•

For conceptual understanding, and creating theoretical understanding lecture method shall be followed by

interactions and discussions;

•

Class room presentation on the topics of the course using various audio-visual tools to facilitate the accomplishment

of the objectives of the course;

•

To Plan short visit of nearby industrial or institutional organization and group of students may be asked to submit a 

concise Study Report on the basis of collection of information/data of an organization by relating it to the any of the

topic of the course;

•

To Plan and Conduct Group Discussions and Topical Presentations by the students to facilitate their practicing of

management skills, and also to provide them real life feel of situations using varying of audio-visual tools;

•

To Plan Role Play Sessions and use of Management Games involving varying applications of the managerial concepts

covered of the course;

•

To Plan and Conduct Debate Competitions, Elocutions Competitions, Visualization Games relating to the managerial

concepts covered of the course.

Reference Books:
1) Shelekar & Sherlekar (2000); Modern Business Organization and Management: Himalaya Publishing House. 

2) Y. K. Bhushan (2008) 18th Revised Edition; Business Organization and Management; Sultan Chand & Sons.

3) James A. F. Stoner, R. Edward Freeman and Daniel R. Gilbert (2008) 6TH Edition; Management; PHI [PEARSON].

4) L. M. Prasad (2002) 6th Edition; Principles of Management; Himalaya Publishing House.

5) Leffenwell; Office Management.

6) Monnappa & Saiyadinn; Personnel Management; Himalaya Publications.

7) C.B.Mamoria & S.C.Mamoria; Personnel Management; Himalaya Publications.

8) I.M.Pandey; Financial Management; Vikas Publications.

9) Philip Kotler; Principles of Marketing.

10) Ashwathappa; Production Management.

11) Bhat, S.K. (2010); Total Quality Management; Himalaya Publishing House Pvt. Ltd. 

12) Bhat, S.K. (2009); Quality Management; Himalaya Publishing House Pvt. Ltd.

13) Chopra, R.K. (2009); Office Management; Himalaya Publishing House Pvt. Ltd. 

FIRST YEAR B COM-SEMESTER-II

CORE COMPULSORY COURSE

MICRO ECONOMICS

OBJECTIVE:
To inculcate the sound foundation in the area of Micro Economics.

UNIT I: THEORY OF CONSUMPTION: 
12 Hours
Theory of Consumption: Meaning of Consumer’s equilibrium- Law of Diminishing Marginal Utility- Law of Equi-Marginal Utility-

Limitations of Marginal Utility Analysis- Consumer’s Surplus Indifference Curve Analysis.

UNIT II: THEORY OF PRODUCTION: 
11 Hours
Theory of Production: Short Run Production Function- Law of Variable Proportions, Long Run Production Function- Laws of

Returns to Scale

Producer’s Equilibrium: Isoquants and Isocosts, Expansion Path

Supply: Determinants, Law of Supply

UNIT III: MARKET STRUCTURES AND EQUILIBRIUM ANALYSIS: 
11 Hours
Perfect Competition, Monopoly, Monopolistic Competition: Meaning and Features, Short Run and Long Run Equilibrium of Firm

and Industry under different Market Structures, Oligopoly- Features, Kinky Demand Curve, Price Leadership.

UNIT IV: THEORY OF DISTRIBUTION: 
11 Hours
Factors of Production- Factor Rewards- Ricardian Theory of Rent

Risk and Uncertainty Bearing Theory of Profit, Marginal Productivity Theory of Distribution with reference to Wages

Reference Books:
1)

K.K.Dewett and Varma: Elements of Economic Theory

2)

H. L. Ahuja: Advanced Economic Theory

8 



3)

Varshney and Maheshwari: Managerial Economics

4)

D. N. Dwivedi: Managerial Economics 

5)

M.L.Seth: Micro Economics

FIRST YEAR B COM

SEMESTER-II

CORE FOUNDATION COURSE

INDIAN ECONOMIC POLICY AND PLANNING

OBJECTIVE: 
To inculcate and impart the importance of planning and current policy changes in the Indian economy.

UNIT I: PLANNING AND ECONOMIC DEVELOPMENT: 
12 Hours
Meaning, Types and Objectives of Planning- Requirements of Planning- Economic Growth and Development

including Sustainable Development-Income and Non-income Indicators

UNIT II: AGRICULTURAL SECTOR: 
11 Hours
Green Revolution, New Agricultural Policy 2000-Second Green Revolution

UNIT III: INDUSTRIAL SECTOR: 
11 Hours
Industrial Classification by Investment, 1956 Industrial Policy-1991 Industrial Policy, Recent Developments

UNIT IV: SERVICE SECTOR POLICY REFORMS: 
11 Hours
Telecommunications, Banking-Insurance, Information Technology

Reference Books:
1) C. Dhingra: Indian Economy

K. P. M. Sundaram: Indian Economy.

